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Abstract

This projectisacontinuation of a previous UX/UIl project developed by the
author: Migra Tranqui was originally developed as an informational mobile
application designed to support international students in Italy. This the-
sis aims to redefine the application into a systemic, community-centered
platform. The primary objective of this transformation is to enhance the
cultural adaptation of Latin American students. A comprehensive litera-
ture review on cultural intelligence and adaptation, complemented by in-
terviews with students from Politecnico di Torino, led to the identification
of two key needs: access to reliable, updated information and opportuni-
ties for connection.

The redesigned Migra Tranqui employs gamification and progressive
disclosure to enhance the engagement and personalization of the adap-
tation process. It organizes contentsinto five phases that reflect students’
evolving needs. The resulting prototype functions as a digital companion
thatfacilitates integration and fosters community creation. The “Prepare”
phase’s testing indicated the project’sfeasibility and its potential for short-
term implementation in collaboration with universities in Colombia and
ltaly.

Keywords: User Experience design; Interaction Design; Gamification;
Cultural intelligence; Adaptation journey; Latin American students; Mo-
bility to Italy.

Abstract

Questo progetto € la continuazione di un precedente progetto UX/UI
sviluppato dall’ autrice: Migra Tranqui € stato originariamente sviluppato
come applicazione mobile informativa progettata per supportare gli stu-
denti internazionali in Italia. Questa tesi mira a ridefinire l'applicazione in
una piattaforma sistemica e incentrata sulla comunita. Lobiettivo princi-
pale di questa trasformazione & migliorare 'adattamento culturale degli
studenti latinoamericani. Una revisione completa della letteratura sull’'in-
telligenza culturale e l'adattamento, integrata da interviste con studen-
ti del Politecnico di Torino, ha portato all'identificazione di due esigenze
chiave: 'accesso a informazioni affidabili e aggiornate e le opportunita di
connessione.

Il Migra Tranqui riprogettato utilizza la gamification e la divulgazione pro-
gressiva per migliorare il coinvolgimento e la personalizzazione del pro-
cesso di adattamento. Organizza i contenuti in cinque fasi che riflettono
le esigenze in evoluzione degli studenti. Il prototipo risultante funziona
come un compagno digitale che facilita I'integrazione e favorisce la crea-
zione di una comunita. | test della fase “Preparazione” hanno indicato la
fattibilita del progetto e il suo potenziale per 'implementazione a breve
termine in collaborazione con le universita in Colombia e in Italia.

Parole chiave: Progettazione dellesperienza utente; Progettazione de-
Il'interazione; Gamification; Intelligenza culturale; Percorso di adattamen-
to; Studenti latinoamericani; Mobilita verso I'ltalia.
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Introduction

Within the framework of an online UX/UI design course completed in
2024, an initial project was developed with the goal of assisting people
who study abroad. Its main purpose was to provide the necessary
information about bureaucratic procedures, housing, transportation,
education, healthcare, and cultural norms in the country of destination,
which in the context of the project was Italy.

Nevertheless, due to the scope and deadlines of the course, the final
output, named Migra Tranqui, resulted in an application that functioned
primarily as an informational repository. \While it provided useful material
about the mentioned categories, it resembled an encyclopedia and
lacked interactive and social features.

Interviews conducted during that initial phase revealed a significant
insight: beyond information, users expressed the need for a trustworthy
network where they could exchange experiences, give feedback, and
keep the information updated. This finding highlighted the importance of
community-based interaction and the social dimension of adaptation,
aspects that had been underdeveloped in the first version.

Building upon those insights, this thesis retrieves and expands the
original project, transforming it into a systemic platform for cultural
adaptation. The objective is to design a network that supports Spanish-
speaking Latin American students during their adaptation journey in
Italy, offering verified and updated information while fostering mutual
support and connection among peers.

To achieve this, the project will first analyze the context, trajectory and
actors involved in the process of international mobility and adaptation,
with a particular focus on the Italian contextand the city of Turin. Based on
this analysis, the digital system will be redefined by applying interaction
designprinciplesandimplementinggamificationasacore methodology
to encourage engagement, reflection and participation throughout the
user journey.

The resulting proposal aims not only to enhance the existing ecosystem
of student mobility but also to create a more human, connected and
empowering adaptation experience, reinforcing the systemic nature of
the project beyond a single digital product.




CHAPTER 1

Being a
foreigner In

Context

1- BEING A FOREIGNER IN ITALY

Thanks to the bilateral agreements between universities around the world
and the rising exchange opportunities for the youth, more people decide
to study abroad. Italy is a very appealing country for international students
due to its world-renowned universities, affordable education, rich culture
and heritage, and wide range of social and leisure activities.

Currently, there are more than 500 study courses available in English. Every
year, there are more options to study in that language while being in Italy.
Compared to other European countries, Italy offers lower tuition fees and a
low cost of living, especially in smaller cities.

However, despite these advantages, internation-
al students often face challenges, many of which
were confirmed through user interviews con-
ducted later in this research. They struggle with
adapting to a new culture, understanding social
norms, doing bureaucratic paperwork, speaking
another language and developing daily activities
on their own. These tasks can be overwhelming,
and the lack of comprehension of local norms can
provoke stress and anxiety.

A study conducted by Noel L. Shadowen, Ariel
A. Williamson, Nancy G. Guerra, Ravichandran
Ammigan and Matthew L Drexler (2019), aimed at
international students in U.S. universities, discov-
ered that they suffered from depressive symp-
toms (453% of the sample) and anxiety (24,7%
of the participants). Although this research was
conducted in the United States, its findings are
highly relevant to Italy, as international students
often face similar challenges when adapting to
a new environment. The study suggests that

these issues can be solved by providing culturally
appropriate counselling services, when possible,
in the students’ native language. Another finding
is that high levels of social support can prevent
these depressive symptoms, pointing that inter-
national students’ counselling services could also
benefit from social support groups for students
to help them find social support networks in the
area and to connect with other students. Besides,
the study highlights the importance of universi-
tiesencouraging foreign studentsin joining extra-
curricular activities, and the way in which student
services could also link internationals with more
formal support networks.

While Italy offers significant advantages for inter-
national students, ensuring they receive ade-
quate support is essential for their well-being and
ensuring a satisfactory international experience.




User Definition

As previously mentioned, the main user target
of this project are international students from
Latin American origin, currently developing an
exchange or double degree in Italy.

In the EU migration context, international stu-
dents are non-EU citizens who are accepted in
a recognized University in the territory of the EU
to pursue a full-time course of study. To study in
Italy as a non-EU citizen, certain immigration pro-
cedures are required, such as the obtention of a
study visa and the application for a residence per-
mit for study upon arrival.

Other commonly used terms

During the preliminary research, other common
terms used to refer to people who emigrate were
identified: immigrant and expat.

An immigrant can be defined as a person who
has come to a different country to live there per-
manently, (Cambridge Dictionary, 2024) whereas
an expat (short for expatriate) refers to someone
who does not live in their own country (Cam-
bridge Dictionary, 2024).

Political and socioeconomic implications

Although the main difference in these terms is
time of stay, since an immigrant is expected to
stay, and an expat is expected to return to their
home country, it is necessary to recognize that
the usage of these terms carries significance in
the locals’ perception of foreign citizens. The term
‘expat’ carries a more positive connotation than
‘immigrant’ The former is often perceived as an
educated or rich professional who works abroad.
There is usually more acceptance towards them.
On the other hand, those in less privileged posi-
tions are ‘immigrants, a word with a more nega-
tive connotation (Nash, 2017).
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Expatriate Adaptation Cycle

Each student who decides to study abroad goes
through a process of preparation and adaptation
to the host country. During this time, they can
live with cultural shocks. Culture shock happens
when an individual encounters unfamiliar events
and unexpected circumstances. However, this is
a very personal experience that does not affect
everyone in the same way (Pedersen, 1995).

In the 1960 article "Cultural Shock: Adjustment to
New Cultural Environments," the anthropologist
Kalervo Oberg delineated the stages that an indi-
vidual undergoes during the process of adapting
to another nation. These stages are described as
follows:

Honeymoon phase

This stage could last from a few days or weeks to
the first six months of the stage. It is character-
ized by fascination with the new, association with
nationals who are polite to foreigners and who
often speak the individual’s language. However,
if a foreigner remains abroad and must cope with
“real life” in the host country, this mindset does
notlast. At thismoment, the second stage begins.

Cultural shock phase

This stage is characterized by a hostile attitude
towards the host country, coming because of the
difficulties faced during the process of adjust-

Happiness

N
1. Honeymoon

2. Culture Shock
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ment. Foreigners can find trouble in different
aspects of their life, and the hostility can grow as
nationals from the host country are indifferent
to these issues. It is likely that if there are other
compatriots, the individual will side with them to
find refuge, but also to criticize the costumes and
people from the host nation.

Recovery phase

In this stage, individuals start getting around by
themselves, getting to know more about the lan-
guage and opening a way inside the new cultural
environment. Although there are still some dif-
ficulties, the individual faces them with a better
attitude. Thereisalso a bigger ability to joke about
their own difficulties, even getting to help people
who are in more vulnerable situations.

Adaptation phase

At this point, the individual accepts the customs
of the host country as another way of living. They
notonly acceptthem butenjoy them. Moments of
strain will be embraced without a feeling of anxi-
ety. Once the person has left the foreign country,
they will generally miss it and its people, as they
already have been accustomed toiit.

Figure 1 represents the evolution of the stages,
showing the level of happiness or satisfaction vs.
the time passed in the host country.

4. Adaptation
__/

3. Adjustment

>Time

Figure 1 Adapted from “International University Students in Thailand: Shifting from Universalistic Models to an Ethnicity Matters
Approach” by D. Rhein, 2018, Journal of Research in International Education, 17 (3). 15



Cultural Intelligence or CQ

It has been defined as the capability of function-
ing effectively in culturally diverse situations. This
term has been studied in different aspects.

Motivational CQ focuses on enthusiasm and
self-assurance in engaging with people from
diverse cultural backgrounds (Ang & Van Dyne,
2015). This plays a crucial role in the learning and
understanding process of different cultures, as
well as navigating the challenges associated with
cross-cultural interactions. Cognitive CQ refers
to awareness and understanding of cultural con-
texts, including norms, customs, and traditions
(Ang & Van Dyne, 2015). It also involves recog-
nizing both the similarities and differences across
cultures (Ng, Van Dyne, & Ang, 2012). Meanwhile,
metacognitive CQ involves the continuous pro-

cess of adapting one’s mental frameworks to
align with the demands of new cultural settings.
Individuals with high metacognitive CQ are more
mindful and can withhold cultural biases before
and during intercultural interactions. Finally,
behavioral CQ refers to the ability to express cul-
turally appropriate verbal and non-verbal behav-
iors in unfamiliar cultural settings (Ang & Van
Dyne, 2015). Its significance is emphasized, as it
is the most visible and tangible aspect of CQ in
intercultural engagements.

Figure 2 represents the different dimensions of
Cultural Intelligence.

Cultural Intelligence (CQ) Framework

CQ Drive

The motivation to learn
about and respond to
different cultures.

CQ Action

The capability to adapt our
behavior appropriately for
different cultures.

CQ Knowledge

The knowledge about
similarities and differences
between cultures

CQ Strategy

The awareness of what is
going on in a cross-cultural
situation and the ability to
use it to manage those
situations effectively

Figure 2. Adapted from Cultural Intelligence (CQ) for Not-for-Profit Organisations, 2020. (https://betterboards.net/relationships/cultural-intelligence-for-

not-for-profit-organisations/).
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According to a study conducted by A. Presbitero
(2016), where cultural intelligence in international
students settled in Australia was measured, high-
er education institutions should offer suitable
programs whose goal is to help new international
students manage culture shock. They should be
more proactive and ensure these initiatives reach
those who need them the most. If severe culture
shock is not addressed, it can lead to difficulties in
psychological and sociocultural adjustment. The
study also demonstrated that CQ acts as a mod-
erating mechanism to mitigate the effects of cul-
ture shock and reverse culture shock.

Factors that affect cultural
adaptation

A study conducted by Michat Wilczewski, Rong
Wang, Juana Du, Anne Marie Sgderberg, Paola
Giuri, Terence Mughan, Sheila M. Puffer, and
Mark J. Jacob (2022), explores the concept of
cultural novelty, defined as the perceived differ-
ence between an individual’s native culture and
that of their host country. The study examined
international students in Denmark, Germany, Ita-
ly, Poland, and the USA, aiming to identify the key
factors influencing their experiences and ability
to adapt to new cultural contexts.

The research revealed eight critical factors that
shape cultural adaptation:

Cultural Novelty
The greater the perceived cultural difference, the
more challenging the adjustment process.

Cultural Intelligence

A higher ability to understand and navigate dif-
ferent cultures positively impacts both adapta-
tion and overall satisfaction.

Time in the Host Country

While prolonged exposure improves adjustment,
it may reduce satisfaction as the novelty of the
experience fades.

Language Proficiency
Both host-language proficiency and English facil-
itate adaptation.

1- BEING A FOREIGNER IN ITALY

Socialization with Domestic Students
Meaningful interactions with local students
enhance cultural adjustment.

Collectivism vs. Individualism

Students from collectivist cultures may adapt
better in some individualistic environments,
though this effect varies across host countries.

Age and Gender

Age influences adjustment and satisfaction dif-
ferently depending on the host country. However,
previous research suggests that older students
might experience more stress when adaptingtoa
new culture. On the other hand, gender does not
significantly impact adaptation.

Prior International Experience

Surprisingly, previous exposure to internation-
al settings does not necessarily predict better
adjustment and can even lower satisfaction due
to heightened expectations.

17



Reverse Culture Shock

Ontheotherhand, studentswho have lived abroad and returnhome
may experience reverse Culture Shock. According to Gaw (2000),
this phenomenon is defined as readjusting, reacculturating, and
reintegrating into one's own culture after spending a considerable
amount of time in a different culture.

Gullahorn and Gullahorn (1963), stated that the main difference
between culture shock and reverse culture shock are expectations.
When moving to a different country, individuals are expecting and
are more prepared for experiencing cultural differences. However,
they often expect to return to an unchanged home as unchanged
people, which oftenis not the case.

Reentry expectations have also been thought to have a nega-
tive impact on reverse culture shock. In this situation, the returnee
anticipates no problems because they are going home, that friends
and family will still be there to greet them, and that the home culture
will still be friendly and unaltered. Expectations for returnees who
have lived overseas for the most of their life are based on what they
believe home should be, as conveyed by others (parents, class-
mates, media) (Stelling, 1991).

According to Brislin et al. (1994), people may have a sense of irre-
versible loss when they return to their native culture since they are
leaving behind friends, a familiar environment, and a life they will
never be able to return to. This loss often adds to their stress of
return, as oftentimes conditions and lifestyle abroad are perceived
as better and more stimulating.
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International students in Italy

Demographics

As previously mentioned, in the academic year
2023/24,96,083 foreign students were enrolled at
[talian universities. Among them, Iranian students
accounted for 13,000 (13% of the total), followed
by Turkish (6400) and Chinese students (6,100).
While statistics do not always explicitly detail the
exact number of Latin American students in Italy,
mobility trends indicate that they constitute a sig-
nificant and growing portion of the international
student population. According to OECD data, Lat-
in American and Caribbean students are the most
represented group among all foreign students in
Italy compared to other OECD countries, high-
lighting Italy as a preferred destination for higher
education within thisdemographic (OECD, 2022).

Challenges faced in Italy

Upon arriving and settling in Italy, international
students might face some challenges that hin-
der their cultural adaptation, and that affect them
in different ways depending on their context of
origin, cultural intelligence, cultural novelty and
other factors previously stated. A 2023 study
developed in at Rome’s University (La Sapienza),
determined that in the Italian context the main
difficulties are:

Language Barriers

This is one of the major

factors that can affect the

overall integration in the

host country. It can be ,

caused by characteristics

of the individual, such as

shyness. Thisissue makes

international students

struggle in communicat- .

ing with locals, because of not having enough
information about the host country’s social
norms and vocabulary. Furthermore, it was
shown that it might be one of the main reasons
why international students feel uncomfortable
expressing their opinions on group projects and
engaging in friendships with local students. The
results of the study confirmed language anxiety
to be related to academic success.

1- BEING A FOREIGNER IN ITALY

Socio-cultural adjustment and perceived
discrimination

This factor is closely relat-
ed to language anxiety
and barriers. Itis defined
as the ability tofitinto

the new culture, anditis
significantly facilitated by
close contact and posi-
tive interaction with host
students, as they can give
cultural insights to interna-
tional students, and to provide opportunities for
improving language skills. However, oftentimes
these interactions are restricted by barriers and
perceived discrimination.

The study highlights the influence of these rela-
tionships with locals on international students’
sense of belonging in the community, leading to
better academic performance and sense of sat-
isfaction. These dynamics are further explored by
analyzing support provided by fellow internation-
al students, highlighting that while it is valuable,
if the relationships are over-reliant, they can also
affect the feeling of belonging, limiting opportu-
nities of engagement with the rest of the com-
munity.

Other consulted sources, like blogs and online
communities, mentioned additional challenges
faced by international students in Italy:

Navigating bureaucratic procedures

Italian bureaucracy can be lengthy and complex.
International students must deal with thisfor visa
procedures, fiscal code and residence permit.
Significant delays with these procedures have
been documented. For example, in 2024, near-
ly 1,000 Turkish students could not begin their
courses in Italian universities due to delaysin the
obtention of a visa in the Italian consulate, these
issues led some of them to lose scholarships.
While doing a net ethnography on some Reddit
communities, it was possible to find users’ testi-
monials and opinions about Italian bureaucracy.
Some of the main results mentioned inaccurate
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information on official websites. Another challenge was the need
for annual renewal for the residence permit, unlike other EU coun-
tries that issue this type of document for the entire duration of the
study course. This renewal process can be frustrating and gener-
ate academic obstacles for internationals.

Housing

Finding convenient accommodation might
be a difficult task, especially in cities like Rome
and Milan. Besides, many students may have
to share apartments to divide expenses, a sit-
uation that can be challenging for those who
prefer privacy.

Financial Strain

The financial strain experienced by students can be attributed to
various factors, including tuition fees, living expenses, and travel
costs. This burden is further intensified when the Euro’s exchange
rate exceeds the students’ local currency, leading to elevated costs
of living. To address these challenges, students can apply for schol-
arships, seek part-time employment, and develop a budget to man-
age expenses effectively.

Academic Differences

Differences in teaching methods and Ita-
ly’s educational system (grading, team-
work, methodology, expectations) can
generate academic stress and challenges
in foreign students, which require extra
effort to adapt and thrive in the new aca-
demic environment.

Health and Wellness

Some health and wellness challenges might be generated while
adjusting to the Italian diet and lifestyle, as well as adapting to the
fluctuating temperatures and climate conditions different from the
students’ home country.

Other issues are related to the search for adequate healthcare and
dealing with mental health issues that could emerge because of the
cultural adaptation process.
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Life in Turin as an International Student

A holistic analysis of the city of Turin was carried
out with the goal of understanding the territory
from the point of view of an International Student.
The information collected seeks to detect pos-
sible risk factors or difficulties that international
students might encounter when living in the city,
as well as explain the appeal of Turin as a host city
for internationals.

Geography

Situated at the meeting point of the Dora Riparia
and the Po River, 239 meters above sea level,
Turin serves both as the provincial and Piedmont
region's capital. It has an approximate surface
area of 130.2 km2, and an approximate of 857865
inhabitants, making it the fourth largest city in
ltaly by population, and one of the productive
motors of the country.

Massimiliano Morosinotto (January 3rd, 2020). Una vista di una citta con le
montagne sullosfondo. [Photograph]. Retrieved from Unsplash. (https://
unsplash.com/it/foto/una-vista-di-una-citta-con-le-montagne-sullo-
sfondo-PIRRMpAWZKU)

Climate

In Turin, the climate is moderately continental,
with cold, wet winters and hot muggy summers.
Throughout the year, the average temperature
goes from -1°C to 29°C. Rarely it goes under -4°C
orover 32°C.

The cold season lasts 34 months, from mid-No-
vember to February, with an average maximum
temperature inferior to 11°C. The coldest month is
January, with a maximum temperature of 7°C and
minimum temperature of -1°C.

The warm season lasts 31 months, from June
to the start of September. The warmest month
in Turin is July, with a maximum temperature of
28°C and minimum temperature of 19°C.

In Turin, spring is a season that is initially unstable,
with mild days alternating with cold spells. How-
ever, from mid-April to the end of May, there are
alot of days with warm temperatures throughout
the day, though thunderstorms can occur in the
afternoon or evening. Summer, which lasts from
June to August, is hot, muggy and mostly sun-
ny. The heat is more tolerable than in the rest of
the Po Valley due to the slightly lower tempera-
tures, but also because of the thunderstorms
with wind gusts. In September and occasionally
in early October, autumn gives some sunny days,
but then quickly turns gray and rainy. November
is typically when the first cold days appear. Win-
ter is damp and freezing, lasting from December
to February. The sky is frequently cloudy, and fog
can build during high pressure. In the middle of
the day, the sun can emerge.
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Student Neighborhoods
Turin has 34 official neighborhoods divided into 8 districts:

District1
1. Centro
2. Crocetta

District 2

3. SantaRita

4. MirafioriNord
5. Mirafiori Sud

District3

6. San Paolo

7. Cenisia

8. Pozzo Strada
9. CitTurin

10. Borgata Lesna
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District4

1. San Donato
12. Campidoglio
13. Parella

District5

14. Borgo
Vittoria

15. Madonna di
Campagna

16. Lucento

17. Vallette

District 6

18. Barriera di
Milano

19. Regio Parco
20.Barca

21. Bertolla

22. Falchera

23. Rebaudengo
24. Villaretto

District7

25. Aurora

26. Vanchiglia
27. Sassi

28. Madonnadel
Pilone

District8

29. San Salvario
30. Cavoretto
31. Borgo Po
32.Nizza
Millefonti

33. Lingotto

34. Filadelfia

Student
neighborhoods

Some neighborhoods stand out for their close-
ness with university campuses, variety of ser-
vices, or presence of university students. These
have been denominated student neighborhoods
and are listed as follows:

Aurora

Itis a neighborhood with significant historical and
artistic charm. The new university campus and
the Institute of Applied Art and Design (IAAD)
have been the driving force behind the neighbor-
hood, attracting numerous investments in real
estate, commerce and recreation. Consequently,
awide range of services and housing solutions are
available.

