
 
 

 

Guide to activate the campaign 

 

The campaign we will run will be through Instagram; however, "Facebook meta" will 

be used as it allows you to set specific goals for campaigns, optimize our ads and 

adjust the strategy to achieve better results based on that particular goal. 

 

The Facebook ads manager is where we will develop and manage our Instagram ad 

campaigns. Before we start, we must ensure that our site is connected to a payment 

method and that it is connected to our Instagram account. So inside the Facebook 

business manager, we will go to all tools to create our first campaign and then to the 

ads manager. 

 

The first thing we have to set in our campaign is the campaign objective; this is a 

recruitment campaign, and our main aim is to generate leads and get people to 

interact with our landing page. So click on leads, then let's click on continue. 



 
 

 

 

Here we have to give our campaign a name, write " Campaigns” move to the first ad 

set (click on the arrow), and name “Campaing1: testing,”  

 



 
 

 

On conversion location, we will click the website to get interaction with our landing 

page. For the Conversion event, we will choose “visits to the destination page”, and 

then let's move on to budget and schedule. 

 

The budget for investment depends on the company; it can be 10-15 dollars a day. 

To schedule the time of announcements, select show more options under 

"schedules,” hover over Schedule announcements and select Edit. Select Publish 

announcements on a schedule. Click to choose the time slots you want your ad to 

run. 

 

The ads should be posted at these times: 

 Friday: 5 pm - 12 am 

 Saturday: 10 am - 12 am 

 Sunday: 10 am - 7 pm 



 
 

 

 

 

For to audience, write "Italy,” in the age "19 to 35"; to genders, leave it at also 

genders. 

 

The most important part of this ad setup is the detailed targeting; we can narrow 

down the audience that might be interested in our project.  

 

Italian students, new experiences, student university, world projects abroad, social 

innovation, social entrepreneurship, exchange, professional growth, travel, 

multicultural activities, infrequent travelers, frequent travelers, internships, thesis. 

 



 
 

Those are some examples; you can also type "international practice" and c on 

suggestions and select some from google. 

On the settings for languages, don´t write something. In "placements," select manual 

placements and select only Instagram. 

 

 

 



 
 

 

 

So here is where we are going to create the ad that is “Script 1” 

 

 



 
 

Upload the video "script 1": 

Headline: Make a difference and grow professionally.  

Primary text: Live an incomparable professional and development experience, join 

our call, and grow and expand all areas of your life. 

Description: Click now. 

 

 

 

On the destination, just put the link of the landing page: 

https://socialinnovationteams.clickfunnels.com/landingpage 

 

We have created our first Facebook ad. Now we can develop more ads Within this 

ad set; all we would have to do here is go to the three dots, go to duplicate, and then 

tell Facebook how many times we want to copy this ad. 

https://socialinnovationteams.clickfunnels.com/landingpage


 
 

 

 

Change each ad information and the video;  

 

 



 
 

 

Script 2 

Headline: Create a promising professional future! 

Primary text: It is time to start planning the exchange of your dreams; with our help, 

you can do it easily and quickly! 

Description: Click on the link 

 

Script 3 

Headline: Take your career to the next level.  

Primary text: Take advantage of this opportunity! There is no better way to put your 

knowledge of innovation and socio-environmental impact than abroad.  

Description: Click below and find out! 

 

 