Cenisia

It is a residential neighborhood located in the
central-western part of the Piedmontese capital,
boasting a strategic location for accessing uni-
versity campuses. To access other places in the
city, a variety of public transportation options are
available, including the M1 metro, and bus. In this
neighborhood, it is possible to find rooms for rent
to suitall budgets.

Centro

The city center is the most well-served and his-
toric area in the city. It presents the highest costs,
but also has a unique concentration of culture,
transportation and services. It is well suited for
students who attend the Palazzo Nuovo. Some
landmarks include the Mole Antonelliana, being
a symbol of the city and serving as the home of
the National Cinema Museum; Piazza Castello,
the central square of the city, characterized by its
Baroque palaces; and Via Po, a historic thorough-
fare, filled with bookshops, universities and cafés.

Crocetta

This neighborhood is characterized by the pres-
ence of old bourgeois houses that blend harmo-
niously with buildings dating back to the 1900s,
resulting in a tranquil residential atmosphere. The
primary motivation for students to choose Cro-
cetta is its proximity to the Polytechnic of Turin;
moreover, the area offers a variety of essential
services and an efficient public transport system,
with frequent services to the city center and other
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points of interest.

Nizza Millefonti

In this neighborhood it is possible to find the fac-
ulty of medicine and surgery. Nizza Millefonti is
an ideal location for seeking affordable accom-
modation with a high concentration of university
buildings in the vicinity. It also offers a variety of
nightlife activities, including bars where live music
is played and social gatherings can be enjoyed.

San Salvario

It is one of the most vivid and multicultural neigh-
borhoods in Turin. Some of its most outstanding
places are Parco del Valentino, the green lung of
the city, a perfect place for gathering with friends,
studying outdoors or taking a walk; the Valentino
Castle, home to the Faculty of Architecture and a
UNESCO World Heritage Site; and the Turin Syn-
agogue, a historic symbol of the neighborhood.

Vanchiglia

The neighborhood is characterized by its creativ-
ity and tranquility, qualities that are highly regard-
ed by students from the humanities and law fac-
ulties. Its proximity to the Luigi Einaudi Campus
is a significant factor in its popularity. Some other
landmarks are Lungo Po, a location for walking,
sporting activities or studying by the river, and Via
Santa Giulia, serving as the neighborhood’s pri-
mary commercial hub, with a wide concentration
of bars and restaurants.
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Demographics of the foreign students

The Polytechnic of Turin reports 8100 foreign
students enrolled for the academic year 2024/25,
coming from 122 different countries. The Ameri-
casrepresent 6% of international students, having
Colombian students representing 2% of total for-
eign students.

International students by continent at
Politecnico di Torino (AY. 2024/25)

Africaand
' othercountries

International students by country at

Politecnico di Torino (AY. 2024/25) ‘ Iran
s . Turkiye
“‘ @®cina
\ @ Libaro
~ . Romania
@ ndia
@ racistan
. Colombia
@ vania

Figure 3. Representation based on data elaborated by Politecnico di Torino
(2025). Ateneo Internazionale.
https://www.polito.it/ateneo/colpo-d-occhio/ateneo-internazionale

Likewise, the University of Turin reported 4500
foreign students enrolled for the academic year
2024/2025.

According to Musto (2025), the provenience of
foreign students varies between internationals
and second generations. The latter reflect local
migrant communities, having Romania (38%),
Albania (10%), and China (11%), among the most
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represented countries. On the other hand, the
provenience of international students is influ-
enced by international University agreements.
When choosing the university course, interna-
tional students prefer courses taught in English,
regardless of the subject area of the course.
Compared to Italian students, the proportion of
female students is much higher among inter-
national students. Women make up more than
60% of international students at the two univer-
sities, and among second-generation students,
the figure rises to 71%. Women make up 35% of
international students at the Polytechnic Univer-
sity of Turin, which is more than the 31% of Italian
students.

Economy

Housing conditions

Students in Turin can consider different solutions
for their housing needs depending on specific
requirements:

* University residences, and public and private
campuses.

* Rental of rooms or apartments from privates
through paid or free channels.

Public university residences

EDISU has a series of residences and fully
equipped apartments in diverse zones of the city,
satisfying student needs according to the chosen
school. There are 2237 total sleeping accommo-
dations, 68 of which are reserved for disabled stu-
dents.

These structures provide a variety of internal
services, such as surveillance, laundry, equipped
gyms, common rooms, etc. Itis possible to access
public residences through a public competition,
identical to that for scholarships.

Private university residences

Collegio R. Einaudi is a private institution, but it
is recognized as performing functions of public
interest and for this reason receives state fund-
ing. It offers five structures (Crocetta, Po, Mole
Antonelliana, San Paolo, Valentino), with a total of
767 beds. The admission is done through a com-
petitive examination and ranking based on merit.

The structures provide numerous services, such
as reception, library, music room, fitness area,
editing area, guest quarters, etc.

The Camplus College offers residential and for-
mative services, with annual costs ranging from
€10000 to €12000 yearly, depending on the
chosen accommodation type and the income
bracket. The structures are present in different
city zones.

Campus Sanpaolo is a university residence locat-
ed in the San Paolo neighborhood. It offers dif-
ferent housing solutions, with a total of 455 beds.
Prices range from €4740 to €7140 yearly.
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Private rental

Itis possible to find rooms or apartments for rent-
al through free channels, such as: notice boards
in the faculty lobby; WhatsApp and Telegram
groups; Facebook groups; Cerco Allloggio, Edisu’s
official service for finding and offering accommao-
dation and housing solutions on the private mar-
ket in Turin, Alessandria, Bra, Cuneo, and Novara;
Sportello casa Piemonte, a free service managed
by Fondazione Ceur for finding short-term hous-
ing solutions. Some paid channels include real
estate agencies spread around the city.

The main channels that publish offers for rooms and apartments, whether itis from privates or fromreal
estate agencies are websites such as: affito.it, casa.it,immobiliare.it, Idealista, mioaffitto.it, rentola, subi-
to.it, wikicasa.it, torino.bakeca.it. The most used channels by students are: informal, such as Facebook
groups or word of mouth through their own network; and formal, such as rental platforms or real estate

agencies, as shownin Figure 4.

Facebook groups

Rental platforms (Generic)

Word of mouth among friends, family, and
acquaintances

Real-estate agency
Rental platforms (for students)
University notice boards
Intermediary
University Website
Through EDISU
Answer not assignable
Internet (generic)

Announcements posted on the street

0 50 100 150

According to areport published
by Polytechnic of Turin, the for-
eign student population lives
mostly in a rental apartment, as
represented in Figure 5.

Figure 5. Adapted from Torino da fuori. Studiare,
abitare e vivere la citta da fuori sede (p. 27), by
S. Cenere, E. Mangione and L. Servillo, 2022,
Future Urban Legacy Lab
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Figure 4. Adapted
from Torino da fuori.
Studiare, abitare e
vivere la citta da fuori
sede (p. 31), by S.
Cenere, E. Mangione
and L. Servillo,
2022, Future Urban

250 300 350 400 450 Legacy Lab

Distribution by type of housing
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. Rented apartment

. Co-housing

. University residence belonging to
another institution

‘ EDISU residence

. Owned apartment (besonging to the
student or their family
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Rental price according to the zone

The average rental costs per square meter by zone are listed below, according to areport by Immobiliare.
it, having September 2025 as a referral period.

Centro 16,14
Crocetta, San Secondo 12,79
Cavoretto, Gran Madre 1393
Colle della Maddalena, Superga 11
Borgo San Paolo, Cenisia 16
Lingotto, Nizza Millefonti 10,76
Regio Parco, Vanchiglia, Vanchiglietta 12,37
Aurora, Barriera di Milano, Rebaudengo 10,85
Barriera di Lanzo, Falchera, Barca, Bertolla 889
Borgo Vittoria, Parco Dora 101
Le Vallette, Lucento, Madonna di Campagna 954
Pozzo Strada, Parella 10,56
Santa Rita, Mirafiori Nord 1004
Campidoglio, San Donato, Cit Turin 14
Madonna del Pilone, Sassi 14
Mirafiori Sud 993
San Salvario 13.32
26
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Figure 6 represents the average rent prices by zone in Turin.
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Cost of living beyond rent

Besides rent, there are additional monthly costs
that may vary depending on on€’s own lifestyle.
According to data by Politecnico di Torino (2024),
an average estimate is presented as follows:

Utilities

Some utilities may be included in the rental price.
However, it should be considered that electricity,
water and internet can amount to around €70-
€100 per month, depending on consumption

Figure 6. Adapted from Mercato Immobiliare Torino,
by Immobiliare.it, 2025, (https://www.immobiliare.it/
mercato-immobiliare/piemonte/torino/)

and rates.

Food and beverage

It can be managed by cooking at home and shop-
ping at convenient grocery stores. The month-
ly price, considering some dinners out, can vary
between €200 and €300.

Public Transportation
GTT offers monthly subscriptions for students
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under 26-years-old. Ithasacostof €25and covers
the whole transportation network. Starting from
the academic year 2025/2026, the Piedmont
region launched the initiative “Piemove- Piemon-
te Viaggia Studia’, which allows to travel for free in
the local public transport of the municipalities of
Turin, Alessandria, Asti, Biella, Cuneo, Novara and
Vercelli. Itisaimed at studentsenrolled atthe Uni-
versity of Turin, Polytechnic of Turin or the Uni-
versity of Eastern Piedmont, in Ist and 2nd level
coursesor a PhD, and with an ISEE up to €85,000.

Leisure, free time and study material

Turin offers a variety of opportunities at accessi-
ble prices. There are museums, movie theaters,
parks and cultural events that offer student dis-
counts. Textbooks and study materials can be
acquired online, in university libraries or by buying
used books.

According to online blogs, there is a monthly
expense between€150 and €200 for these activ-
ities.

Employment opportunities for students

Each year, Universities in Turin offer students the
possibility of working part-time inside their cam-
puses, by opening a contest where students can
participate and be selected for these opportuni-
ties.

On the other hand, they offer career services for
all their students. Polytechnic’s Career Hub is a
collaborative environment where connections
with companies are fostered. They provide sup-
port with orientation, networking and placement
services. Furthermore, they assist organizations
in their talent acquisition process. Likewise, Uni-
versity of Turin has a Job Placement service, facil-
itating student’s entry into the workforce. This
solution fosters first contacts with companies,
and also aids the latter in staff research and selec-
tion.

Additionally, the city of Turin provides a series of
advice and resources for job search inside their
portal TorinoGiovani. These include: guides for
writing a curriculum, advice for job interviews,
contacts for job agencies in Turin and free sup-
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port services for job search. Besides, there is a
series of job listings and open positions in com-
panies in the Piedmont region.

In the case of non-EU students, the Italian gov-
ernment has stated that, by possessing a study
residence permit, it is possible to work for no
more than 20 hours per week, which can be
accumulated for 52 weeks. The reason for this is
that studying must always be the primary activity.
Whenever a student wants to develop a job activ-
ity that overpasses this limit, they must convert
their document into a work permit.

After finishing the course of study that was devel-
oped in ltaly and obtaining their diploma, stu-
dents can request a permit for job search. This
permit has a duration from 9 to 12 months. To
solicit this permit, it is necessary to fill the form,
demonstrate a minimum annual income and
possess health insurance, which can be a private
policy valid in the territory, or a registration in the
National Health Service.

Education

Higher education institutions

The city’s two main universities are the Univer-
sity of Turin, one of the oldest and most presti-
gious in Italy, and the Polytechnic of Turin, which
has created a blend of research, innovation, and
education. Furthermore, the city offers a variety
of educational opportunities, including enroll-
ment at the Albertina Academy of Fine Arts, the
Giuseppe Verdi State Conservatory, the Europe-
an, Institute of Design, and the Italian campus of
the ESCP Business school. In summary, a wide
range of options is available to cater to diverse
student needs.

The Polytechnic of Turin has 338 Erasmus+ Pro-
gram Countries agreements, 74 Erasmus+ Part-
ner Countries agreements, 138 Double Degree
and student mobility agreements, and 11 joint
programs.

Particularly speaking of Latin America, the Poly-
technic has double degree agreements with uni-
versities in Argentina, Brazil, Chile, Colombia, and
Mexico
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Argentina

Instituto Tecnoldgico Buenos Aires
Universidad de Belgrano
Universidad Nacional de Cérdoba

Brazil

Pontificia Universidade Catdlica de Minas Gerais
Universidade de Pernambuco- Estadual
Universidade de Sao Paulo

Universidade Estadual de Campinas
Universidade Federal de Pernambuco

Chile

Pontificia Universidad Catdlica de Chile
Pontificia Universidad Catdlica de Valparaiso
Universidad Adolfo Ibanez

Colombia

Pontificia Universidad Javeriana Bogota
Pontificia Universidad Javeriana Cali
Universidad de Antioquia

Universidad de Los Andes

Universidad Jorge Tadeo Lozano
Universidad Tecnoldgica de Bolivar

Mexico

Universidad de las Américas en Puebla
Universidad de Monterrey

On the other hand, the University of Turin has more than 500 active agreements with universities in 91
countries, and over 1500 agreements for Erasmus+ mobility. It also offers 27 programs taught entirely in

English

Specifically speaking of Latin America, it does not have active double degree agreements. However, the

University of Turin developed specific partnerships with universities in the following countries:

Argentina

Universidad de Buenos Aires
Universidad Nacional de la Plata
Universidad Nacional de Cérdoba
Universidad de Hurlingham

Universidad Austral de Buenos Aires
Universidad Nacional de Rosario
Universidad Abierta Interamericana
Universidad Nacional de Cuyo

Instituto Universitario Italiano de Rosario
Universidad Nacional de Tres de Febrero
Universidad Nacional de Villa Maria
Universidad de San Andrés

Universidad de Belgrano
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Bolivia

UMSA

Brazil

Universidade de Sao Paulo

Instituto Federal Catarinense
Universidade Federal de Lavras
Universidade Estadual de Montes Claros
Universidade Federal de Vigosa

Centro Universitario Bardo de Maua
Universidade Federal Ouro Preto
Universidade de Marilia

Universidade Federal do Amazonas
Faculdade de Direito de Sorocaba
Universidade Federal da Fronteira Sul
Universidade Federal De Pernambuco
CEUB

Universidade de Caxias do Sul
Universidade Federal Fluminense
Universidade Federal Do Estado Do Rio de Janeiro

Chile

Universidad de Chile

Pontificia Universidad Catdlica de Chile
Universidad del Desarrollo

Universidad de Playa Ancha

Colombia

Universidad de La Salle

Universidad Nacional de Colombia

Universidad ICESI

Universidad Pedagdgica y Tecnoldgica de Colombia
Universidad Externado de Colombia

Cuba

Universidad Agraria de La Habana

Ecuador

Universidad Internacional del Ecuador

Mexico

Universidad Iberoamericana

Universidad Auténoma de Baja California

Universidad Autdbnoma del Estado de México
Benemérita Universidad Autdnoma de Puebla
Tecnolégico Nacional de México Campus Ciudad Valles
Universidad Panamericana

Universidad Autdbnoma de Ciudad Juarez

Universidad Nacional Auténoma de México
Universidad Auténoma Metropolitana de Los Estados Unidos
Mexicanos

Universidad Nacional de Tlaxcala
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Paraguay *  Universidad del Cono Sur de las Américas

Peru + Universidad San Ignacio de Loyola
Pontificia Universidad Catdlica del Peru

Venezuela »  Universidad Catdlica Andrés Bello

EDISU (in Italian Ente Regionale per il diritto allo
Studio Universitario del Piemonte), is an entity
that provides a variety of services for universi-
ty students in the Piedmont region. Some of the
most important include student residences, can-
teens, and study rooms spread in different zones
of the city.

The Polytechnic offers different services and
opportunities to satisfy a wide range of student
needs, some of the most important include: lan-
guage center, international mobility, student
teams, sports and cultural associations, career
orientation services, scholarships, and wellbeing
activities.

Likewise, the University of Turin provides students
with services and opportunities like scholarships,
wellbeing and personal support, and sports and
health.

Italian Courses

In Turin, it is possible to enroll in Italian language
and culture courses, whether itis at the University
or in specialized schools.

The Polytechnic of Turin offers Italian courses for
its students, in a partnership with Societa Dante
Alighieri. There are four available levels, according
to the students’ knowledge of the language.

The University of Turin offers different
opportunities to learn the Italian language. Some
of them are: UNITO Italian Programs Abroad,
Italiano per stranieri, Centro Linguistico di Ateneo,
and ICoN- Italian Culture on the Net.

Additionally, it is possible to find other options to
learn Italian in the city. Firstly, there are diverse

schools like: Lltaliano Porticando, Societa Dan-
te Alighieri, Scuola Penny Wirton, and Ciaoitaly-
Scuola Leonardo Torino. On the other hand, enti-
ties and associations, such as CPIA, Fondazione
Universita Popolare di Torino, Centro Intercultur-
ale della citta di Torino, ASAIl, Magazzino sul Po,
among many others, offer courses for foreigners.
Furthermore, there are available online cours-
es and mobile applications that allow non-native
speakers to improve their skills.

Presence of English and Spanish in daily life
Englishisalanguage spread and spoken through-
out the world. For international students with no
or very basic knowledge of the Italian language,
English is a bridge that facilitates communication
with locals and other internationals.

The two main universities have available versions
of their websites in English, as well as courses and
programs taught entirely in the language.

The Polito Language Center (CLA) offers English
Learning activities and exams sessions for stu-
dents. It is possible to take the IELTS Academic
test on paper inside the Polytechnic of Turin cam-
pus. University of Turin's language center pro-
vides courses and workshops for learning general
and academic English as well.

On the other hand, Spanish is less present in offi-
cial communications and services, as well as in
everyday life. However, some foreign language
courses that include Spanish are offered by the
University of Turin.

Spanish-speaking spaces are fostered by specific
communities in extracurricular or cultural
contexts. Some places of encounter for Latin
Americansin Turin are listed in detail in chapter 3.
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Culture

Art

Turin has a wide offer of art exhibitions and
museums. Some of them include: Galleria d’arte
Moderna e Contemporanea (GAM), Museo d’ar-
te Orientale (MAQO), Fondazione Sandretto Re
Rebaudengo, Museo Ettore Fico (MEF). It is also
possible to find a variety of paintings, sculptures,
and art installations located in public spaces.
According to Arte per Strada Torino, the highest
concentrations of public artworks are foundin the
Campidogliodistrict, thanks to the MAU Museum
of Urban Art, and in Parco Dora. Overall, Arte per
strada Torino has catalogued the works of 91 dif-
ferent artistic collectives and 395 individual art-
ists (20% of whom are women).

Galleria darte Moderna (n.d.). Outside view of the gallery [Photograph].
Retrieved from Dove Siamo | Galleria darte Moderna Torino. (https://www.
gamtorino.it/it/welcome/dove-siamo/)

Bruno Montaldo (2018). Cultus, Obiettivo 2: Fame Zero by Truly Design
[Photograph].  Retrieved from Arte per strada Torino. (https:/www.
arteperstradatorino.it/schede/scheda_250.html)
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Music

The Sistema Musica Association is a classi-
cal music portal in Turin, supported by the city.
It organizes projects especially aimed at young
people. Furthermore, the Department of Culture,
Education and Youth organizes music education
courses.

Libraries

Turin hosts some important libraries. It hosts a
network of libraries spread across the city. Some
of its most important locations include: Central
Library, Andrea della Corte, Rita Atria, Dietrich
Bonhoeffer, Italo Calvino, Luigi Carluccio, Casci-
na Marchesa, Biblioteca del Centro Interculturale,
among others. There are also 2 Bibliobus avail-
able.

The library network organizes a variety of events
and projects, like reading groups, study support,
activities aimed at children and families, and dig-
ital education.

Points of interest

Turin has a highly important urban heritage, from
a historic and artistic point of view. With plac-
es that range from royal residences to tree-lined
avenues, according to Turismo Torino (2025), the
city has a vastamount of places of interest, as list-
ed below:

Royal Residences

Between the 16th and 18th centuries, the Savoy
dynasty surrounded themselves with a system
of sumptuous residences designed by the most
important architects at the time and located in
the city of Turin and the nearby municipalities.
This scene of court life, unique in Europe, was rec-
ognized by UNESCO as a World Heritage Site in
1997.

Some of the Royal Residences inside the city of
Turin are: Palazzo Carignano, Musei Reali (Roy-
al Palace of Turin), Palazzo Madama, Palazzo
Chiablese, Castello del Valentino, and Villa della
Regina.

Ernai Ororte. (n.d.). Armeria Reale [Photograph]. Retrieved from usei
Reali Torino. (https://museireali.beniculturali.it/esplora/)

Museums

Turin possesses a wide range of museums that
highlight the history, knowledge and versatility
of the city. Some of the most visited museums
of the city are listed as follows: Royal Museumes,
Egyptian Museum, National Museum of Cinema
(Mole Antonelliana), Civic Museum of Ancient
Art, National Automobile Museum, National
Risorgimento Museum, and Lavazza Museum.
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Museo Egizio. (n.d.). [Photograph]. Retrieved from Museo Egizio. (https://
wwWw.museoegizio.it/)
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Politecnico di Torino. (n.d.). Castello del Valentino [Photograph]. Retrieved
from Castello del Valentino. (https://castellodelvalentino.polito.it/?page.
id=1279)
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Evgheni Liuft. (December 1st, 2022). Mole Antonelliana, home of the
National Cinema Museum. [Photograph]. Retrieved from Unsplash.
(https://unsplash.com/it/foto/una-torre-alta-in-una-citta-bmK6jaGROLk)
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Sports and Outdoors
Turin is the Italian city with the most public green spaces, with 320 km of tree-lined avenues and
approximately 50 parks. Each neighborhood has at least one “green lung” with grass, areas for children,
and spaces for running and relaxing. The most famous park in the city is Parco del Valentino. Other
outstanding green areas are: Parco della Pellerina, Parco Colonnetti, Parco Cavalieri di Vittorio Veneto
(Piazza d’Armi), Parco Ruffini, and Giardini Reali, behind Turin’s Royal Palace.

storia. (https://www.lorenzotaccioli.it/parco-del-valentino-cosa-vedere/)
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Lorenzo Taccioli. (March 4th, 2025). Parco del Valentino in Autunno. [Photograph]. Retrieved from Parco del Valentino- Cosa vedere, dove si trova e breve
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Francesco. (May 12th, 2012). Torino, Piazza d’Armi. [Photograph]. Retrieved from Flickr. (https://flic.kr/p/bWE2sd)

Religious Places

Turin has numerous places of worship, that allow
visitors to experience the union between art,
landscapes and spirituality. Some of the most
important are: Duomo di San Giovanni Battista
(Turin Cathedral), Basilica di Maria Ausiliatrice,
Santuario della Consolata, Real Chiesa di San
Lorenzo, Chiesa del Santo Volto, Basilica di
Superga, Chiesa di San Tommaso, Chiesa della
Gran Madre di Dio, Chiesa di San Domenico, and
Chiesa di santa Maria del Monte dei Cappuccini.

Paris Orlando. (October 3th, 2018). Basilica di Superga. [Photograph].
Retrieved  from  Wikipedia.  (https://itwikipedia.org/wiki/Basilica_di_
Superga)

Eccekevin. (September 27th, 2019). Duomo di Torino. [Photograph].
Retrieved from Wikipedia. (https://itwikipedia.org/wiki/Duoma_di_Torino)
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Food and beverages

Turin's gastronomy is rooted in popular and

courtly tradition. Some of its most characteristic

typical dishes are:

- Vitello Tonnato: Veal slices with tuna sauce,
egg, caper and anchovy sauce.

- Bagna Cauda: Hot sauce prepared with garlic,
anchovies, oliveoiland served withvegetables.

- Grissini: An elongated, crunchy, stick of bread.

- Gianduiotti: Cacao and hazelnut-based
chocolates.

- Bicerin: A traditional hot drink made with
chocolate, milk cream and coffee.

Paneangeli. (n.d.). Grissini Torinesi. [Photograph].  Retrieved from
Paneangeli. (https://paneangeli.it/ricetta/grissini-torinesi)

_—

Clop. (July 16th, 2009). Due Gianduiotti Torinesi. [Photograph]. Retrieved
from Wikipedia. (https://itwikipedia.org/wiki/Gianduiotto)
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Retrieved from La Cucina ltaliana. (https://www.lacucinaitaliana.it/ricetta/
secondi/vitello-tonnato-ricetta-originale-piemonte/)
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Mobility and accessibility

Public transport

The city’s public transportis managed by the GTT
(Gruppo Torinese Trasporti). It offers urban and
suburban lines, as well as extra-urban lines.

Ten lines currently make up the tram network,
including two that form a circle route (16CS and
16CD, left and right circular), and one that is used
only on public holidays using vintage trams (line
7).

The Turin Metro was inaugurated in 2006, at the
20th Winter Olympic Games. It currently consists
of line 1, which is 151 km long (23 stations), with
extensions to the west currently under construc-
tion. The plan for line 2 is to connect the north-
east with the south-west, interchanging with line
1at Porta Nuova.

The urban and suburban bus network consists
of approximately 110 lines, which also reach sur-
rounding municipalities.
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Gruppo Torinese Trasporti. (n.d.). Tram HitachiRail. [Photograph]. Retrieved
from GTT. (https://wmwwgttto.it/cms/en/12-avvisi-e-informazioni-di-
servizio/10616-nuovi-tram)

Cycling

A total of 190 kilometers of cycle paths and routes
have been constructed in Turin, extending along
roads and within urban parks.

Turin offers a bike sharing service, representing a
particularly salient solution for short trips due to
their convenience, cost-effectiveness, and envi-
ronmental benefits.
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Bike Sharing TOBike. (January 24th, 2017). Bicicletta gialla TOBike in piazza
a Torino con fontana. [Photograph]. Retrieved from GW. (https://www.gw-
360.com/it-it/blog/bike-sharing-tobike-torino)

Train Connections

Turinisanimportant railway hub for lines to Biella,
Genoa, Savona, Aosta, Asti, Cuneo, Novara, Ales-
sandria and Vercelli. The stations currently in use
are listed as follows:

Torino Porta Nuova

Torino Porta Susa

Torino Lingotto

Torino Rebaudengo Fossata

Torino Stura

Torino Grosseto

Paolo Carlini. (n.d.). Porta Nuova Station. [Photograph].
Retrieved from Filiere3e. (https://wmwwiiliere-3e.fr/2019/01/16/dossier-
eclairage-des-gares/)

Airports

Turin's Caselle airport is the international gateway
of the city. It was founded in 1953 and is located
on the territory of the municipalities of Caselle
Torinese, San Francesco al Campo and San
Maurizio Canavese, 16 km north of Turin. In 2024,
Assaeroporti reported a total traffic of 4693977
passengers through the airport.
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Additionally, there is Turin’s Airport- Aeritalia, which serves as a general aviation structure, along with a

flight school.
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Quotidiano Piemontese. (January 28th, 2022). Aeroporto Torino Caselle. [Photograph]. Retrieved from Quotidiano Piemontese. (https://www.
quotidianopiemontese.it/2022/01/28/aeroporto-torino-oltre-2-milioni-di-passeggeri-nel-2021/)

Healthcare and Wellbeing

Access to healthcare system

For international students coming from outside
the European Union, health insurance is manda-
tory for obtaining the residence permit.

The ltalian health system provides health cov-
erage to citizens and residents. Its services are
mostly free, while some of them require the pay-
ment of a fee for tests, treatments and assistance
from specialists. It is possible to make a voluntary
enrollment in the National Health Service (SSN,
by its acronym in Italian). This includes access
to full health coverage, upon payment of a fee
per calendar year. Coverage costs a minimum
of €700 for students, and expires on December
31st, regardless of the activation date.

On the other hand, there are private insuranc-
es that must be acquired directly from providing
companies, these must cover emergency treat-
ments, accidents and illnesses for the full period
of stay.

Mental health and counseling services

The city of Turin, in particular its local health
authority (ASL, by its acronym in Italian), has a
Mental Health Department, a territorial enti-
ty serving mental health patients and common
psychiatric disorders like anxiety, panic attacks,
depression and complex life events. The depart-
ment has beds inside hospitals and 15 local clinics
spread across the different districts.

Onthe other hand, the Polytechnic of Turin offers
listening spaces for students and collaborators
who are experiencing psychological distress. The
service is developed in a partnership with Univer-
sity of Turin's Psychology Department.

Likewise, the University of Turin offers free assis-
tance for students and collaborators. The service
is provided in an independent place from the
university campus, with a path developed in two
phases. Firstly, the Listening Space, and then, if
necessary, the Counseling service.
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Legal Aspects

Latin American students must comply with a
series of procedures to enter and stay for a long
period in the European Union. Some of them
include:

Visa

For stays longer than 90 days in the European
Union, students are required to apply for a study
visa at the Italian Embassy of their home coun-
try. The necessary documents for the application
may vary depending on the type of study to be
developed, but generally students must provide
their passport, certification of enrollment to a
course, demonstration of economic means and
health insurance coverage.

Universitaly pre-enroliment

In order to give Italian and foreign students a trust-
worthy resource for obtaining higher educationin
Italy, the Ministry of Universities and Research in
Italy established the Universitaly webpage.

As a part of the Visa application process and to
complete their enrollment to an Italian university,
students must fill in the form in the Universitaly
platform and present it at the Italian Embassy.

Apostille and legalization of documents

The apostille is an international certification that
makes a document from one country valid in
another. When applying for a double degree or
post-graduate degree, students are required to
validate their diploma and legalize other study
related documentation with the Ministry of For-
eign Affairs of their home country.

Tax code

The tax code is the identification tool for natural
persons and entities other than natural persons
in all relationships with public bodies and admin-
istrations. Upon arrival in Italy, international stu-
dents must request a tax code, since it is a nec-
essary document for various daily procedures,
like renting an apartment or obtaining an Italian
phone number.
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Residence Permit:

The ltalian authorities require extra-EU citizens
to apply for a residence permit when they plan to
stay in Italy for long periods.

Students must submit the postal kit within the
first week of arrival in the country, containing the
following documentation: a copy of the passport,
a copy of the study documentation presented at
the Embassy, and a copy of the health insurance
certificate. After some months, they must go to
the immigration office of Turin’s Questura (police
precinct) for photo and fingerprint identification.
Then, in a period of one or two months, their resi-
dence permitisissued.
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After establishing a context and setting boundaries for the project, case
study research was conducted. The goal of the analysis was to identify
businesses or projects dedicated to migrant adaptation around the world.
Some of them are aimed specifically at university students, while some
others cover a broader audience including workers, families and refugees.
The findings were divided into four categories: Networks and Relocation
Companies, Websites, Apps, and Therapy Services.

Networks and Relocation Companies

InterNations

Defined as the largest global network, it was
founded in 2007 by Germans Malte Zeeck and
Philipp von Plato. This is a platform where peo-
ple meet, connect and exchange information.

InterNations is present in over 420 cities
worldwide and has over 54 million members.
Each month, around 4,000 activities are car-
ried out. Within this network, members can
find exchange tips and information on life
abroad through discussion forms and articles.

Tojoin the network, itis required to send an appli-
cation and wait for its approval. This membership
mode ensures quality and trustin the community.

Guiding Principles

Diversity
Open Communication

Helpfulness

Responsibility

Personal Development

Fact-Orientation

Entrepreneurship

Business Aspects

The company has different divisions in charge of
activities to keep InterNations working. These are:

Engineering and Operations
Development and testing of new features for the
platform.

Product Management
Definition of roadmap and development of new
ideas, identifying the needs of the target group.

Community Experience
Organization of events in the 420 InterNations
Communities, providing member support.

Content and Communications
Brand promotion with engaging content in social
media and international press.

Online Marketing

Growing the member base, making sure expats
looking for online information can find InterNa-
tions.

Corporate Partnerships

Managing and expanding the network of adver-
tising partners, who can offer useful services for
members.

Corporate

Making sure that InterNations runs smoothly,
managing recruitment processes and organizing
opportunities for personal development.
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InterNations has chosen the albatross as their L“

main symbol because of its significance and
similarities to expats, as both travel long distanc-
es around the world, facing the challenges of an

itinerant lifestyle, but still maintaining a special | n-l-e rN O-I-I O nS

connection to their birthplace.

InterNations. (n.d.). [InterNations Logo]. Retrieved from About |
InterNations. (https://www.internations.org/about)

Website Mobile App Social Media

Open to everyone, it allows mi-  Used mainly to join communi-  With presence in Facebook,
grants to know the network, ties, discover events and con- Instagram, LinkedIn and You-
find communities and guides. nect with people. Tube.

D InterNations LoG IN m

- ‘ - r ?
The world's largest expat community

’ First name ]
Last name

/2
Email

Join InterNations

JOIN NOW

Cost of Living & Helpful Facts about Life in Italy

Connect with fellow expats in Italy Join exciting events and groups for expats

Get information in our expat guides Exchange tips about expat life in Italy

InterNations. (n.d.). [Webpage with facts about life in Italy]. Retrieved from Living in Italy | What you need to know before you move. (https://www.internations.
org/italy-expats/quide/living)

Mobile App Reviews

Google Play Store rating Apple App Store rating

3,6/5 4,45
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Positive Reviews

“Amazing way to know friends
abroad living in Italy”
- Emanuele, September 27th, 2024.

“Always met great and interesting
people”
-Paolo, March 29th, 2024.

Negative Reviews

“Asked for a refund immediately
and after a month everyone denies
responsibility. They just steal
money from people that are not
even using it”

- Sara, December 17th, 2024.

“Nice parties and beautiful public
events”
- Betty, January 28th, 2023

“It doesn't work. It remains a blank
page that loads endlessly. The
complaint management is
unspeakable: more than one
report is seen as a nuisance
because after almost 3 weeks they
have not solved the problem and
do not provide information. And |
am also Consul, it would be useful
during events”

- Roberto, March 1st, 2024.

“They declined the offer of
membership even though | gave
the same answers as another
person to whom they accepted it
instead. And they haven't even
explained why.”

- Sara, November 6th, 2024.




& CONNECT

with like-minded
people in your city

a |

Valentine Lebedeva

‘ Join the
COMMUNITY

A4 for expats and

global minds

= Born in Sofia * Bulgaria

™8 | iving in Munich + Germany

[}

LA, A

Messages All . Categories

Select contact v

Unread (0) Pending Contact Requests (3) SemI

10.31
Valentine Lebedeva
e Has sent you a contact request [ ]

ACCEPT ‘ : ‘

_ SEEALLPRopy .

InterNations. (nd.) [Promotionalimagesfortheappl. RetrievedfrominterNations- ApponGoogle Play. (https:/playgooglecom/store/apps/details?id=org.internations&hi=it)
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Archer Relocation

It was founded in 2015 by Emily Archer, an Aus-
tralian based in Berlin. Their main goal is to assist
migrants moving to Berlin and other cities in Ger-
many, before, during and after their move.

In consequence with this approach, their services
are presented in two main categories: Moving to
Germany and Settling into Life in Germany. Ad-
ditional services include packages for families or
custom relocation packages aimed at businesses
or students.

Description of Services

Moving to Germany

This includes orientation tours and intercultural
training (80 EUR per hour), assistance in home
search (from 1800 EUR) and accompaniment in
immigration procedures like visa and residence
permit application (from 400 EUR).

Settling into Life in Germany

This includes assistance with bureaucratic servi-
ces procedures such as registering home utilities
or home address with the authorities (from 85
EUR).

Family and Recreational Needs
This service includes School or Kindergarten
search (from 550 EUR), or search for specific ser-
vices such as Babysitters, Pediatricians, Langua-
ge teachers, etc. (from 85 EUR).

From the website, it is also possible to book an
Online Consultation, which consists in a 45-Mi-
nute call where people who are planning their
move to Germany can give advice on different
topics related to life in that country. This service
costs 120 EUR.

Touchpoints

Website

It works as a showcase for the relocation agency,
getting toknow their servicesand having the pos-
sibility of booking online consultations. Among
its functionalities, there is a “Home Search Na-
vigation”, which helps users to determine the
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most beneficial kind of home search for them by
answering a few questions about their visa and
immigration status. There is also a section called
“Berlin Blog”, offering articles about life in the city.

Social Media

With presence in Facebook, X, Instagram and
LinkedIn, they share testimonials and facts about
life in Germany.

Mobile App- Move to Germany

Provides free information and guides, a functio-
nality to connect with the expat community and
optional expert coaching in case of needing per-
sonalized guidance. There are no ratings available
on Google Play Store and Apple App Store.

Relocating to
Germany?

We will show you how.

You have come to the right place

Archer Relocation. (n.d.). [Welcome screen of the app]. Retrieved from
Move to Germany- App on Google Play. (https://playgoogle.com/store/
apps/details?id=com.pifowhkpdd1pmbkcoslapp&hl=it)
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Dwell Ghana

It is a company founded in 2009 by Angela, a
woman who arrived in that country a year prior af-
ter having lived in the UK and Spain. Dwell Ghana
offers relocation and home search servicesin the
African country. According to their website, they
are recognized as one of the leading relocation
companies in the region. For over a decade, they
have accompanied corporate and private clients
who are settling in Ghana.

Values, Mission and Vision:

Dwell Ghana is guided by the promise of pro-
viding an excellent level of service, working with
transparency and inside the legal framework, fol-
lowing the necessary procedures. Their expertise
is something that their clients can rely on, deliver-
ing flexible and customizable services.

Their vision is to be the most recognized and
trusted relocation company in Ghana, whereas
their mission is to deliver impeccable relocation
servicestoall clients.

Description of services

Home search
Assisting users in every aspect of this process,
whether they plan to rent or buy.

Orientation program
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Aimed at people who are still deciding to move
to Accra, this service gives a general idea of life in
Ghana’s capital city.

School Search
Helping with every step involved in finding a nurs-
ery, kindergarten or school for children.

Settling in program

Aiding families to settle into the neighborhood
and obtaining many of the necessary services in
Ghana.

Cross- cultural training
Program designed to assist with common cultur-
al shocks and transition challenges.

Departure Services
Helping users who are departing Ghanato ensure
a smooth transition.

Immigration
Helping with immigration procedures to move
and settle in Ghana.

Additional support services
Assistance in miscellaneous services to ensure a
smooth and stress-free transition.

Touchpoints

Website

Its main functionality is to promote the compa-
ny and attract potential clients, providing infor-
mation about their services. Besides, there is a
“Discover Ghana” tab, which presents basic in-
formation about the country, 360° views of some
neighborhoods in Accra, as well as the possibility
to download a Living in Ghana Free guide. An-
other page inside the website is a Blog, where in-
formation and tips about living in the country are
posted.

Social Media

Dwell Ghanaiis present in LinkedIn, Facebook and
Pinterest, where they mainly promote their ser-
vices, offer available housing options, promote
the country or, in the case of Pinterest, post im-
ages about décor, design, arts and crafts, fashion
and culture in Ghana.
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The Executive Relocation Specialists

2

4
-'.

CONMECT WITH AN EXPERT ABOUT OUR SERVICES

15 YEARS OF RELOCATION EXPERIENCE

Dwell Ghana. (2023). [Website Homepage]. Retrieved from Dwell Ghana (https://www.dwellgh.com/)

W
i DwellGhana

Creados  Guardados

N OF THE

~ MONIEN _Ll'

B Ploces i Visitin

Home of the Month in Accra Helpful Hints & Tips Discover Ghana Expatriate life
Ghana 27 Fines « 3a 44 Pines - 3a 36Pnes - 3a

24Fines . 5a

GSEIRD

et
Ty 2020
s e

e

Explore Accra Dweell on This!? Fashion in Ghana
5 Fines - 4a ¥ Pines - 42 3Pines-Ga 1% Pines - 5 a

Decor & Design in Ghana
12 Fines « 3a

Dwell Ghana (n.d.). [Pinterest Boards on Dwell Ghana’s profile]. Retrieved from Pinterest (https://uk.pinterest.com/dwellgh/)
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Networks and Relocation Companies

Expatica

Itisanonline platformfoundedinthe Netherlands
and launched in 2000 by Bram Lebo, Mark Well-
ing and Antoine van Veldhuizen. Even though
it started as a service for internationals in that
country, it has quickly grown beyond that terri-
tory, expanding across eleven more countries in
Europe, Asia and Africa.

It offers resources and information about settling
into a new country. The website includes articles
and guides covering a wide range of topics such
as immigration, relocation, healthcare, education
and insurance. They also offer directories to help
internationals connect with services they need.
Besides, housing and job offers are published
there. These articles are written by a team of cer-
tified writers.

According to their website, “Expatica’s mission
is to provide internationals with information that
helps you settle and thrive in a new country.”

Website Structure

The website is divided into different sections de-
pending on the country of interest, also count-
ing with a global tab, from where it is possible to
browse articles about global tips.

Moving to each country, the user will find quick
facts about it, suggested articles as well as three
tabs: guides, jobs and directory.

Guides

The website offers the possibility to search for
articles in different areas, such as education, fi-
nance, healthcare, housing, lifestyle, living, mov-
ing, working and directory.

Jobs
In here itis possible to browse the available jobsin
the country.

Directory
This section allows users to explore different ser-
vices in the chosen country in different areas.

Living la Dolce Vita

EXPATICA ITALY

—

Guides Jobs Directory

.‘A’v"—.}

~

Expatica (n.d.). [Webpage dedicated to life in Italy]. Retrieved from Expatica Italy. (https://www.expatica.com/it/)
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Touchpoints

Besides the website, Expatica is present in social
media (Instagram, Facebook, LinkedIln). Their
content is totally focused on directing users to
their website, presenting article previews with di-
rect links.

4 N

Culture & Entertainment

Immerse yourself in Italy’s rich cultural fabric with the best of local art, history, and English-language entertainment options.

The best Italian festivals Where to get the newsinltaly TV andradioinlitaly

From rowdy sporting events and magnificent parades to Learn how to navigate the various Italian and English- Learn all about TV and radio stations in Italy and
epic battle reenactments and beyond, these top Italian language news outlets in Italy and stay up to date with the discover all the best things to watch and listen to in your

festivals are not to be missed. latest events around the world. new country.

Read More Read More Read More

- /

Expatica. (n.d.). [Section dedicated to Italian culture and entertainment]. Retrieved from Lifestyle in Italy: holidays, cuisine, things to do [ Expatica (https://
www.expatica.com/it/lifestyle/#culture-entertainment)
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Expat.com @expat.com Q search & Magazine @ English v M
Ital Services Business directol Jobs Properties Classifieds Forum More v

Itis a platform founded in 2005 by Julien Faliu, when he decided to live abroad and realized that there = . :

was not much information available about expat life. With over 3 million members, it provides informa-

tion, advice, networking opportunities and services. According to their website, it is an essential tool for Living in Italy: the ultimate expatguide

asuccessful mlgratlon journey. Everything you need to know for a successful life in Italy.

(A / Expat guide / Italy

Website Structure

Guide updated by Anne-Lise Mty, on 22 October 2025

. . Italy is a compelling choice for anyone looking to move abroad, whether for work, study or retirement. Located in i
GUIdeS MagaZ"'le theyheart of tEe Mfd.\'terrane?n, ityoffers a un?que blenld of magnificent scenery, a rich :erillage and a culture -!:cc)::]::sr:fi‘yly expat
About the main expat concerns: visas, housing,  Created to explore the latest news and trends of Eoropenn Ui i oy scoms 1.5 s el ettt st et eprenoure etocaere s eate.  Connect with +3M
1 HH Add to this its fantastic transport links to the rest of the continent, and it's an ideal place for expats looking for
hea |thcare’ JObS’ etC' g|0ba| mObI | ItY‘ somewhere fulfilling and insppiring to settle. ’ ’ ’ members
] ] o _Shqre your experience and get
Five compelling reasons to live in Italy insights from fellow expats
FOI’LI mS ) ) . Calendar . Accessible and affordable healthcare: The national public health system (SSN) is excellent. As a resident, you get Kz
Allowing users to share experiences and insights ~ Showcasing upcoming and past events, as well as 4 comprehensive,highquality medical care that s either free or very lowcost. _ : : = _/
. .. G . Expatcom. (n.d.). [Webpage about life in Italy]. Retrieved from Living in Italy- the ultimate expat guide- Expatcom (https://www.expat.com/en/quide/
with one another. giving the possibility of creating an event. europe/italy)
Practical tools Photo Gallery .
Business directory, property and jobs listings, ser-  With images about life abroad. ARICIEN © oot com
vices for specific needs. I
® Europe: Where Should You Move for
Career, Studies, or Retirement?
b
@ex atcom Q h ; R —l w i ! L . - : Explore the best Furopean destinations
patd 2Rl &8 Magazine @ Englis lﬂ ' - based on your goals and make the

most informed decision for your future.

Guides Services Business directory  Jobs Properties Classifieds Forum More v ']

& https://shorturl.at/P3ruY

Make your expat project a success!

Expat.com (November
8th, 2024), .[ Instagram
EUROPE: WHERE TO GO FOR JOBS, post. Retrieved

from Instagram

STUDIES, AND RETIREMENT . (https://wmw.

instagram.com/p/
DCGvOxPCEdJK/)

Discover:the largest expat-help and support network

Where would you like to go? Q

Expat country guides

Everything you need to know to move and live abroad

o Australia Belize Canada England

Expat.com. (nd.). [Website Homepage]. Retrieved from Expat.com: community, country guides and services for expats (https://www.expatcom/)

Touchpoints

Apart from the website, Expat.com is present in different social media, like: Facebook, LinkedIn, Twitter,
YouTube and Instagram, where their posts are dedicated to directing users to their platform. Besides,
some posts show testimonies of life abroad.
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Mobile Apps

Settleln

This App was designed to teach and learn about
refugee resettlement to the United States during
the first three months of stay. Through gamified
lessons, it covers a wide range of topics regarding
immigration and relocation. It is available in many
languages, giving users the possibility to view
content in their native language.

(A
Settlein

Find us on Facebook

Resettlement Basics
0/2 Lessons Completed

Traveling to the United
States

0/4 Lessons Completed

Your Resettlement Agency

0/4 Lessons Completed

Working in the United
States

0/3 Lessons Completed

1D 8 2
k Learn You Settings j

Gamification

This strategy keeps users engaged and motivat-
ed, giving them the chance to revisit lessons or
skip around to find the most relevant lesson.
Lessons are organized in an interactive way,
with videos and tests to track users knowledge,
providing badges when certain milestones are
achieved.

Money Management

Planning for Expenses
0% Complete

The Banking System

0% Complete

Taxes
0% Complete

[ 8 L

k Learn You Settings j

Settleln App. (n.d.). [Home screen and lessons about money management]. Retrieved from mobile app.
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Contents

The App is divided into various sections related to
relocation in the United States; the categories are:

Resettlement Basics
Traveling to the United States
Your Resettlement Agency
Working in the United States
Housing

Money Management
Learning English

Health and Hygiene
Education

US. Laws

Cultural adjustment

Touchpoints

The app has a landing page, as well as a website
from the organization responsible for creating it,
providing information and resources about the
resettlement process and cultural orientation.

(&

settleln Home LifeintheU.S. v  Resources

Learn about
I want to learn life in the

about... U.S.

(

rental housing finding a job enrolling in school

Learn more —

k.
\ 3

resettlement agencies healthcare

1

e iﬁ' «
Kl

-

f
Ve

Settleln US. (n.d.). [Website Homepagel]. Retrieved from Settleln US (https://www.settleinus.org/)

Newsfeed About Contact

@ (Re)

Learn About
Employment

~

J
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International Student App UK

The App was developed by Expert Self Care, in
collaboration with Student Minds, the UK’s stu-
dent mental health charity, student support
teams, and international students from the Uni-
versity of the West of England and the University
of Lincoln. It works as a resource for anyone sup-
porting international students in the UK, provid-
ing well-being information, tips for settling in and
links to support, ensuring the best possible expe-
rience.

Well-being

The app has a focus on mental health and wellbe-
ing for students, through the following function-
alities:
+ Health education, explaining to students what
to do when they are concerned or in crisis.
Promotion of safe self-care, offering practi-
cal tips on topics that might affect students’
health and wellbeing.
Signpost services and other support, provid-
ing useful resources and indicating how to get
help when needed.

Customization

The App works in partnership with different uni-
versities in the United Kingdom, giving them the
possibility to subscribe to their own home and
content page on the app. This strategy is possible
through concrete actions, such as:

Branding: Universities can add their institu-
tional branding, increasing visibility and stu-
dents’ sense of belonging.

Student support: Providing links to student
service provision.

Alternative sources of support: Reducing
service pressure, helping students navigate
sources as local mental health charities.

The investment in a local customized home and
signposting page is £400 per month (*VAT).
Whether a university counts with 4000 students
or more, the price is £1.20 a year (or less) per stu-
dent per year.
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{S‘ International Student

Support for students Don:

) UWE |

il Support for International Bristol | X,
Students at UWE Bristol

Support for students

Local services & support

Find support
The university offers a wide range of

services to make sure you stay happy, @ GET READY
healthy and supported during your time wit| Pre pare your move
us.

Please visit the following sites for more detail = SU pPORT
E Get help and keep well
support

* UWE Bristol: Coronavirus guidance. &D TRANSPORT

www.uwe.ac.uk How to get around

* Expert Self Care: Coronavirus Support ACCOMMODAT'ON

App (UK). www.expertselfcare.com
Tips, How to choose

Coronavirus information and

General information and contact
« Global Student Support (that's us!): MONEY
www.uwe.ac.uk
Lleafil manav advina
() * e

Expert Self Care. (2024). [Image of University customization inside the
app]. Retrieved from University Customisation- Expert Self Care (https://
www.expertselfcare.com/university-customisation/)

Contents

The app counts with 11 sections accessible from
the home page, these are:

Get ready: Necessary immigration proce-
dures and preparation for a move to the UK.
Support: Student support services, emergen-
cies, disability support, and more.

Transport: Tips and information on how to get
around London and the UK.

Accommodation: Information about the
housing options and how to choose accom-
modation.

Finance: Tips on how to manage money and
open a bank account.

Study skills: Information about academic cul-
ture and study tips.

Student life: Information about student life
and well-being.

People: Focusing on friendship and relation-
ships.

Languages: Tipsfor learning English, informa-
tion about accents and local languages, and
language courses and resources.
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Life in the UK: Information about the country’s history, values, social norms, laws, humor and places
to visit.
Work: Tips for career planning, how to work being a student and working after graduation.

a CEIRREAD > Developing a growth mindset >
Prepare your move
Academic culture >
7N SUPPORT 5 )
Get help and keep well EXpeCtatlonS 2
Perfectionism >
L TRANSPORT 3
OO towto get around Time management >
Independent study >
ﬂ HOUSING S
Accommodation tips Lectures and seminars >
@ MONEY S Assignments >
Useful money advice GI'OUp work N
‘I ACADEMIC SKILLS N Presentations >
~ How to do well at uni
Assessments and exams >
Tips and advice

PEGOPLE 5

f % o =

Home

Expert Self Care. (n.d.). [Home screen and lessons about academic life]. Retrieved from International Student App UK.

Strengths
App rich in contents.
The information is organized in logic
categories and hierarchies.
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Welcome to Canada

It is a free mobile app that helps immigrants and
refugees to Canada. It provides information and
services to plan their settlement journey. It not
only helps those who are already in the country,
but also those considering and planning to move
there. It is possible to browse different provinc-
es and cities to get the basic information and
compare cities, based on priorities and needs.
Once users are settling in Canada, they can find
resources, information and services in the local
area.

It was designed in collaboration with key stake-
holders, like immigrants, refugees, community
organizations, local government, technologists
and settlement service providers.

Functionalities

The app's focus is to present Canada’s cities and
compare them, to help users make a better deci-
sionfor the place they are going to live in. For each

Hello!

Welcome to Canada

We're excited to share these
resources to support you

oy

Q Enter a city that interests you

Not sure where to start?

Alberta

Friends International

Itis an app aimed mainly atinternational students
living inthe UK. It was created by Friends Interna-
tional, a Christian charity seeking to grow friend-
ship and faith with students in the UK and Ireland.
They provide spaces to meet people and create
community, giving international people the op-
portunity to experience local culture, whether
they are Christian or not.

Functionalities

The app offers the possibility to find local events
and activities, access a guide to the UK, read in-
ternational student blogs, watch free wellbeing
videos, register for courses and create an account
to meetlocal people.

LifeUK

The appalsoincludes a free guide for internation-
al students living in the UK, containing guides for
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= Friends International

EVENTS LOCAL LINK

LOCAL COURSES WELLBEING

INFERNATIONAL

STUDENTBLOG SR pLIDE

city, thereisatab named “Thingstodorightaway”, A topics such as culture shock, British food, health
containing tasks for settling into a new communi- service, public transport, common expressions in ABOUT US CONTACT US
ty,and another named “Welcome to [City Name]”, English, etc. Friends International (nd.). [Home screen].
explaining social customs for getting around. < Retrieved from Friends International App-
Touchpoints
The city comparison section allows users to Compare Cities ]
Website

choose two cities in Canada, providing infor-
mation about climate, demographics, getting
around, housing, childcare cost, jobs, and special
aids for Ukrainian citizens. There is also an explore
tab, informing users about crucial aspects of dai-
ly life, such as: education, healthcare, money and
banking, housing, employment, legal system and
immigration, driving, family and specialized sup-
port, and information for Ukrainians.

Strengths
Clean and consistent interface
Polished use of photos and graphic elements

Weaknesses
Complex and confusing use, as it is organized

<Ca|gary,AB v> <Saskatoon,5 V>

Medication Info for Ukrainians Immigration Pa]

L1

PEOPLE
Province population:
4,500,000
City population:
1,600,000
English speakers:
92.5%
French speakers: 1.8%
Other speakers: 23.2%

P

PEOPLE
Province population:
1,180,000
City population:
337,000
English speakers:
95.7%
French speakers: 1.2%
Other speakers: 15%

Its main functionality is to show the charity’s work,
through their mission, latest news and contact
section. It also offers information about services
for international students, promoting the app
and other projects aimed at them. The volunteer
Section invites people to join the charity as a host,
volunteer or fundraiser. Finally, the Church Re-
sources Section involves information and materi-
als more linked to religion.

Social Media

They are present on different social media plat-
forms, like Facebook, X (Twitter), Instagram and
YouTube. Their posts show testimonials and
eventsorganized by the charity, going beyond the

by city and not by category contents (accom- (2] (2] app itself.
modation, transportation, procedures, etc) = =
The use of a quiz to recommend contents o '““ﬁ" o s

affects negatively the experience, as some
contents become harder to find

Compare

Strengths

Contains a booklet full of information
about life and culture in the United
Kingdom.

Provides events and networks to
connect with locals.

PeaceGeeks Society (nd.). [Home screen and city
comparison features]. Retrieved from Welcome to
Canada App
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Goin’ Connect

It is the leading social community platform for
universities, used to engage and support stu-
dents on their university journey. It was founded
by Lars Molenaar, Cornelis den Hartog and Jan
Thij Bakker.

Its main goal is making sure students have friend-
ships prior to getting to the university, feeling
already emotionally attached to it. According to
their website, they are the largest student com-
munity platform, with over 1million messages ex-
changed. In this platform, international students
can create connections with people from their
home university and other universities.

Community 1to1connection

Whether itisto seek advice, collaborate on a proj-
ect, or chat, this module enables collaboration
and networking through 1-1interactions.

World Connect Map

Showcases members’ locations. This allows stu-
dents to browse the map and connect with col-
leagues from specific regions.

Group Chats

Offers the possibility to join, create or manage
group chat rooms. Like this, there is an engage-
ment in topic-specific conversations and more
collaborative interactions between students.

Gamification Experience

The onboarding experience is enhanced through
a series of engaging activities that motivate con-
nection and profile customization.

Goin’ Connect’s main group of clients are univer-
sities worldwide, whose international team has
the possibility join the platform, following these
steps explained on the website:

1. Kickstart the Journey: The process starts by
scheduling a meeting with the Goin® Team,
which will provide insights and the opportuni-
ty to become part of the network.
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2. University Listing: The Goin' team ensures
that the institution is listed, allowing students
to identify it as a departing university.

3. Launch Phase: The university is equipped
with materials to invite their outgoing stu-
dents to the network.

Website

It serves as a showcase for the project and a way
to promote the network with different universi-
ties that might be interested in joining it, provid-
ing testimonials and information about the main
functions of the app.

Social Media
Goin' is present in LinkedIn, a platform used to

promote the company, its advantages and prod-
ucts, and feature notorious clients.

Goin’ Connect is available to download in Google
Play Store and App Store. It has been downloaded
over 50,000 times.

Google Play Store rating

45

Apple App Store rating

4,2/5

Positive Reviews

Negative Reviews
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Great way to connect.

“This app is very cool! | had some
technical issues, but they have a
great team to help you figure out
the problem and fix it.”

- Slwebb, January 19th, 2022

Nice app
“Great concept, should reach a
bigger audience soon.”

- A_S_, December 3rd, 2024

Can't select a city.
“I can't select any city in the
profile.”

- Timmy, December 26th, 2024

Too Much Lag

“When | start conversation with
others this is just stuck and not so
smooth”

- Amlan, May 12th, 2023.
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Search
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Elmira Parsa
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& Taipei
@ Cooking

\Connect Chat
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KAYEE
& Lagos

@ Photography, Vi...
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& Visby
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Groups

Home un
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Sport & Study @ Fun & Professi
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828 members

Goin'to;Japan
(@ |

Going to
Prague
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e ’

Football'in
Boston

@

\Connect Chat

Groups Profile

Goin’ Connect (n.d.). [Connect and group tabs]. Retrieved from Goin’ Connect App

Therapy Services

Transiti.net

Transiti offers psychological support and online
therapy for Italian citizens living in international
mobility and who find difficult situations linked to
their new context or being far from home. Since
2017, a research and therapists group work in
the development of strategies to support Italian
expats who are struggling. Their business uses
technology as a tool to respond to their needs.

Services

They offer a Therapeutic Reception service,
through a first, free and customized interview.
This way, users can understand how an online
psychological path works. With the support of a
psychologist, specific needs are established, as
well as the most suitable Transiti Psychothera-
pist for each person. These services are offered to
people and companies.

Prevention Services

Through free self-help instruments and routes
like career counseling, cultural adaptation, and
stress management, their goal is to keep expats’
psychological well-being in the most stressful
moments.

Orientation Services

Life Design

It is an innovative model for career counseling,
emphasizing the evolution of people, society and
economy.

Career Counseling

It is a brief consulting service. Its goal is to provide
people with effective instruments to face autono-
my, and future professional changes.

Transiti Groups

Sage spaces, guided by highly qualified profes-
sionals, responding to the needs of Italian expats
and people who are on an expatriation trajectory.

Care Services
Helping patients take care of their mental health
and find balance, serenity and consciousness.
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Recognizing discomfort and its symptoms due to
difficult situations related to homesickness is the
first step to asking for help. Their personalized
psychotherapy routes help expats find the most
effective path to recover balance and a healthy
lifestyle.

Touchpoints

Website

It serves as a platform for showcasing the service,
the team and its values, as well as booking a first
free interview and subscribing to a newsletter.
There is also an Expat Blog, dealing with current
immigration and psychology topics.

Social Media

Transiti.net is present in different social media
platforms, like Instagram, Facebook and Twitter
(X). There, they post articles about being an ex-
pat and immigration, as well as news and updates
from the organization.

D-Stanza

It is the platform developed by Transiti to guaran-
tee safety and privacy in the consulting and ther-
apy services. This space was crafted around the
idea of a deep and real relationship between pa-
tients and therapists, making it like an in-person
encounter.
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%

Chi siamo v Cosa facciamo v

transiti.net

FSICOLOGIA D'ESPATRIO

Transiti
Psicologia d'Espatrio
cooperativa sociale

Transiti ¢ una cooperativa sociale ibrida che lavora onlife per
promuovere il benessere psicologico delle persone in traiettorie
di mobilita internazionale. Offriamo servizi di supporto
psicologico online in lingua madre e facciamo formazione,
ricerca e divulgazione.

Expat Blog

Eventi m d-stanza Login

Accoglienza

Expat Blog News

Transiti.net (2025). [Website Homepage]. Retrieved from Transiti- Psicoterapia online e comunita italiane allestero (https://transiti.net/)

Vivi tra piu lingue?

Cerchi nuovi strumenti per
crescere figli e figlie che si
sentono a casa nel mondo?
Questo incontro é per te!

<%

transiti.net

Transitinet (September 17th, 2025). [Instagram Post]. Retrieved from
Instagram (https://www.instagram.com/p/DOtZjcPDIIx/?img_index=1)
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Strengths

Therapy is offered in Italian, which can
make users feel more understood and
comfortable as they speak their mother
tongue.

They offer different, focused services
depending on user needs.

COINVOLGIMENTO
E APPARTENENZA

qual é il loro ruolo per il benessere psicologico?

Transitinet (January 7th, 2025). [Instagram Post]. Retrieved from

Instagram (https://www.instagram.com/p/DEh8HmMFTddO/)

Expat Therapy 4U

It is a service, founded more than five years ago
by Dr. Martina Paglia, whose mission is to help
expats book therapy online with counsellors and
therapists across Europe easily and quickly. Their
therapists are proficient in English and have high
experiences in working with people from differ-
ent backgrounds.

How it works

1. Users search the directory to find the most
suitable therapist.

2. After finding a therapist, it is possible to pick a
timeslot and pay for the session.

3. Subsequently, they can encounter the thera-
pist and start working on their goals.

Services

Besides giving expat and culture shock therapy,
they help with other issues people might be cop-
ing with, such as addictions, anxiety, depression,
self-esteem, personality disorders, relationships,
sleep disorders, stress and trauma.

These services are aimed at different targets. For
example: children, couples, families, groups, etc.
Itis possible to find therapists by location and lan-
guage in different European countries and cities,
as well as some places in Asia like Hong Kong,
Singapore, United Arab Emirates and Dubai.

[ § 2T SR

Therapists Blog

About Us
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Booking and Payment

All appointments are made online, by searching
the therapist directory on the website and filter-
ing by type of therapy, issues, client type and loca-
tion. Depending on the therapist’s availability, the
meeting can be booked in-person, on video call
or by telephone. Subsequently, patients are asked
to fill in a form with billing details and additional
information about their concerns. Therapists set
their rates independently, so the platform itself
does not charge fees to clients.

Touchpoints

Website

It is the main contact point between the platform,
its associated therapists and clients. It offers in-
formation about the services provided, a blog, a
contact form, a support center, recruitment for
therapists who want to join the platform and a
personal area for both psychologists and patients.

Social Media

Expat Therapy 4U is present in social media pla-
tforms like Instagram, Facebook and LinkedIn,
where it posts self-care and mental health tips
and motivational quotes.

Contact

Support Center

The Best Way to Book Expat Therapy in Europe

Book therapy with a qualified multilingual and multicultural therapist anywhere in Europe. Meet in person, online or by phone.

:
Welcome to Expat Therapy 4U, if you

need help simply reply to this message,

we are online and ready to help.

A
Expat Therapy 4U (2025). [Website Homepage]. Retrieved from English-speaking therapists for expats- Expat Therapy 4U

(https://www.expatherapy4u.com/)



Comparison Matrix

After analyzing the different case studies, acom-
parison matrix was developed according to a set
of criteria that the project to be developed should

comply with:

2 a0®

InterNations
Archer Relocation
Dwell Ghana
Expatica
Expat.com

Settleln

International student
app UK

Welcome to Canada

Friends International
Goin’ Connect

Transiti.net

Expat Therapy 4U
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Community
creation

Community creation: Are there concrete actions or
functionalities that foster integration among people in
the city/country or destination??

Connections between users: Does the service encou-
rage users to interact with each other?

Reliable information about destination: Does the ser-

Reliable

Connections

between users information

vice provide enough information from trusted sources
about life in the destination? Is the information catego-
rized and easy to understand and navigate?

Open and Accessible service: Is there any free infor-

mation available? Do users need paid membership to
access services?

Open and Innovative

Accessible patterns

N
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Innovative interaction patterns and use of technolo-
gy: Is the content dynamic? Does the service use inno-
vative technologies?

Engagement and motivation for users: Are there di-
fferentand curated contents across channels? Are the-
re any strategies to keep users motivated and invested?

Engagement
and motivation

2 19/30

K 17730
3 17/30

1 15/30
2 22/30
o 21/30
2 17/30
1 13/30
2 22/30
K 25/30
s 16/30
2 10/30
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CHAPTER 3 3- KNOWING THE LATIN AMERICAN STUDENTS

Knowing

Interviews

A series of semi structured interviews aimed at Latin American students
were conducted with the goal to collect qualitative data on the experienc-
es of Latin American people who had recently moved to Italy to do a mo-
bility program at Polytechnic of Turin.

An additional goal of this research was to better know the target audience

9 and their needs, as well as to begin a characterization of the key places
of the City of Turin where encounters between foreigners, especially from
Latin America are facilitated.

Interviewees Profile

Mexico Total
2 students interviews

(‘\
/
i"

Amer

Ecuador
1student

S

Female
50%




Some of the interviews were conducted online, and some others were done in presence. Their average
duration was 30 minutes, and the structure was divided into thematic sections.

The first part included broad questions where personal data was collected: name, age, country of origin
and occupation, as well as broad information about their lives in Italy: how long they had been living in

the country and their motivations to study there.

Subsequently, issues related with the pre-travel process were discussed, asking the interviewees about
their main sources of information about life in Italy, as well as the emotions linked to the preparation of

the trip.

Following the typical journey of these students, the next questions dealt with their first moments in the
country (expectations, faced difficulties, main cultural shocks, adaptative activities).

Lastly, the interview ended with a series of questions regarding personal relations, both with people
from their countries- or from Latin American roots- and with Italians.

Valeria Jiménez

Mexico | 23 years old

Home University  UNAM (Universidad Nacional Auténoma de México)

|':| Occupation

Less than three months

a Time in Italy

Why did you decide to study in Italy?

| wanted to get out of Latin America. Of the coun-
tries with which my university has an agreement,
the destinations that most caught my attention
were Germany, Spain, and Italy. | was looking at
the study plans, and the one in Germany seemed
interesting, but it was quite expensive. In the end
| settled between Spain and Italy. | had already
been studying Italian for about 4 or 5 months, | do
not have a prominent level, but | had already in-
vested some time init. So, | thought: "Do | want to
stay in my comfort zone?" What really made me
decide between Spain and Italy was that, if | went
to Spain, everyone would speak Spanish; although
some classes would be in English, it would not re-
quire the same amount of me as learning another
language. On the other hand, in Italy | could chal-
lenge myself to learn a new language and, at the
same time, improve my English. So, | said: Italy is
the option. In addition, the study plan at Polito is
vastly different from what we see there, and so
far, | have a good foundation to face the classes. |
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Industrial Design student, doing an exchange year at Polytechnic of Turin

also like the geographical position of Turin, which
is well connected and will allow me to visit other
countries. Italy has always been a place | wanted
to visit, and that is why | ended up choosing it.

*Apart from its geographical location, the Poly-
technic of Turin was the only ltalian university
where students could take classes in English.

How did you find out about the process to come
and live in Italy?

My university has an agreement with the Poly-
technic of Turin, so | started looking at the cur-
riculum, rents, and the cost of living here. | first
learned about the call for applications from the
university, because at the beginning and in the
middle of the year, UNAM puts out a call for ap-
plications from all the available countries where
you can go on an exchange to study, whether for
6 months or a year. Then, they give you three op-
tions to choose from, and you must do the task of
researching everything: where it is located, the
curriculum, quality of life, economy, and health,

everything was done through Google. You have
no idea how many times | saw the Polito page, it
became one of the tabs | looked at most every
day for 3 months. There | saw the requirements,
the papers | needed, how to register on the edu-
cational portal, and obviously also the entire visa
process. The school did help us a lot with this in-
formation, but the ones who helped us the most
were the students who were here in previous
years. A lot of the information | have was given to
me by them, for example, the subjects | was go-
ing to take, things they recommended | do, cheap
supermarkets, areas to avoid. A lot of it was from
them, the only thing that the school may have
helped us with was the whole visa process.

Did you get all thatinformation verbally from the
other students? Or do they have a more struc-
tured system for giving you information?
Everything was spoken from start to finish. The
university said, “Do you want to go? You will have
to figure out how to do it” They only function as
a link between universities, school services, and
the mobility program. But everything that has to
do with your life abroad is managed by you. | was
in contact with people who were already here
while | was stillin Mexico, and with some who had
already been here and returned. The university
organized some “meet and greet” sessions with
students who had already done the exchange;
there was a conference where they shared their
experience and answered our questions, as well
as giving us various tips. But beyond that, | never
received a document with specific steps to follow;
everything else was up to us.

Tell me more about your visa experience with
the Italian embassy in Mexico.

It was a 2-3-month process, where | was uncer-
tain whether they were going to grant me the
visa or not. The university did help us, but it was
more in the way that if for a certain date you did
not have your visa yet, and you were about to
start your classes, they pressed the embassy.
But it was a process full of distress, because they
did not answer e-mails and this year the system
changed: all the study visas were done with an
intermediary instead of going directly to the em-
bassy, which made the process longer. First, you
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had to wait for an answer from the intermediary,
indicating a date to go with all your documents. If
everything was OK, they passed them to the em-
bassy, but if there was a mistake, you had to make
a new appointment. It was stressful because you
do not know whether you can buy a plane ticket
or not, since the university advised us to not buy it
until you have the visa. But we thought that if they
gave us the visa 3 days prior to the flight, the tick-
et would be extremely expensive. So, you had to
make a flexible booking for a certainday and hope
to have your visa for that moment. There was not
asingle person who got granted their visa the first
time they went. Many of us had to return because
they told us we had an issue with one of our doc-
uments.

What emotion(s) do you associate with the pro-
cess you had to prepare for your trip?

If | could sum it up in 3-5 words it would be: un-
certainty, excitement, anxiety, freedom, indepen-
dence. | had never done so many processes on
my own. It is not the same going to buy chocolate
at the supermarket as having to go without your
parents there holding your hand. So, it is free-
dom, but in the sense of independence, | am al-
ready starting to plan my life. Also, like ecstasy in
the sense of | am going to go, and | just had this
idea that this whole unpleasant experience with
the visa was going to pass, and, in the end, | was
going to leave. So, there is an explosion of many
emotions at the same time, but it works out and
here we are.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

| was told that Italians - at least in the South - are
warmer people, and that people in the North are
quite reserved. So, | was hoping it was not so true,
but in the beginning, | did feel that way. | would
not call it a rejection, but it was a barrier. | was on
my own and | could not go crying to my mother,
to tell her that people did not talk to me. But over-
all,  came with zero expectations. There were ten
people from my university, from different de-
grees. Since we came together, we could do dif-
ferent activities together such as welcome weeks,
walking across the city and getting to know the
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style of the lessons. | believe that, if | came by my-
self, the adapting process would have been more
complicated. | am not saying | already adapted,
but | believe that surrounding myself with other
people helped me to not feel lonely.

Regarding economic expectations, | knew it was
going to be expensive, so | became more aware
of my expenses. | even did an Excel file with all of
them. | also believe that something surprising was
the life path, at least in Mexico City everything is
very agitated; instead here, | could not find any-
thing open, because they close from 2 to 4 p.m.
Something really shocking to me was also the
public transportation system. | am not bothered if
I must spend1to 2 hours getting from one place to
another. My city is enormous- | think three times
the size of Turin- as so many people live there, it
is necessary to have the means to move 8 million
people. Here instead, there are so few people that
sometimes the transportation arrives and some-
times it does not. So, | have this love-hate for the
transport here.

The city is beautiful, everything is clean, and as
for the people, some do not interact with you, and
others might help you and give you advice.

What difficulties have you had in adapting to life
inltaly?

Socializing, learning a new language, finding a
place to live in, spending euros.

How have you overcome these difficulties?

Regarding socializing, | think that when | ar-
rived here, | thought | was not as extroverted as |
thought. However, | learned to cope with it, | have
a proficient level of English, at least so that every-
one understands me. The first 2 weeks where ev-
eryone spoke in English it was easier to commu-
nicate, and many doors opened for me to socialize
with Erasmus people. In classes, | try to go with
the flow: | approach little by little, ask how they
are or try to speak in Italian, even if itis just saying:
‘good morning, good afternoon, hello, goodbye.”
It is precisely the desire to get out of the comfort
zone because | could close myself off to meeting
people. But one of the reasons why | wanted to
come was to meet people outside of my city and
country and make friends. | may never see them
again, or maybe | will. | want to make this connec-
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tion with people who might visit me in Mexico.
Regarding the new language, | took Italian class-
es at Polito. | have not been very consistent, but
the fact that most of the class is Italian has helped
me learn, listen, and try to speak it. Also, my land-
lords, who live next to my apartment, are Italian.
So, | must throw myself into speaking, eveniif | say
something that might have nothing to do with it.
| think that surrounding myself with people who
speak the language is something that has helped
mealot.

Rent has been one of the most complicated
things, not just for me. | think for everyone. It is
also linked to the fact of spending in euros, be-
cause there is the phrase that says, “If you con-
vert, you do not have fun.” | see that things cost 1
EUR, 3 EUR, 5 EUR and it is nothing. So, the issue
of rent is something super important, because at
the end of the day itis the place where you are go-
ing to be living. | first came here with Airbnb with
another friend, but as soon as she had to leave, |
had to pay for both of us, and the budget went up
a lot. | had to start looking for a rental, just when
there was absolutely nothing and everything was
already rented. It is incredible to see the number
of people who are looking for a home at the same
time as you. As soon as places are published, they
are rented, so | had to look in different media: on
Idealista, Facebook, Telegram, University pam-
phlets. But everything has its good and bad side.
Inthe end, | am staying at the Airbnb where | start-
ed, because my landlords told me that if | stayed
for the whole year, they would lower the rent, but
all this learning of 3 weeks where | was looking
helped me to know how to ask in Italian if a place
is already rented or not. | was very embarrassed
to ask if | could visit, so this helped me grow in the
sense of realizing that | can do things, it is just a
matter of daring to do it. Obviously, | cried about
four times, it was a stressful situation where | was
alone, without my parents there to help me. But it
was worth it, it was the most enriching experience
| have had sofar.

What have been your main cultural shocks?

Food, in the sense that what is expensive in Mexi-
cois cheap here, and what is cheap there in Mexi-
coisexpensive here. Yes, | miss my country a little,
my food, and its gastronomy. But | also do not un-

derstand people who are so eagerto getimported
products from their region. It is better to take ad-
vantage of being here and eat and enjoy the local
gastronomy. Also, transportation, even students
who were here before me told me that it was bet-
ter to get a bicycle, because it is quite easy to get
everywhere with this means. It is within my possi-
bilities to get one, but | also think about where to
leave itor tie itup. Anotherissueisthat Mexicoisa
huge country, so to get from one state to another
it takes at least 5 hours, and it is not cheap. If you
wanttodoit,itisatleast five hundred Mexican pe-
sos, whichis 10 EUR. Here | am surprised how easy
it is to move from one region to another, or even
to another country. In Mexico, it takes at least 14
hours to get to the border, and here you have this
ease and accessibility that fascinates me.

Have you found common ground with your
country and Italy?

| considered us a bit rude, in the sense of having
a large vocabulary of inappropriate words, but |
think that here in Italy they are even more so, they
cursealot.

What activities do you do, or have you done to
adapt?

Going to Erasmus events to meet people, hang-
ing out with local friends, staying informed about
active eventsin the city.

How do you find out about activities?

There is this WhatsApp group where they an-
nounce events that are going on. | was going at
the beginning of the semester, but right now | am
going a little less because of university. They also
post activities on Instagram accounts. As for local
friends, I think | have not yet gone out with anyone
from Polito, but with my friends from Mexico we
do go out a lot. We see each other at least once
a week, at least on the weekends. We go to the
market together, to eat out or to prepare food at
someone’s residence. | feel like we have become
a genuinely nice family, we even went on trips to
Milan and Genoa. Having this group is like a safe
space, | have done most of the activities with
them. Obviously, | am excited to do something
with those from the Polytechnic, so that we all get
to know each other or to go out with other Eras-
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mus friends.

Do you know more people from your country
here?

Aside from those from my university, | think so.
Only at parties, but| do not think we clicked, | have
made more Colombian or Venezuelan friends. Itis
great to see that you are not the only Latino here.

What activities do you usually do with them?
Trips, markets, bazaars, clubs, bars. \We have also
gone to museums or exhibitions, and school wel-
come events. When it is someone’s birthday in
the group we go to eat at a restaurant, obviously
on a budget that everyone can fit into. We usually
visit unfamiliar places, whether it is food, enter-
tainment, travel, or culture.

Have you done any traditions from your country
inltaly?

Not yet unfortunately. We did want to celebrate
September 15, which is Independence Day. But
since we all arrived at the beginning of Septem-
ber and were getting settled, that day nobody
did anything. We did not even go to any Mexi-
can restaurants. Or for example, on Dia de Muer-
tos, which is on November 1and 2, we did not do
anything either, | do not know why. Maybe no one
wanted to do anything. We also do not feel like
there are many Latin events, the only things are
salsa, bachata classes or Latin parties where they
play reggaeton. But something to do on our own
regarding our traditions has not happened yet.
We only went to a Mexican store called Tlaloc
once. There they sell imported products from
Latin America; it was like the most Mexican thing
we have done.

How do you communicate with them?
Everything is through a WhatsApp group, even
with friends from other countries. We are not the
only ones who came on an exchange, at least in
Europe. We have friends in Spain, Germany, Tur-
kiye, England, Switzerland, and Japan. | have even
made video calls with friends who are in other
countries. So yes, a WhatsApp group and Google
Meet.

Do you think that connecting with people from
your country helps facilitate your adaptation
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process? Or do you think it isolates you from
your surroundings?

[ think both. | only consider my group of friends to
be the group with the Mexicans. Now when none
of us can agree, | am going to be like “what do |
do now?” It is good when we all agree, but if you
stay only with that small group, you are isolating
yourself from getting to know more. It is good to
know that you have someone you can trust whoiis
like your little family here. At least | really like to fo-
cus on having more friends apart from those who
already came with me, to have the experience
of what it is like with other people, whether they
are Italian or of other nationalities. | think it can be
beneficial in the sense that, for example, when
many of us were looking for rent, we all started
to look for and support each other. That support
is from the Mexican group, you know that, if you
need to talk to someone, in that group thereis the
person who will help you and who is like your fam-
ily here. The other group is for getting to know,
experiencing. So, it is important to be between
the two worlds.

How would you define your relationship with the
natives of Italy?

I have felt incredibly good, | have not felt that they
welcomed me in the sense of we are going to
help you, and you are our new foreign friend, but
in the sense that | have not felt that rejection. And
if there is that rejection, | do not take it personally
either, because | know that | am a stranger whom
they have known for only two months. In a cer-
tain way, | also put myself in their shoes, when at
one time | was in Mexico and suddenly someone
foreigner arrived, they did not become your best
friend right away. | have had a better time than
| expected, | feel good and satisfied. | do not feel
forced to fitin and that is something that is espe-
cially important to me. | have been able to be my-
self with people who do not know me at all.

For me, anything that happens is a new experi-
ence and whatever happens will happen because
itis the best for me. In a certain way, | have started
to develop a certain affection for them. We Lati-
nos are very warm. | do not feel like | am going to
start telling you my most intimate things, | have
not gotten to that point. But | do feel like | have
someone | can trust who is not from my Mexican
social group.

12

Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

Well, for example, when | was looking for a place
to stay, they helped me with Telegram groups.
They did not help in the sense of accompanying
me, but rather in the sense of: | know these two
places, they will help you. Also, in terms of recom-
mendations of places to go out, where to get the
best pizza, the best pasta. It is more supportin the
sense of getting to know the city, cheap places,
where to get things, or places to avoid, those.

Manuela Medina
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Colombia | 22 years old

9 Home University  Pontificia Universidad Javeriana, section Bogota

|':| Occupation

Less than three months

a Time in Italy

Why did you decide to study in Italy?

For the opportunity to graduate with a master’s
degree and because the program caught my at-
tention.

How did you find out about the process to come
and liveinItaly?

A friend told me about it and persuaded me to
continue investigating. Basically, | kept asking Ri-
cardo and Claudia Estrada®, who are supposed to
be the ones who know the most about the sub-
ject, especially Ricardo because of his experience
here. Also, once Ricardo's wife was there, she is a
graduate of Javeriana and had the experience, so
she told me the same thing. Additionally, another
teacher named Veronica Vergara, who had also
done her master's degree here.

* Director of the design departmentand academ-
ic coordinator of the industrial design program at
Pontificia Universidad Javeriana, at the moment
of the interview.

Were there any entities that helped you in this
process besides the university?

No, it was all Javeriana University. In fact, | was at
a university fair held at the Embassy of Italy (Aula
ltalia), the truth is that | found it complicated and
that only prestigious universities were there.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

When | arrived, it was perhaps like that fantasy of
a new beginning, that you think “Wonderful, to
start from scratch, to reinvent yourself”. But now
that you are faced with living alone, you realize
thatit's not.

Industrial Design student, doing a double degree in Systemic Design

What difficulties have you had in adapting to life
inltaly?

Loneliness, getting sick often with my respiratory
tract (in Colombia it was not like that), some things
of the culture like not finding anything open on a
Sunday. Yes, loneliness has hit me very hard. | am
a person who at first glance seems serious, so |
don't know if | scare people. It has been difficult
for me to socialize. | see my other classmates, the
ones who came with me, and they literally talk to
half the class, | only talk to the people in my proj-
ect. It's not because I'm apathetic or rude, or any-
thing like that... It'slike... it's hard for me. So, getting
that network of friends or support has been more
difficult.

How have you overcome these difficulties?

| have made up my mind to keep the purpose of
what | came for and that | have just arrived, so at
the first problem | cant give up. My family and
friends in Colombia have been very attentive to
me. Here it’s not like | have a friend or something
like that that | can have the confidence to say
“Let's meet right now, | feel bad” or throw a tan-
trum because | feel like today is not my day ... no.

What have been your main cultural shocks?

Not finding anything open on Sunday seems bad
to me. Or also that there is no nightlife here, not
in the sense of discotheques, but in the sense
of finding open clubs or people in the street, like
everyone goes to bed early... | don't know. Maybe
in terms of the classes, they look at us foreigners
funny, like “You don’'t know”, but they don’t know if
I really know because they don'tlisten to my ideas.
The issue of prejudice, | have never encountered
discrimination for being Latina, but there is that
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concept of “You come from a jungle, and you
don'teven know what Dr. Martens is”.

What activities do you do, or have you done to
adapt?

Going for walks, going to crowded places and
interacting (even if it’s just to say hello and buy
something).

How do you find out about activities?

Initially, by recommendations. But lately it's been
more about discovering it on my own. One thing
I've done is to go downtown to Via Roma. | don't
buy anything, but | see the crowds of people
walking around.

Do you know more people from your country
here?

Yes, the guys | arrived with. Besides that, | met a
“paisa” * girlthe day | got my visa and here we have
seen each other. She also studies at the Polytech-
nic, but she studies engineering. Through this girl,
who is super friendly, she is from the University of
Antioquia, and they have a similar model to the
“Capitulo Javeriano” ** although they are closer.
That’'s how | met another guy, and we became
friends.

* A word to refer to a person coming from the Co-
lombian department of Antioquia.

**” Capitulo Javeriano en ltalia”, is an association of
students and graduates from Javeriana Universi-
ty who currently live in Italy. They organize events
for the Colombian community in the country. In
early 2025, they changed their name to “Enlace
Colombia Italia”, to represent the openness of the
community to all Colombians in Italy, no matter
the home university.

What do you mean when you say the people
from the group from the University of Antioquia
are closer?

At least in my case, my godmother* was never
aware of me. She didn't answer my messages,
and when she did it was always a week later, and
| wrote to her for immediate procedures or ques-
tions. The girl was never interested in me, like by
calendar it was clear that | would arrive in Italy at
the beginning of September. We moved for-
ward to October and until then she asked me if |
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had already arrived. | never told her anyway, but it
was also because of my discomfort of “she never
answers me’, so | felt it more on that side. So, if at
this moment you ask me if Capitulo Javeriano was
transcendental to me or if it helped me, my an-
swer is no. | would say no.

*A godmother/godfather is a volunteer student or
graduate from Javeriana University already set-
tled in Italy, who gives support to a student who is
preparing their move, answering questions about
immigration procedures, housing, and life in the
country.

Do you meet with people from your country of-
ten?

Very little, it also depends on how much we coin-
cide and that. For example, the paisa spends her
time traveling and | can't travel, or we don't coin-
cide. We don'tmeet alot with the other guy either.
| mean, | would say that we do see each other, but
not very often.

What places do you usually go to?

Since they are from the Polytechnic, that will al-
ways be the meeting point (the main campus).
Thinking back, we always meet there. With the
boy, who is a strong believer, we frequent a Latino
church. In fact, the mass is given in Spanish by a
priest who is Colombian. Most of them are Peru-
vians, but there is a little bit of everything.

How do you communicate with them?
WhatsApp

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

| think it is necessary to keep in touch with some-
one from the country, but it also depends on
what you do. | mean, we are two Colombians, but
it goes without saying that we are in Italy, so we
have been adapting to local customs. For exam-
ple, coffee after lunch, typical desserts (beyond
gelato). | don't think we are a closed community
or that it slows down the process. In fact, on those
outings, you learn from each other’s process and
cultural clashes (like “have you ordered cappucci-
no after noon?”, or “l recommend this dessert”), as

well as giving each other advice.

How would you define your relationship with the
natives of Italy?

So far so good, not perfect. So far, they have been
patient with the language. | consider that | have
a good level, but when it comes to speaking, | go
back to level Al. | have also met generous peo-
ple, which | did not expect them to be. Northern
Italy was usually described to me as a cold place,
with cold, uncouth people. The truth is that | ha-
ven't met people like that. Suddenly | had some
discomfort with my roomie, who | discovered that
she speaks to me in dialect. Being a foreigner, |
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don't have to understand the dialect, and she gets
angry when | don't understand it.

Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

In my first weeks | got sick, | had to go to a hos-
pital, and | had no idea how that worked. | was
very surprised that it was the Italians | am work-
ing with, 2 of them accompanied me and spoke
for me when it hurt to speak. | was also surprised
by the contrast with the people from my country
thatlarrived with, who were noteven interested in
whether | was still alive or not.
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Isabela Caicedo

Colombia | 21years old

g'l Home University  Pontificia Universidad Javeriana, section Cali

|':| Occupation

Three months

a Time in Italy

Why did you decide to study in Italy?

I have always liked the country, the culture,and the
food. It has always caught my attention, but more
than anything because of the bilateralagreement.
Once | started my studies in Cali, | projected my-
self to this.

How did you find out about the process to come
and liveinItaly?

My university, the international relations office.
They had told me about the people who were al-
ready here and were doing good, but | really did
not know them atall.

What emotion(s) do you associate with the pro-
cess you had to prepare for your trip?

| believe a lot of doubt, because | feel like the uni-
versity did help us get to know the program. But
by the time they had already nominated me [to
enroll at Polito], | was left with everything to my-
self. Everything about the visa, all that. So, | had a
lot of confusion, | did not have anyone to answer
me. Besides, | was worried, and | could not believe
that|was here. After everything, | got it.

How was your experience with bureaucracy and
finding a place to rent?

It was hard. First, language is like a barrier. | came
with my parents, and | felt how they got frustrat-
ed as they were not the ones solving everything
for me. Instead, | had to take care of myself. They
were like: “tell them this, tell them that,” but | had
just arrived and did not know how to speak. So, |
had a lot of crashes because of that. Also, it takes
a long time, like needing five days to do a rent-
al contract, or encountering problems bringing
money in cash, which is a barrier. Then there was
the residence permit as well, | had to do that pro-
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cedure by myself, because at the university there
were available appointments after two months,
so that was complicated as well. As for the bank,
it is a mistake that we can only open an account
at the Polito, and it is really crowded all the time.
| know of friends who just have an appointment
this week. Fortunately, since | arrived earlier in Tu-
rin, | had it before, but it is still difficult.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

Well, | was expecting to find warmer people, at
least | had that image in my head. But since | ar-
rived here in August, there was nobody in Turin,
the city was empty. | was lucky to have my par-
ents with me, so | was not completely alone. | also
hoped that it would be easier to make friends and
get to know people, but there are few spaces for
that. So, your friends end up being your class-
mates, but when you go out of school you go
home, and | feel like there is not a lot of time to so-
cialize as| expected. | feel like the academicload is
heavy, so | had a differentidea. When | was enroll-
ing, my professors in Cali told me that it was easy
to travel here, but | do not think so. | mean, on the
weekends | just sleep because | feel exhausted.

What difficulties have you had in adapting to life
inItaly?

| feel very lonely, people are kind, but | do notinter-
act a lot, also the weather is quite different”. The
cold has hit me hard, and | live extremely far away.
All the times | spend time together with friends
are in the city center, but | must think twice before
going anywhere. And | also do not think that | in-
teract a lot with people... | mean, you do collabo-
rate with them, but they do not become your best

friends. Instead, everybody is inside their own
environment, and the clothes | brought are very
summery, so that is different.

*Cali is a city in Colombia with temperatures be-
tween 19°C and 30°C the entire year. Meanwhile,
Turin is a city that during winter (date of the inter-
view) can reach average temperatures between
1°Cand 9°C.

How have you overcome these difficulties?

| try to go out with friends. | have become close
friends with a boy from my university, so | go out
with him and other friends. Sometimes he offers
his place for me to stay in as he lives closer to the
city center, so | do not have to worry about trans-
portation, because | am afraid of going out alone
late at night, it is quite dangerous. And as for the
weather, buying clothes... | do not have a choice.

What have been your main cultural shocks?

As | told you, | thought people were warmer. | do
not think they are rude, but they are quieter. May-
be if you speak or exclaim, they look at you badly.
| also feel like they eat a lot, having a first, second
and side dish is a lot. And the food is the same,
thereis no variety, or atleast not what they give us
at the Mensas, it is always the same.

What activities do you do, or have you done to
adapt?

| eat like a local, go out with friends and create a
routine, which makes me focus on my tasks and
| do not feel so lonely when | have things to do, so
that has helped me alot.

How do you find out about activities?

To get to eat like alocal, | go to a Mensa that is like
a small restaurant. | do not know how that one is
considered a Mensa, but it is. The cook is an old
lady, so the food is very traditional for me. She
prepares something different every day, and | re-
ally liked that.

Do you know more people from your country
here?

| have met some in my Italian lessons, but it is a
basic interaction, and in some of my other classes.
There is also my godmother, | met her..we do not
speak often, but she is there. And as for the rest,
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there are 10 Colombians in my master’s degree,
so | spend a lot of time with them.

What activities do you usually do with them?
We walk across the city center, near Porta Nuo-
va station, or we also go to Valentino Park, some-
times we also go on a walk in the Lingotto Mall.

How do you communicate with them?
WhatsApp to speak and Instagram to watch their
posts.

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

lamalwayswith10 or 15 Colombiansevery time, so
| think that it does isolate you, not only from locals
but also from other international students. There
is the Colombian group and that s it. Besides, the
master’s degree is in English, so one rarely inter-
acts with locals. That is a little sad, because they
truly are the ones who teach you how to live here,
the expressions, etc. | almost do not practice my
Italian because | do not have the chance to speak
it.

How would you define your relationship with the
natives of Italy?

I would say it is friendly, the Italian girls  have met
seem kind, and they are very patient, especial-
ly with language, because | do not speak it a lot. |
have an idea, but it is completely different when |
speak, so they are truly kind and patient, but there
is little interaction, everything is very formal. My
roommates are Colombian and came with me, so
| spend more time with them. In my master’s de-
gree, the Italians are a minority, and | have noticed
that there are subgroups depending on national-

Ity.

Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

No, | have had almost no interaction with Italians.
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Eduardo Torices

Mexico | 23 years old

R Home University  UNAM (Universidad Nacional Auténoma de México)

|':| Occupation

Less than three months

a Time in Italy

Why did you decide to study in Italy?

| wanted a challenge that had a language barrier,
but that was not a huge cultural shock. | wanted a
western country and culturally like Mexico. Japan
was another of my options, but the culture and
language were significantly different. Besides, |
wish to specialize in the fashion and shoe making
industry, and Italy is the home of fashion and de-
sign.

How did you find out about the process to come
and liveinltaly?

In my university, international mobility is man-
datory, so there were people who had already
been here. The school contacted us with those
students, and they gave us some advice on how
to move from one place to another, where to live,
what to eat, how to spend less money. | contact-
ed students from my degree who came to Turin.
They guided me with zones to rent an apartment,
because many rent from Mexico, and some oth-
ers arrive here to rent, so they advised me about
the zones and websites.

How did your university share the information?
At first, we had general conferences for every-
body in the mobility process, after that they
posted announcements on [Google] Classroom,
opening tabs by country. There, they told us a
date and time in which students that had done
their exchange in Italy would be giving the talks.
Subsequently, they made a WhatsApp group to
share tips, or also the guys who were currently in
[taly contacted us there. We helped each other to
know about the procedures foradocumentorthe
visa.

What emotion(s) do you associate with the pro-
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cess you had to prepare for your trip?

It was stressful, it took an extra month to do the
visa procedure. | thought that during that time |
was going to enjoy Mexico one last time, but | did
not get the chance. It was stressful, frustrating,
and demotivating.

Regarding the visa, how did you experience that
process?

It was extremely stressful. | sent an email in June
and got an answer in August, so it was the month
of Ferragosto. The Italian embassy in Mexico did
not work the whole week, only three days and four
hours. They gave me an appointment for a spe-
cific hour, and it took up to three or four hours for
them to help me. They sent me back because of
trivial details in my documents, and | had to come
back a week later. So, anything wrong meant an
extra week of delay in the procedure. Then, | had
a problem verifying my father’s bank account sta-
tus, and as these indicators are sent each month, |
had to wait another two weeks to turnitin.  would
like to highlight that | told my mother that, if the
chance to leave did not come up, | would no lon-
ger travel. The situation was that depressing.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

| knew it was going to be another culture, and that
people were going to be more reserved and not as
warm as in Mexico, and | was not anxious to meet
people either, | was not creating expectations.
At the beginning, people seemed quite cold and
distant, with little interest in getting to know me.
| also believe that the neighborhood where | was
staying (Barriera di Milano) was not a good first
impression of Italy. It did not turn out to be how |

thought, because | thought that they were going
to be a bit more open with their culture, but they
are still closed and conservative in many ways,
which can be perceived even in the streets.

What difficulties have you had in adapting to life
inltaly?

The main barrier is language. | arrived here think-
ing I had a B1or B2 level in Italian, but | think | have
an A2. I guess it is something that happens to ev-
ery international student. The academic lItalian
is different from the one spoken in the streets,
because the latter is faster and sometimes the
pronunciation is difficult to comprehend. It was
a broad sensation of confusion, being in an un-
known place | had to understand stores, super-
markets, transportation. During my first two
weeks | walked everywhere, because | did not
know how to activate the GTT card, and | was
afraid of being fined.

How have you overcome these difficulties?
Asking and forgetting shame. For example, in the
supermarkets, when | did not know something, |
approached the staff or older people, because |
considered them more empathetic. For instance,
when | did not know how to weigh fruit and vege-
tables. Even today | do not want to buy because of
thisissue.

As for the transportation, | waited for one of my
friends to do it and help me, but in the end, | had
to do it myself. | went to the GTT offices to ask
how to use the card, and after that it was easier to
move between places.

What have been your main cultural shocks?

At the beginning, it was when | started my les-
sons, because it stopped feeling like a vacation.
There was a lot of pressure about not failing. Also
having to eat daily and grocery shopping. Balanc-
ing that basic stuff for a human being with your
mandatory tasks. | also feel a huge problem was
renting or finding accommaodation. The first two
months were quite stressful because | occupied a
lot of my time and energy searching for a place to
live in. lended up tired and demotivated every day
because | could not find a place.

| realized that, despite being in a more developed
country, there were many things that | had ide-
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alized and that are not as projected in the rest of
the world. Realizing everyone had problems was
the first cultural shock. Also, the fact that things
happen very slowly and there are a lot of time outs
(waiting for the bus, grocery shopping or going to
bureaucratic appointments). People are not open,
you do not see different people in the streets, ev-
erybody wants to seem the same.

| shared a room with various people in my first
accommodation, and a boy explained to me that
here everybody wants to seem normal and hide
their weirdness; they only show it on the week-
ends or when they go to bars or clubs. Everyone s
weird, but they mask it.

Unlike in Mexico, where you can see a variety of
people and styles, and nobody cares. Here ev-
erybody follows some sort of untold rule, they are
agreements no one admits that exist, but there
they are.

What activities do you do, or have you done to
adapt?

| have not done many activities, | still feel a little
isolated and | feel scared to do things, just be-
cause despite having arrived with many class-
mates in Mexico, many of them do not want to
gototheeventsllike, and | prefer to stay at home.
The times | have gone out were only with the
Mexican students. | recently moved to a male res-
idence, and they do small dynamics. For example,
this weekend they are making dinner. Some boys
are friendlier than others, so they approach me,
and we spend time together.

Do you know more people from your country
here?

No, just people from my school. My classmates
do, because they have gone to parties and have
met a few Mexicans, but we have realized there
are few of us. | had met many Latinos, especially
Argentinians and Brazilians.

Do you see them often?
| used to, but not lately. We used to go out on the
weekends.

What places do you visit?

On Saturdays, we went grocery shopping and
thrifting at the Porta Palazzo Market.
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How do you communicate with them?

We have a WhatsApp group created by the school
during the conference of students who have been
to Turin. In that group, there is the coordinator
from my university, she knows about everything
that happens and our whole conversation. Some-
times we forget it and write nonsense, but she
does not mind, she is more interested in knowing
that we are still alive. If we need her help, we men-
tion her, but she is usually like a ghost inside the

group.

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

| consider it isolates me; it is a comfort zone and
not taking risks to explore everything else. | be-
lieve it is something | need to do; my goal is to go
out by myself and get to know people without be-
ing with other Mexicans. | have been able to do it
somehow with some of my classmates when we
ask thingsabouteach other’s country. We have an
exchange dynamic between people from three
different countries, where we teach each other
things about our culture and talk about local me-
mes, explaining how they are used and then we
use them during classes. We show references to
later use and mix them. We also realized that be-
cause of globalization, many things have expand-
ed to other countries.

How would you define your relationship with the
natives of Italy?

| still feel a bit excluded. | do not think | am inte-
grating properly, but | do not mind. | do not take
it personally; | know they are classmates, and |
do not have many things in common with some
of them. However, | want to know everyone else,
they seem interesting.

Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

Partially, | have gone out with people who have
helped me or offered their help, but | have not
stayed in touch. They offer me tips about places
to visit, food to try, etc.
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Colombia | 22 years old
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ﬁ Occupation Architecture Student, doing a double degree in Architecture for Sustainability

E Time in ltaly Less than three months

Why did you decide to study in Italy?

First, because it was one of the bilateral agree-
ment options that my university offered. Second,
because | think Italy is a very interesting country
that has always caught my attention, you always
hear about food, music, films. | think itisa very no-
torious culture, and the possibility of living outside
my comfort zone and the ability to be uncomfort-
able is very useful to me. And obviously you get to
learn with a master’s degree, and the university is
very prominent. But there is also a new lifestyle
and new dynamics.

How did you find out about the process to come
and liveinItaly?

| had three main sources of information. First, the
university, as they oversee all the academic is-
sues. The second were my friends who were al-
ready there, who | wrote to, so that | could know
about the procedures, especially because there
is a very precise order in which you need to do
things, at the university they know a lot about the
academic requirements, but they do not know
how to help you adapt to a lifestyle, or find an ac-
commodation, or where to go grocery shopping,
so that is when you talk to people. And the third
source of information was, | think, the internet.
| searched for things that neither the university
nor my friends knew. | browsed social media and
Google.

Were there people or entities that helped you
getinformation?

| sometimes consulted Polytechnic’s page, but
mostly to do required procedures. They said, fill
in this form, so | did it. But it was not the case for
me to search for information there. Maybe an Ital-
ian entity that helped me more was the embas-
sy, providing information about visa procedures. |

think those would be other entities that support-
ed me.

What emotion(s) do you associate with the pro-
cess you had to prepare for your trip?

| think one of the emotions could be uncertainty
because | had to start from scratch, and one can
always make mistakes, whether they are legal, or
that you booked a flight too late or too early, or
too expensive. | think one also feels expectant of
the things that are going to happen: how am | go-
ing to leave, when am | going to leave, am | going
to enjoy it? Is it going to be good or bad? It is not
anxiety, because it does not hurry you, instead
it makes you dream. Anxiety is not able to make
you dream, it worries you. That is why | said | was
expectant, because when you feel like that, you
dream.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

Actually, | tried to come to Italy with the least
amount of expectations possible. | feel that if
you come with expectations, you may be disap-
pointed, or you can say things like “Oh, this is not
what | thought’, | believe | did arrive with some
thoughts or stereotypes that people had told me,
like: the food is really good, but the weather and
the seasons are not so good, winter is really hard,
and summer is this other thing... | was trying not
to condemn anything. There is a sentence in En-
glishlreally like, sorry if | bring this to the interview.
It goes: “Be curious, not judgmental”. So, | arrived
here with full curiosity about what could happen,
without sentencing something. Because if in Co-
lombia | said something like: “Oh, winter is going
to hit me hard”, it surely is going to do so. Or if |
think: “l am going to be with people | dislike”, then
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| am not going to like anyone. | decided to arrive
with curiosity, free of those thoughts and let my-
self be surprised by everything. Let’s say | did not
like local food and instead | preferred Arab food,
which abounds here... that is curiosity in action.
Thatis why | came here with no expectations.

What difficulties have you had in adapting to life
inltaly?

| feel like | had more support on certain activi-
ties or facilities when | was in Colombia. For ex-
ample, | lived with my family, so | did not have to
worry about what | would have for dinner, or | do
not know how to get to the university, | can use
my car. Those were facilities that | no longer have
here, so | must self-organize. On one hand that is
good, but sometimes there is a behavioral shock
in the sense of: | am doing things that | am not
used to doing, which is fine because | am learn-
ing, but that adaptation process has been harder.
And for example, living with people with whom |
had never lived is new, but you learn. Those are
shocks, | would not call them negative aspects,
but one adapts and tries to see the bright side of
things. We are in winter right now and it is cold,
but it snowed recently and those are new things
that are never seen in Colombia, so you learn to
appreciate those changes that we usually fear.

How have you overcome these difficulties?

Itis more like appreciating them and saying things
like “I have to overcome them”. There are some
people who say, “| never learned how to cook, so
| am always going to eat outside”, and you can do
it, but thatis not the idea. The idea is to be able to
grow outside those boundaries one might have.
Or for example, “I always got to the university by
car,and | cannot do it here” ... well, then let's learn
how to use the public transportation, walk, bike,
skate, whatever itis. But one mustlearnto get un-
comfortable and get over those difficulties.

What have been your main cultural shocks?

There are not so many cultural differences, be-
cause | think that an Italian can be similar toa Latin
American in aspects like fraternity, making noise,
being outside the house. | think a cultural shock
could be that here people do not like help. | mean,
in Colombia if you see a woman struggling to
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move the stroller or the shopping cart, people will
help. Here, they say a lot like: “No, no, | can do iton
my own’, and it has happened to me quite a few
times. They do not like to receive help and maybe
another shock is how people behave based onthe
few daylight hours on the December equinoxes. |
mean, in December there are fewer hours of sun-
light, so dynamics change: people go out later
and return home earlier, everything ends earlier.
So, there are some shocks, not only in the envi-
ronment but also in the mood, and everything
changes.

What activities do you do, or have you done to
adapt?

| think something | dois to spend time with people
who are not from Colombia. They are not neces-
sarily Italians, they can be Turkish, from Africa or
from anywhere. But by spending time with them,
one can learn about new lifestyles that you would
have never thought of, and you can get the hold
of things. They can tell you stuff like: “‘Remem-
ber, supermarkets close an hour earlier”, or “This
fruit costs less because it is harvest season”. So, |
think | get to adapt progressively, and | think that
happens because by interacting with your envi-
ronment, you learn about it, people who surround
you and nature itself indicates to you, its changes.

How do you find out about the activities that are
developed in the city? How do you communi-
cate with these people?

| think there are two types of communication: the
firstoneis verbal in differentlanguages. There are
some people who speak a little Spanish, so | try to
understand them and communicate with them.
Some others | can communicate perfectly in En-
glish, with some others | speak in Italian, | practice
it as well. And the second type is non-verbal. So,
some people have certain behaviors. For exam-
ple: at a certain hour they always go get a drink,
or do something specific, or wear gloves before.
So, if | follow those gestures that people do, | can
get to do stuff without having to ask. For exam-
ple, the first time | saw people drinking water from
“Torets”, bending over to drink or refilling their
bottles, even bringing jars from home, | learned
about those new dynamics without having to ask
orinteract.

Do you know more people from your country
here?

| know a lot of Colombian people in Turin, from
before coming here who were already in the city. |
know people who arrived with me, and | have met
people in different ways. For example, there are
many WhatsApp groups with Latinos and Co-
lombians in them, so you get to know people. Es-
pecially when you speak Spanish and people ap-
proach you, asking you where you are from, what
do you study, etc. and | have known more Colom-
bians from many universities, from many parts
of the country, people who graduated from their
bachelor’'s degree a while ago, people who are do-
ing the double degree. Every week | get to know
new people from Colombia. | think there are many
of us here and communication channels are very
frequent.

Have you been able to meet other Latin Ameri-
cans?

Yes, also. At the Polytechnic, in the metro. You
speak Spanish and they ask you where you are
from, or in parks, activities, like Latino parties, or
meetings for people who have just arrived in Tu-
rin. And one gets to know many people from Lat-
in America. However, | would say that the ones
| know the most, perhaps because | am from
Colombia, are Colombians. But there are many
Latinos, especially from Venezuela, Mexico. You
will always find one, you listen to them speak in
Spanish and we help each other a lot. Once there
was someone who had alanguage barrier for ask-
ing something, so | helped them out, there is that
sense of fraternity.

Do you see them often?

Yes, | do. For starters, | live with other Colombian
people, in my building and neighborhood there
are plenty of Colombians and Latin Americans. In
the university and classes | get to see and spend
time with them. There are always those who
make groups to go out and do something, like
drinking coffee, going to eat something or cook-
ing together. There is always something to do.
Sometimes it is more focused on certain spaces,
sometimes there is a person who is responsible
for an activity or proposesiit.
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What places do you visit with them?

Before we went out, now we dont do it that much
because of the weather, but at the time we went
to a park or a square to talk and drink coffee, ear-
lier we did picnics. We go to people's places or
popular places in the city to take a spritz or a cof-
fee, near the Mole or Imbarchino, which is also re-
ally popular among students.

How do you communicate with them? Besides
WhatsApp
When you run into them in the street, they invite
you to a meeting. But besides that, and social me-
dia, | would say there are no other forms of com-
munication.

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

| think it is a little bit of both. If you know who to
hang out with and they encourage you to com-
municate in other languages, to know people
outside your usual social circle, that could work
out. For example, they can suggest thingstodo to
hang out with locals, or tell you habits to leave if
you want to fit in, like words to order in a restau-
rant. Those kinds of Colombian or Latin American
people can function. On the other hand, there are
people who do not want to leave the bubble and
force you to stay in it. So, both things could hap-
pen, and | think itis mutual: it depends on yourself
and everyone else.

How would you define your relationship with the
natives of Italy?

| feel like it is a good relationship, because Italians
are friendly and know how to welcome you, es-
pecially professors, as they know that most of us
come from outside of Italy. | feel like Italian pro-
fessors have a will to learn from other cultures.
Their welcome isreally cool, interesting and open.
Some of them try to speak Spanish with you,
speak English or try to make you speak Italian. So,
| think the relationship with them is pretty cool. |
think the hardest part is to settle a first conversa-
tion with them, but it is really good.
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Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

They have done it because they pulled me out
of my house. So, they know there are many new
things like food, places or sports, or in general ac-
tivities that maybe | did not do in Colombia. They
tell me to go and do it, recommending places
to me. Mostly, they do it by pulling me out of my
house, but you need to have the will to do it. And
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the other way is through social media, sending
each other memes or funny videos in lItalian, or
aninstructive video about thingsto do in Turin, so
thatis how they help.

Juan Felipe Rubiano
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Colombia| 23 years old

‘g'l Home University  Pontificia Universidad Javeriana, section Bogota

|':| Occupation

Less than three months

@ Time in Italy

Why did you decide to study in Italy?

More than anything else, it was a project | had had
since | entered university. Both because of my
studies and the experience of living in another
country, | set out to achieve this. Regarding the
syllabus, it was something that caught my atten-
tion, as did the culture and design background in
Italy. So, for all those reasons, | applied, and here |
am.

How did you find out about the process to come
and livein Italy?

The first step was the university's call for appli-
cations, which required meeting all the prereq-
uisites. | was always looking at what was needed,
and in my mind the hardest part was the exams,
because the rest was just normal paperwork.
Once | passed the exams, | started gathering the
papers for the visa, which were too many. | was
constantly checking the website and asking peo-
ple who were already in Italy, because sometimes
the embassy website asks for a document, but
there are things that are not clear. The apostille
and legalization of diplomas is also a whole pro-
cess that one sometimes doesn't know how to
do, because there are many things that change:
| had a friend who was also going through the le-
galization process, and because he had studied in
a municipality near Bogota and not in Bogota, he
had to go through a different process than mine.
After getting the papers and the visa, | had to fin-
ish arranging everything for the trip. Both before
and after getting the visa, | was in contact with
people who were already here to find out about
finding housing, understanding transportation,
grocery shopping... all the basic things to under-
stand what life was like here.

Industrial Design student, doing a double degree in Systemic Design

What emotion(s) do you associate with the pro-
cess you had to prepare for your trip?

| think the first one would be like... | would like to
say that the first one was a good emotion, like
happiness. But | feel like it was more of a feeling of
pressure, of having to do things within the estab-
lished time frame, and if something went wrong,
then everything else was useless. So, | would say
that: alittle bit of pressure. Another thing | felt was
the desire to achieve it, the perseverance. Some-
times also a little fear of having invested so much
in this and it not working out. Otherwise, | would
say happiness when things were going well.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

Above all, it was coming to a different culture in
a good way. Something that surprised me was
that | had heard that people from northern Ita-
ly tended to be very cold, but 95% of the people
| have interacted with have been very friendly, so
it has gone well for me. | also expected Turin to be
a quieter and safer city. So far, that has been the
case. | also feel that in some ways it is more orga-
nized. In terms of studying, | feel that things have
worked out, but it is also a different methodology
that one must adapt to a little. 'm not saying that
itis100% different from what we are used to, but it
does have some differences. | feel that my expec-
tation of being able to interact with people daily
has been fulfilled, and | think | have done very well.
Obviously, there are moments at the beginning
when you arrive and must face speaking Italian to
open abank account, and then three dayslater go
talk to the owner of an apartment torentand then
talk to someone about health insurance... There
are many very specific topics where the language
can be complicated. Similarly, at the university, |
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feel that| can express myself well, but not 100% of
all the ideas | would like to communicate.

What difficulties have you had in adapting to life
inltaly?

Not many come to mind. Becoming a little more
independent brings with it many more respon-
sibilities. Perhaps one thing is decision-making,
from what cereal to buy to what house to rent.
These are things you must face. Something that
may not be a difficulty but has been strange is the
weather. | feel that winter greatly changes peo-
ple’s behavior, their mood, and that sense of inte-
gration among people. However, | wouldn't define
it as a difficulty.

How have you overcome these difficulties?
With language, | feel like it's something I've been
lacking a bit, but | need to keep studying the ba-
sics of grammar, because | feel like | practice it
every day by listening and speaking. But maybe |
need to keep reinforcing it grammatically. As for
decisions, | try to weigh things up and make a list
of pros and cons. | try to compare and not settle
on the first thing that comes along.

What have been your main cultural shocks?

| feel like very simple things come to mind right
now. | am very detail-oriented in some things,
and | notice the differences. But | can't tell you
anything more profound than that. At university,
| thought that international students would not
be taken into account, but that didnt happen to
me because my group welcomed me very well.
But | don't know if it’s because of the experienc-
es of other international students who have come
in previous years and don’t have “the level” or the
knowledge... 'm referring to people who perhaps
come without knowing Italian. So, it becomes a
stereotype that all international students who
come here dont know how to speak the lan-
guage. So, when | interacted with people, one of
the first things they would say to me was, “Oh, but
you speak Italian well,” and | would say, “Well... yes,
it was one of the requirements to come here.” So
yes, | could say that’s a kind of culture shock. Feel-
ing that difference, it's not that they give us dirty
looks, but sometimes there is a noticeable differ-
ence.
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What else could | say? Well, | feel like this is kind
of funny, but there are things that seem outdat-
ed to me, for example, with the Permesso di Sog-
giorno, having to go to a Posta Italiana and ask
for a folder full of papers, and then only having to
fill out two sheets and throw the rest away, then
having to buy something at a tobacco shop, then
going back to the Posta and sending the papers.
So, there are procedures that | find funny that
must be done this way, when it could be solved
with a form on a website and that’s it. | dont have
to waste paper; | don't have to send anything. At
first, that made me laugh and annoyed me.

What activities do you do, or have you done to
adapt?

Toadapt, something | have been missingissports.
In Colombia, | always tried to do it. | feel that this
would help me adapt, keep me more active, and
clear my mind. | think that here, and anywhere
else in the world, being immersed only in study-
ing and not having any leisure activities—speak-
ing of sports—is lacking. Otherwise, | try to make
time for myself and go out with people | know.
In this process, when you're not with your fami-
ly, it's important to have company. If you're used
to being with people and then going to another
country to be completely alone, it would be much
more difficult.

Do you know more people from your country
here?

Yes. | know many Colombians here. Counting
them up, this year | arrived with seven other peo-
ple | already knew. There were four or five other
people | knew who had arrived in previous years.
So, there are always quite a few, approximately 13
from my university.

Have you been able to meet other Latin Ameri-
cans?

Yes, I've met a couple, not many. Once | went to
play soccer and there were other Latin Ameri-
cansthere. That’sall.

Do you see them often?

Yes, | feel that | have a good relationship with my
work group, who are all Italian. But even so, | still
see more of the people from my country.

What places do you visit with them?

Above all, the city center, some restaurants, tour-
ist attractions, or parks. | would also say that we
often meet at people’s homes. The fact that ev-
eryone has their own space makes it very easy to
meet at peopl€e’s places.

How do you communicate with them?
With Colombians, WhatsApp is a sure thing. Al-
most always in messages or calls.

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

| like to maintain the roots of where | come from.
However, | feel that, by spending so much time
with people from my country, | might lose touch
with the local culture. For example, | didn’'t watch
much television in Colombia, but when | was at
home, the TV was almost always on. And even
thoughthereisa TV inthe house where |l live here,
there is no cable service, so | feel that there are
many things you miss out on by not watching a
country’s local television. For example, when you
sitdown to watch the news, there are many things
you learn about a country. | mean, in my mind, Tu-
rin is a safe city in general, but perhaps that’s just
a perception | have because I've putitin my mind,
but if there were news reports that it wasnt so
safe, | would be better informed. By not watching
the news or reading the newspapers here, you
don't end up knowing some things.

How would you define your relationship with the
natives of Italy?

| would say that 95% of people have been nice
to me because they are very friendly and open.
From the beginning, | tell some of them that | am
learning Italian, and they have tried to understand
me and help me. | would say that they are open
and helpful. There are others who, while not nec-
essarily rude or doing anything wrong, are simply
cold. Simple things like change, which here they
don't hand to you, but put in a place... | don't think
that’s wrong, but it’s very cultural. But in some
cases, they are colder. In those momentary en-
counters, they are very cold, but when you inter-
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act more, they are open.

Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

Yes, especially at university. Two, three, four peo-
ple who knew | had recently arrived in Italy offered
tohelp mewithanything I needed. They were very
open. Or sometimes, if | dont understand some-
thing, they are always willing to explain it to us.
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Angela Gallego

Colombia | 23 years old

8' Home University University of Antioquia (UdeA, for its acronym in Spanish)

|':| Occupation

Engineering

a Time in ltaly Less than three months
Why did you decide to study in Italy?

Because my university only had that agreement
for electrical engineering. It was my only option.

How did you find out about the process to come
and liveinltaly?

During the induction talks in the first semester,
they mentioned that possibility,and fromthen on,
| began to map out the route.

Were there people or entities that helped you
getinformation?

The truthis, | did it all on my own. We have a well-
ness unit, but | never went there. So, | found out
everything from friends and acquaintances.

What emotion(s) do you associate with the pro-
cess you had to prepare for your trip?
Hope, anxiety, sadness, joy, nervousness, nostal-

gia.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

To be honest, | arrived in the country without any
expectations, because | didn't want to be con-
fronted with a reality | didn't want to see. | arrived
in the country knowing that | would encounter xe-
nophobic people, rude people, people who would
not like me being in their country. But | wasn't
going to close myself off to meeting people just
because some of them treated me badly. In other
words, | came prepared for bad comments, but |
also came prepared to meet nice people.

What difficulties have you had in adapting to life
inltaly?

Obviously, the language—at least | thought | knew
a little bit, but it's one thing to learn Italian from a
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Electric Engineering student, doing a master’s degree in Nuclear and Energetic

teacher in Colombia and another thing entirely to
hear it spoken by a native speaker. There are also
cultural clashes. | would say those two things were
the mostimportant.

What have been your main cultural shocks?

For example, the people here weren't as friendly
or happy. | noticed that they were very cold and
didn’'t want to meet new people, but obviously it's
the environment and the culture. As | got to know
them better, they opened, but | did notice that
they were very closed off.

How have you overcome these difficulties?

| am simply myself, presenting myself as | am
without changing who | am. If they like me, great,
and if not, that’s fine too. Thankfully, most peo-
ple liked me. This is also because | enjoy proudly
showcasing my country, and they appreciate that.

What activities do you do, or have you done to
adapt?

At the Polytechnic, talking to the person next
to me. Making new friends. Among the Span-
ish-speaking people, | have a godmother, so she
introduced me to people, and by introducing me
to her friends, | became friends with her friends.

At Javeriana University, we have the same sys-
tem of godparents and godchildren. | wanted to
know how it worked at your university.

They send an email to those who have been there
for a year asking who wants to sponsor someone.
Then they send us an email saying, “Look, this is
your sponsor, this is their phone number, and you
can getin touch with each other”

Is there a type of association of people who make
that connection between those who are coming

and those who are already here?

Exactly, so we can get to know those who came
before us and form a community. The group is
called UdeA in Turin, and we have a WhatsApp
group. It's a good group because you can ask
questions and build a community.

Do you know more people from your country
here?

Yes, it was through friends of friends. | met a friend
at the embassy, and she has been the only person
| have met outside of the UdeA.

Do you see them often?
Not very often, but | do see them sometimes.

What places do you visit with them?
Le Panche, Parco del Valentino, Santa Giulia,
friends’ places

How do you communicate with them? Besides
the WhatsApp Group from your university
| have no other communication channels.

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

| think it does isolate me from the local environ-
ment because | would be closing myself off in a
bubble, and for me part of the experience is get-
ting to know people from other countries, their
reality, and their way of life. | feel that if | only hang
out with Colombians, | would be closing myself
off to new experiences and meeting new people.
It may help in the sense that they may be going
through the same thing as me, like immigra-
tion depression and stuff; but people from other
countries may also feel the same way as me, and
we can connect very well. For me, there is no dis-
tinction between Colombians and people from
other countries.

How would you define your relationship with the
natives of Italy?

70% were kind and wonderful people. The rest
have been very rude, but | also feel that it’s just
their personality, they have strong personalities.
That's why | haven't taken it so personally.
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Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

| have met people from other countries who have
helped me. If | have had problems going to the
Questura, | have friends who have accompanied
me, spoken to me, and advocated on my behalf. If
| have a serious personal problem, | know | can call
them, and they will listen to me.
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Juan José Miranda

|':| Occupation

Six months

a Time in Italy

Why did you decide to study in Italy?

First, as an architect, when | was studying for my
undergraduate degree, Italy was always a point of
reference in architecture. Especially in terms of
history. So, it was always a country | wanted to visit,
and when | found a master’s program that | liked, |
applied, and herelam.

How did you find out about the process to come
and liveinltaly?

| was looking for master’s degrees and, above all,
scholarship opportunities related to the subject
| liked. And then | found a website called, | think,
scholarships from organizations... | don't remem-
ber the name very well, but it was something like
that. There | found a scholarship specifically for
[taly that was offered by the Italian government. |
applied, read the rules, saw everything they were
asking for, and saw that they would allow me to
study the master’s degree | wanted here at the
Polytechnic. | had to send a letter of motivation,
my undergraduate grades, and explain why | de-
cided to study in Italy. Then | received a message
from them saying something like: we reviewed
your letter of motivation, now we're moving on to
the next step: an interview with the people who
will award you the scholarship. And well, in the
end everything went very well and here we are.
| think the most important information | got was
through the internet.

Were there people or entities that helped you
getinformation?

| have two friends who study in Milan, and they
helped me a little with information about the
process when you arrive here. Regarding schol-
arships and finding a master’s degree, | had a
friend who had applied through this website |
mentioned. So, she explained a little about what
was required, and that's how | got advice. Through
this website, | was able to find the master’s degree

90

Ecuador | 29 years old

Architect, doing a master’s degree on Architecture for Sustainability

and the scholarship, because, as you know, com-
ing from Latin America to Europe is not financially
feasible or easy to achieve.

What emotion(s) do you associate with the pro-
cess you had to prepare for your trip?

It was complicated. The thing is, when you leave
your professional life behind to go back to school,
you're left with this feeling of not knowing wheth-
er you're taking a step backward or doing some-
thing to further your professional training, even
though you were already working in your field. It
was a moment of mixed feelings; | won't lie to you.
My dream was always to come here to Europe to
do a master’s degree. Then there was a moment
when | was already working and | felt stuck, | didn't
feel like | was growing in that sense. So, | said to
myself: it's now or never, | can’t keep putting it off,
and if | keep doing so, it will never happen. So it
was that feeling of: “| don’t think I'm growing pro-
fessionally anymore, what should | do? Maybe
| should get more training.” So that was the mo-
ment | decided, OK, I'm going to quit, 'm going to
look into this master’s degree thing. I'll try to sup-
port myself with my savings, but I'll also try to look
for other alternatives. So yes, there were a lot of
mixed feelings at that moment.

What were your expectations when you arrived
in Italy? (lifestyle, personal and professional
achievements, personal relationships)

Well, thisis my first time in Europe. So, | came here
with this idea of the first world that everyone talks
about and that you always see in pictures on the
internet and everything. So, when | arrived in Ita-
ly, the lifestyle is better than in Ecuador, but cul-
turally | feel it’s similar, in the sense that it's orga-
nized chaos, if you know what | mean. So my first
impression was: | still feel like 'm in Latin America
when | go to certain places, but at the same time |
say, “Wow, those buildings, the architecture,” and

you say, “No, | am somewhere else.” But my first
impression wasn't so much what | imagined in
terms of ‘first worldism’. | mean, | arrived in Sep-
tember when it was still a bit hot, my first time ex-
periencing summer... a bit of summer. So | arrived
at a student residence, and as soon as | arrived
| went in and said, “It’s too hot, do you have a fan
or air conditioning?” and they said, “No, here you
have to open the window,” so | realized that they
are much more responsible and conscious about
the climate and the environment.

That was a shock to me that opened my mind. |
mean, | came to study architecture for sustain-
ability. In Ecuador, we are not like that at all. | think
thatin Latin America in general, especially on the
coast, you bring your air conditioner, your fan, and
whatever else you need. We don’t care how much
we pollute; we don't care about anything. So it
was that culture shock that made me say, “This
is the first world.” | mean, having that ecological
mindset, that we have to take care of what we
have. Maybe in Latin America we're a little more
disinterested in this issue. It wasn’'t what | expect-
ed when | arrived here either. | think you expect
something very technological and modern, and
then you end up living in the historic center, in
these houses that are so old, that have been re-
modeled, but still have a history behind them, and
it was a nice culture shock. | didn't feel bad at all.
Thisis also part of experiencing the world and life.

What difficulties have you had in adapting to life
inltaly?

| think what was most difficult for me at the be-
ginning was the language. Even though Italian is
like Spanish, and when | hear it, | understand it,
after six months | can tell you this. But at the be-
ginning, when you hear it and they speak quickly,
| was lost. | just got around to doing all these kinds
of procedures, thinking that maybe everyone
here spoke English too, but no. So, it was also a lit-
tle complicated, but you can do it. It's not some-
thing you can't do, but | do think it was a little diffi-
cult for me. Shopping at the supermarket or how
do | say this, how do | pay, how can | do this? Also,
connecting my bank in Ecuador with the one here
in Italy, bank transfers, how to pay for things using
my cell phone, which | had never used in Ecuador,
only physical cards, and the fact that they hardly

3- KNOWING THE LATIN AMERICAN STUDENTS

use cash here, almost all money is through the
phone. So, yes, it was a bit of an adjustment at first
because of the language, but then you get used
toit.

How have you overcome these difficulties?

| spoke slowly in Spanish and hoped that they
would speak slowly to me in Italian so that | could
communicate, or else | used the translator on my
cell phone, or | showed them a picture of what |
wanted or tried to explain myself somehow. Be-
cause you've just arrived here and you don't have
anyone, so if you don't help yourself, you won't
achieve anything, so you must come with the
mindset that you have to lose your fear of facing
things because otherwise, you won't succeed.

What have been your main cultural shocks?

Well, the truthis that | haven't really had that many
culture shocks here in Italy. Maybe one is that you
really meet people from all over the world, so it’s
also incredible, honestly, to have classmates at
university from places you never thought youd
meetanyone from and to learn about their culture
and how they do things. That was also interesting.
In Ecuador, | had never met anyone from China or
Japan or Iran, for example. So, it’s interesting, but |
wouldn’tseeitasa culture shock becauseitwasn't
ashock. Rather, it was something | really enjoyed.
Honestly, | couldn’t tell you anything that really
shocked me. As | said, | feel that culturally we are
very similar to the ltalian lifestyle, compared to
whenyou goalittle further northin Europe, where
people are a little colder. Here, they’re a bit more
familiar, and just like in Latin America, nothing has
ever happened to me, they've always been nice
to me. Maybe it’'s a bit that when you approach
a group of Italians who are among themselves,
sometimes they close themselves off a bit and
don't allow other people, maybe from other parts
of the world, to join their social group. Let me give
you an example from the polytechnic. My mas-
ter's degree is taught in English and Italian, so in
English there are people from all over the world
and there are 1, 2, 3 Italians. On the other hand, in
Italian, everyoneis Italian. So, | say that sometimes
they throw away this opportunity to meet people
from other parts of the world. | would say that’s
what shocked me allittle, that | know Italian people
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who don't open their circle.

What activities do you do, or have you done to
adapt?

When | first arrived at the residence hall, | met
several students who were in the same situation
as me. We had come from different parts of the
world to study at the polytechnic. So, during my
first week there, we formed a small group. We
would go out for language exchanges, and we
would also go out with other people who were
on Erasmus but who knew other friends, and so
on: friends and friends and friends. At first, you
want to meet people, so you don't feel so alone,
so you do these activities. That’s all. The truth is
that the master’s degree has taken up a lot of my
time, | mean, it consumes my time. So, most of my
friends, or my outings, or my social life are very
much confined to my circle of architecture.

How do you find out about the activities that are
developed in the city? How do you communi-
cate with these people?

Sometimes people see an event themselves, like
the chocolate event that took place recently in
Turin. They saw it on Instagram and told us about
it through our group of friends, so we went. | think
we find out about events more when they are
shared by us and other friends.

Do you know more people from your country
here? Or other Latin Americans?

When | arrived in Turin, the polytechnic gave
us an app to meet other people who had come
from other countries to study at the university.
So, | downloaded this app and met other people
from Ecuador. One of them was from my city and
university, but we didn't know that we were both
coming to study at the polytechnic until we were
here. So, we talked and everything, and now he’s
my roommate. | have two roommates here, one
is from Ecuador, and the other is from Brazil. And
well, at the university there are also people from
Colombia and Mexico. There'salarge Latin Amer-
ican group, so it does feel like home. Even though
we all speak Spanish, we do have our differenc-
es, but there’s a bit more of a connection when it
comes to food, music, tastes, and experiences.
That helps when you arrive in a new country. Hav-
ing a time when you can share with people who
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speak your language is a relief, because you don't
have to think and translate in your head. Many
Latinos who travel to other places need other
Latinos to share and talk with.

| wanted to ask you the name of the app you
used? The one the university gave you

It is called Goin” Connect. You can filter by coun-
try and degree. That is how | found other people
from Ecuador.

Do you see them often?

Yes, indeed. With the Latin American group, we
tend to go beyond academic topics. It has be-
come a social gathering, and | do spend a lot of
time with them. However, within our Latin Amer-
ican group, there are also some Italians and peo-
ple from other countries. Something very inter-
esting that | want to tell you is that | have a very
close friend here who is French. He is part of my
university group, and we discuss projects. But he
traveled around Latin America for six months,
and when he saw that there were Latin Ameri-
cansinthe course, he joined us and shared his ex-
periences in Latin America with us. He shares our
culture and ideas a lot, and he is also very friendly
and sociable, like us. We get along very well with
the Europeans, mostly because they had already
traveled to Latin America or had Latin American
friends.

What places do you visit with them?

We've been going to Po River a lot now that it's
spring. We go on picnics and enjoy the view.
We've been to chocolate events, and we've gone
to the automobile museum with some friends.
We've also been to bars and restaurants, espe-
cially in the city center. At first, before classes
started, we tried to see as much as possible be-
cause we knew that later, with university, it would
be a little complicated. So we went to Superga,
walking around the city and trying to get to know
it. Now that we're in class, it’s a little harder to do
tourist stuff, meaning you don’t have much time
to sightsee around the city. So, we go to a bar or
restaurant near the river, work in EDISU student
spaces, and try to get to know the different areas
of the city, which is very interesting.

How do you communicate with them?
WhatsApp or talking at the university.

Do you think that connecting with people from
your country helps facilitate your adaptation
process? Or do you think it isolates you from
your surroundings?

I’'m going to tell you a story, | don't know if it will
be very long. Before coming here, when | was in
college, | did an exchange program and went to
study for a semester in Mexico. At that time, the
last thing | wanted was to meet more Ecuador-
ians, so | wanted to meet Mexican people who
could show me their culture, and that’s what hap-
pened. | hardly met anyone from Ecuador; most
of my friends were Mexican, and | was able to ex-
perience Mexican culture.

When | was going through the process of coming
to Italy, | had the same idea: why have Latin Amer-
ican or Ecuadorian friends? | want to meet Italian
people, | want to learn about the culture, get to
know it, and adapt. When you arrive in a country
where you don't speak the language, it’s difficult
to adapt and be able to share with them in the
same way. | compared it to my experience in Mex-
ico, where | thought | adapted very well because
| spoke the same language. So, | didn't feel the
need to find someone who spoke my language
or understood the process | was going through.
Here, day after day, you realize that speaking En-
glish all the time is mentally exhausting. You get
tired. Here, | work with my colleagues in English
all the time. When we’re working for hours, mak-
ing models until dawn, | reach a point where | can
no longer think in another language. When | get
home and am with my partner from Ecuador, we
don't study the same thing, but we see each oth-
er at home. And getting there and being able to
talk in Spanish—the Spanish of your city—without
having to think about anything, translate, or even
speak generic Spanish so that other people from
other countries can understand, is something |
really needed. It's something that has helped me
continue with this adaptation process.

| think that if you close yourself off to the idea that
you only must get along with Latinos, you won't
be able to integrate into Italian culture. | do agree
that we can become closed off on that issue. For
example, | think that the group of Colombians
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can be a bit closed off to meeting Italians. Even
though they have Italian friends, | think they could
have many more friends because some of them
speak Italian well, but they close themselves off in
their group. I'm not saying it's wrong, but maybe
it doesn't allow you to have more friends beyond
your comfort zone.}

How would you define your relationship with the
natives of Italy?

So far, I've been treated very well. When | meet
people on the street and try to speak to them in
Italian, they get excited and, knowing that I'm not
Italian, they speak slowly to me. | haven't had any
bad experiences with people who don't like for-
eigners coming here. Everyone has been nice to
me. | live in a three-story house; each floor is an
apartment. A family from Turin lives on the oth-
er floor. They are the only people from Turin that
| know, because the other Italians | know come
from other parts of the country. The family has
been very understanding and has treated us very
well. | haven't had any problems.

Have you met native people who have helped
you in your process of adapting to Italy? How
have they done it?

Perhaps the greatest help in the adaptation pro-
cess came from my friend from Brazil, who spoke
Italian and helped me with all the paperwork be-
cause | didn't know anyone here. From there,
the family we lived with helped me when | had
to set up the internet in the house, they helped
me when | had to talk to the technician. Or when
| had to pay for gas, they helped me by acting as
intermediaries. Because even with these techni-
cal matters, not speaking the language was very
complicated. But they helped me a lot and acted
as my intermediaries. The same goes for my Ital-
ian friend, who is not from Turin, but still helps me
when | need to go to the post office.
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Interview Insights

The eightinterviewees provided key details and information about their trip preparation and adaptation
process in Turin. The insights were classified in the next categories:

[ﬂ] Pre-trip preparation
gaps

- Limited availability of clear,
Spanish-language information
before arriving.

- Many students relied on word-
of-mouth or informal Facebook
or WhatsApp groups for
housing.

- Several people underestimated
cultural and academic
differences, focusing on
logistics only

Social connections and 0%
) ~
community a—a

- WhatsApp groups and Latin
American associations in Turin
played a key role in adaptation.

- Many felt it was easier to
connect with other Latin
Americans than ltalians.

- Some admitted that spending
most of the time with people
from their country, might be
isolating them from the local
culture, and that a balance is
necessary.

Arrival and adaptation i
difficulties —

* Bureaucracy in ltaly was
described as confusing, slow
and stressful. Adapting to it
often required peer support, as
official guidance was
insufficient.

* Housing search was difficult
due to high demand, scams,
and language barriers.

+ Everyday challengesincluded
grocery shopping and
navigating transport systems

éyt. Language barriers

- Most students had basic Italian
but struggled with
administrative and academic
vocabulary.

- Difficulty communicating with
landlords, banks and public
offices.

* English helpedinsome
contexts, but reliance on Italian
was necessary for bureaucracy
and daily life

GD Integration with locals

- Initial interactions with Italians
were described as cordial but
not very close.

» Cultural differences (e.g.,
communication style,
socializing habits, formality)
made it harder to form deeper
friendships.

- University classes did not
always facilitate integration, as
Italian students often stuck with
their own groups.

- Those with higher Italian
proficiency integrated more
easily.

Coping strategies @

* Relying on social media
(WhatsApp, Facebook groups,
Instagram) for information
exchange.

- Creating informal “how-to”
guides shared among
newcomers.

- Building mixed routines (Latin
American cooking but adopting
Italian schedules and habits).

Emotional challenges @

- Feelings of loneliness,

homesickness, and anxiety
were common in the first
months.

» Food, music, and Latin

American cultural activities
helped cope with nostalgia.

- Having a support network

(friends, associations) was
critical to emotional adaptation.

Unmet needs

- Centralized, reliable, Spanish-

friendly information on
bureaucracy and everyday life
in Italy.

* Tools for finding trusted

housing and avoiding scams.

- Features to connect with both

fellow Latin Americans and
Italians for social and cultural
exchange.

- Emotional support/community

spaces to reduce isolation.




After carrying out the interviews and doing an
in-depth analysis of the insights and opportuni-
ties, two user personas based on the most de-
fining features of the users were developed. Core
needs, frustrations and goals, as well as person-
ality features are described.

Personas

The first persona is “The Social Explorer”, a stu-
dent who wants to live new experiences and
sees studying abroad as an opportunity for mul-
ticultural exchange.

The second persona is “The Introvert Adaptor”,
a student who wants to feel comfortable and
informed in a new environment, and that values
close friendships over a wide network.

Despite their different personality traits, both
users have shared needs, such as:

» Clear and reliable information about
bureaucracy and daily life in Italy, in Spanish-
friendly formats.

« Tools to find safe and affordable housing
options

« Language support for Italian in different
contexts.

» Opportunities to connect with peers for
emotional support and shared experiences.

» Spaces to preserve and celebrate their own
cultural identity, while also blending into Italian
culture.

* Emotional support to cope with loneliness,
stress and cultural adaptation.
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Core needs
To live exciting experiences that make his time
in Italy feel meaningful

To easily discover events, activities, and
communities

To connect with people from different
countries, not just Latin Americans

To manage everyday life independently
(budgeting, cooking, routines)

Goals
Adapting to the culture and connecting with
people from many countries

Developing more autonomy and self-
confidence

Discover events, parties, and local hidden
spots
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Juan Andrés Gomez

AGE 22

OCCUPATION Design Student

BIRTHPLACE Bogota, Colombia

LOCATION Turin, Italy
Bio

He currently studies in Turin thanks to a bilateral
agreement between his home university and
Politecnico di Torino. He’s been living there for
less than six months and although he misses
some traditions from Colombia, he wants to
enjoy his stay in Italy in the best possible way.

Extrovert Curious

Frustrations
Cultural shocks due to different lifestyles
(weather, food, routines)

Finds Italian bureaucracy slow and
demotivating

Independent Open

Feeling a barrier in his social interactions due

to language or reserved approach by native
people

€€ | want to exit my comfort zone

and live new and thrilling
experiences in Italy
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The Introvert Adaptor

Core needs
To feel comfortable, safe, and supported while
adapting to life in Italy

To have clear, step-by-step guidance
(bureaucracy, housing, daily life)

To find trusted social circles that reduce
loneliness

To build confidence in her independence
without feeling overwhelmed

Goals

Access to clear, step-by-step Spanish-
friendly information about bureaucracy and
daily life.

Building confidence to reach out socially and
having a circle for support

Successfully completing studies without
feeling constantly anxious

Valentina Torres

AGE 21
OCCUPATION
BIRTHPLACE
LOCATION

Engineering Student
Mexico City, Mexico
Turin, Italy

Bio

She currently studies in Turin due to a bilateral
agreement between her home university and
Politecnico di Torino. She’s been living there for
less than six months and has faced some
difficulties adapting to the country and finding
new friends

Introvert Curious Disciplined Reserved

Frustrations
Overwhelmed by Italian bureaucracy (visa,
permesso, banks)

Feelsisolated and hesitant to approach new
people, especially Italians

Misses food, traditions, and cultural warmth
of her country

%€ 1'd like to find people to

connect with, but sometimes
it can be quite hard
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Places of encounter for Latin American

students in Turin

To further know about the ways in which in-
ternational students connect with each other
and create networks in Italy, specifically in the
city of Turin, the most important places of
encounter or gathering for people were ma-
pped and described. The main scope of this
research stage was to identify existing modes
of connection in the physical environment,
and to understand how they might be con-
nected or replicated in the digital environ-
ment.

First, desk research through net ethnogra-
phy was conducted to trace places that are
well-known online or that have presence in
social media. Subsequently, some students
from Latin America were asked about places
that were known by word of mouth and per-
haps without as much online presence. Pla-
ces mentioned in user interviews were also
included in this part of the analysis.
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Governance

These are local entities with a physical location in
the city, providing services to foreigners or some-
how promoting multiculturality.

Centro Interculturale Torino
Location: Corso Taranto, 160

It is a place for cultural exchange and discussion
and caters to all native and immigrant citizens.

Provides opportunities for intercultural education
as well as opportunities for meetings, dialogue
and discussion on themes and issues of common
interest.
It deals with:
+  Organizing intercultural training
Producing intercultural materials
Enhancing realities present in Turin through
meetings
Hosting Italian language exams

Touchpoints:
Website: http://www.interculturatorino.it/
Instagram: @centrointerculturale_torino

CENTRO
INTERCULTURALE
TORINO

Centro Interculturale Torino (nd). [Logo of the intercultural
center]. Retrieved from Facebook  (https://www.facebook.com/
photo/?fbid=891207809704915& set=a.312999124192456)
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Restaurants and Bars

In Turin, there are various restaurants specializing
in international foods. It is possible to find some
dedicated to Latin American gastronomy and de-
veloping as a place of gathering for internationals.

Ristorante La Finca
Location: Via Rodolfo Montevecchio, 9/a

Itisa Colombian restaurantin Turin. [t hasbecome
a meeting place for the Colombian community
and a cultural bridge for anyone eager to experi-
ence Latin American traditions. It has hosted tra-
ditional festivities, such as “Dia de las Velitas” on
December 7th, a holiday that marks the beginning
of the Christmas season. The restaurant createsa
sense of home away from home, making it a wel-
coming space for Colombians and locals alike.

Touchpoints:
Website: https://ristorantelafinca.it/
Facebook: lafincatorino
Instagram: lafincatorino

La Finca. (n.d.). [Typical Colombian dish served at the restaurant].
Retrieved from Home- La finca (https://ristorantelafinca.it/)




La cabana del sabor
Location: Via Claudio Luigi Berthollet, 6¢

It is a lively San Salvario restaurant in Turin that
celebrates the culinary traditions of Colombiaand
Ecuador. More than just a place to dine, it offersan
immersive cultural atmosphere: from daytime
lunches featuring ceviche, bandeja paisa and
Ecuadorian specialties, to vibrant evenings in its
cocktail bar and lounge with live Latin American
music.

Touchpoints:
Website: https://cabanadelsabor.it/
Facebook: La Cabafia del Sabor
WhatsApp

I

Quandoo. (n.d.).[Inside spaces of the restaurant].

Retrieved from Quandoo (https://www.quandoo.it/place/la-cabana-del-

sabor-ecuador-colombia-102724/menu)
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Jumping Jester
Location: Via Giuseppe Mazzini, 2

ItisanIrish-style pub and gathering spotin central
Turin, located near Porta Nuova station. It serves
as a multicultural meeting point, drawing univer-
sity students, tourists and locals into its vibrant at-
mosphere.

Touchpoints:
Website: https://jumpingjester.it/it
Facebook: JUMPING JESTER PUB
Instagram: jumpingjesterpub

Jumping Jester. (n.d.). [Inside photo of the pub].
Retrieved from Jumping Jester- Pub a Torino (https://jumpingjester.it/it)

Imbarchino
Location: Viale Umberto Cagni, 37.

It is a historic meeting point in the heart of Turin’s
Parco del Valentino. Located beside the Po River,
it is a place to study, grab a drink or gather with
friends. Imbarchino blends social connections,
creativity and nature.

Touchpoints:
Website: https://www.imbarchino.space/
Facebook: Imbarchino del Valentino
Instagram: imbarchinovalentino
Newsletter
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Pasion Ristorante Argentino
Location: Via Silvio Pellico, 2/bis

Itis arestaurantin the heart of Turin that offers an
immersive Argentinian experience, serving typi-
cal and unique dishes from the country. Its warm
atmosphere and hospitality make people feel like
they are in the city of Buenos Aires.

Touchpoints:
Website: https://pasiontorino.it/
Facebook: ristorantepasion
Instagram
Tik Tok

Imbarchino (n.d.) [Space by the Po River]. Retrieved from Spazi- Imbarchino
(https://www.imbarchino.space/spazi)

Mamasita
Location: Corso Carlo e Nello Rosselli, 1

It is a restaurant located in the Crocetta neigh-
borhood. A culturally rich meeting place for lovers
of Latin-American and Iberian gastronomy. While
food is an essential piece of experience, Mamasi-
taisalso a place that fosters connection.

Touchpoints:
Website: https://www.mamasitatorino.it/
Facebook: Mamasita Torino

Instagram: mamasitatorino

Pasion Ristorante Argentino. (n.d.) [Inside space of the restaurant].
Retrieved from Pasion Ristorante Argentino (https://pasiontorino.it/)

Nicola, Tripadvisor user. (2019). [Inside space of the restaurant]. Retrieved
from (https://www.tripadvisor.it/Restaurant Review-g187855-d2015947-
Reviews-Mamasita-Turin_Province of Turin_Piedmont.html)
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Religious centers
Capellania Latinoamericana

Location: Via Nizza, 47

The Church of the Immaculate Conception hosts
a big Latin American Community in Turin. Every
Sunday, the Mass is celebrated in Spanish. It has
become a point of reference for all Spanish-spea-
king Catholics in Turin.

Some important moments for the chaplaincy
are the celebrations on the Independence Day of
each country represented in the community, as
they are occasions of celebration and color.

Touchpoints:
WhatsApp channel with news.

=

ewsmEEy|
g
==

Paola Boccalatte. (2014). [Chiesa delllmmacolata Concezione].
Retrieved from Museo Torino (https://www.museotorino.it/view/s/
f50f92a8e269474abd5df48250458813)

YJ' Parties

Parties with Latin American music are also a re-
levant place for international students in Turin.
Some interviewees mentioned this activity as
something they did with friends or that allowed
them to meet more people from other countries.

Fiesta Latina

Location: It is usually held in different places,
some of them are:

TAM - Via Principe Amedeo, 2/D

Lab- Piazza Vittorio Veneto, 13/E
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Milk- Via Paolo Sacchi, 65

These parties are usually held on Fridays, playing
rhythms most of the time like reggaeton or dance.

Touchpoints:
Instagram: latinnightstorino
WhatsApp group.

Markets

In Turin, there are various markets that sellimport-
ed products from Latin America, some of which
are focused on a specific country, while others are
more global. These places are frequently visited
by Latin Americans. Some of them are:
- La Bodeguita Latina- Corso piero Maroncelli,
36
Cahuachi Market- Via Claudio Luigi Berthol-
let, 37
Puerto Latino -Via Michele Antonio Vibo, 17/D
La Straniera- Via Germanasca 29
Tlaloc (Mexican Store) - Via Palazzo di Citta,
24/E
La Preferita- Via Giuseppe Vernazza, 3
La Peruanita (Peruvian Store)- Via Dante di
Nanni, 64/H
El Almacén de lanonna (Argentine Store)- Via
Paolo Sacchi, 64
Porta Palazzo, Turin’'s central market, was also
mentioned as a place of encounter for inter-
national students as it offers affordable prices.

Touchpoints:
Word to mouth.
Google Maps (reviews).
Instagram.
Facebook.

‘ Others

Other places in Turin mentioned by some stu-
dents where it is possible to find fellow Latin
Americans were dance schools, especially those
focusing on Latin American rhythms.

Turin's Questura was also mentioned, as it is the
place where many foreigners go to make their
residence permit procedures.
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REPUBLICA ARGENTINA

Corriere Torino. (2025). [Window of El Almacén de la nonna]. Retrieved
from  Corriere  Torino  (https://torino.corriere.it/food/cards/dove-
mangiare-argentino-a-torino-i-migliori-ristoranti-e-una-bottega-aperti-
dai-migranti-piemontesi-di-ritorno/b-el-almacen-de-la-nonna-la-
bottega-dei-sapori-argentini-b.shtml)
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Tlaloc. (n.d.). [Altar set up for the Day of the Dead in honor of Tina Modotti].
Retrieved from Me gusta Mi piace (https://www.megustamipiace.com/it/
tlaloc-negozio-di-prodotti-messicani/)

Market Latino Cahuachi. (July 8th, 2022). [Photo of the market's front en-
trance]. Retrieved from Facebook (https://www.facebook.com/photo/?f-
bid=454204553377979&set=pbh.100063653134631-2207520000)
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CHAPTER 4

Project
Back

(O ANTES DE VIAJAR

TRAMITES
MIGRATORIOS

iBienvenido! Ten en cuenta esto antes de
Preparemos tu mudanza a
Italia

Elige el motivo del viaje:

Todo lo que debes saber:

(O  EsTuDIO (O VISA DE ESTUDIO

(O IDIOMA ITALIANO

Estos son los trémites que debes

3 iar?
realizar ¢Qué vas a estudiar?

¢Para qué sirve y quién la puede
solicitar?

4- PROJECT BACKGROUND

First Version: Goals & Features

In 2024, within the framework of an online UX/UIl design course provided by
the Argentinian company Coderhouse, the first version of the app “Migra
Tranqui” was developed as a digital guide, aimed at Latin American stu-
dents and workers moving abroad. The main goal was to provide reliable
information on key topics depending on the country of destination, such
as:

Bureaucratic procedures
Housing

Migra
Jrangui

Local mobility iBie nvenido!
Academic and job-related information Preparemos tu mudanza a
Cultural norms Italia

The initial design focused on accessibility and Todo lo que debes saber:
clarity, structuring contents in logical sections,
with an information architecture defined thanks
to tree testing with users.

X A &

Antes de Vivienda Transporte
viajar

Key Features of first version

Information categorized into clear sections.
Simple, text-based Ul with minimal interacti-
ve elements $| i m
Links to official sources, like universities or go-
vernment organizations. - _ )
Educacian Trabajo Ecanomia

While the format provided valuable information,

it lacked integration and networking inside of a o0
specific context, as in the beginning a country ?i o '&‘
was not specified for the project. However, on

further prototyping stages, Italy was defined as Alimentacion Salud Normas
the country of reference for information. culturales

User Feedback & Limitations

Upon the completion of the course, user testing
and heuristic evaluation were conducted to de-
termine strengths and weaknesses of the digital
product.
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€« Visa de Estudio Q

¢Qué vas a estudiar?

Idioma Italiano

Posgrados

)

Favoritos

€« Antes de viajar O

Ten en cuenta esto antes de viajar:

|. Tramites migratorios

Intercambio y
Doble Titulacion

Laurea Triennale
y Magistrale

e

Ajustes

|i| Preparacion del equipaje Usuario

Contrasefna

Recuperar usuario y/o contraseia

Ingresar con

Ingresar

Crear cuenta

Q@ e 2

Favoritos Ajustes Perfil

€« Idioma Italiano Q

iPara qué sirve y quién la puede
solicitar?

Esta visa permite ingresar a Italia a los
ciudadanos extranjeros que desean perfeccionar
el conocimiento del idioma italiano.

Permite ademas ingresar a quienes desean
perfeccionar el conocimiento de otro tipo de
estudios/cursos siempre y cuando dicho curso
represente una prosecucion de los estudios
previos ya obtenidos en el pais de origen

C—D Sitio y Requisitos Oficiales

o] v et 2

Favoritos Ajustes Perfil

& Tipo de acomodaciéon Q)

Elige el tipo de acomodacion para
saber mas:

Apartamentos

Habitaciones Residencias

< 8 &

Favoritos Ajustes Perfil

Vivienda QO

Ten en cuenta esto para encontrar
vivienda:

ﬂﬁﬁ Tipos de acomodacion

Q Tips para encontrar casa

@ < o

Favoritos Ajustes

Visa de Estudio ¥

¢Qué vas a estudiar?

1,

Idioma Italianc

Intercambio y
Doble Titulacion

TR

Posgrados Laurea Triennale
y Magistrale

] \V & &

Favoritos Ajustes Perfil

‘ mariana@correc.com

Recuperar usuario y/o contrasefia
Ingresar con

Ingresar

-~

Crear cuenta

4- PROJECT BACKGROUND

Idioma Italiano O

¢Para qué sirve y quién la puede
solicitar?

Esta visa permite ingresar a ltalia a los
ciudadanos extranjeros que

desean perfeccionar el conocimiento del
idioma italiano.

Permite ademas ingresar a quienes desean
perfeccionar el conocimiento de otro tipo
de estudios/cursos siempre y cuando dicho
curso represente una prosecucion de los
estudios previos ya obtenidos en el pais de
origen

() sitioyRequisitos Oficiales

v & el

Favoritos Ajustes Perfil

¢ Tipodeacomodacién ()

Elige el tipo de acomodacion para
saber mas:

Habitaciones Residencias

Q

Favoritos




Heuristic Analysis

This evaluation was carried out to validate compliance with the 10 heuristic principles, using the medium
fidelity wireframes of the previous app.

For the assessment, a rating from O to 4 was given to each criterium based on severity, having O indicate
that the interface fully complies with the principles established by heuristics, and 4 mean a critical issue:
problems that completely prevent users from completing their tasks or pose a security risk.

4- PROJECT BACKGROUND

8: Aesthetic and Minimalist
Design

The interface was easy to understand, with no visual
clutter and clear arrangement of elements.

9: Help Users Recognize,
Diagnose, and Recover from
Errors

There were no help resources for users. At the time
of the application’s development, there were no
error messages or technical issues.

The results from the analysis are described below:

1: Visibility of System Status

There was a loading page with the app’s logo. How-
ever, the level of progress within the information hi-
erarchy managed by the app is unclear. (It's unclear
how many menus or options the user has before
reaching a specific piece of information.)

2: Match Between the System
and the Real World

The text within the app was clear and familiar. Over-
all, the system was easy to learn, considering that, as
aguide, itdidn't have very complex features, and the
user experience was the same for each element of
the guide.

3: User Control and Freedom

There were arrows to go back in navigation. Re-
garding flexibility, there could be alternative paths
or shortcuts to reach certain pieces of information
that the user may consider most important based
on their needs.

Recommendations: Review alternative ways to ac-
cess information. Take advantage of the Favorites
button to highlight items and create shortcuts.

4: Consistency and Standards

The app used consistent icons across operating
systems. The design used cards and buttonsto help
users become familiar with the interface.

5: Error Prevention

At the point at which the screens were developed,
there was not enough information to determine if
there was a possibility of making errors in the inter-
face and if there was clear information about these.

6: Recognition Rather than
Recall

The information was presented clearly, the icons
were accompanied by text labels, which avoided
the need to memorize their meaning.

7. Flexibility and Efficiency of
Use

The interface did not provide shortcuts and there
were not many options to customize it to the user’s
preferences.

Recommendations: Implement shortcuts for ex-
perienced users and options to customize the in-
terface from the configuration

10O

users and develop error messages for login and
onboarding

10: Help and Documentation | There were no help resources on the interface
Recommendations: Generate a help section for
the interface

Recommendations: Provide help resources for a

Usability Tests

A remote test was conducted to validate the effectiveness of the user flow with a specific scenario, in
which they had to find information about study visas for Italian language courses.

Users highlighted in a positive way the app’s intuitiveness, information clarity and efficiency of the route.
Onthe other hand, critical features included the login step, asit was perceived as confusing, and the lack
of alternative routes to get to the information.

Due to the short scope and duration of the initial project, the developed content was static and lacked
interaction between users.

Key Changes

Considering the tests and the theoretical research carried out, some key changes are to be implemen-
ted to strengthen the design solution, incorporating it inside the current system of cultural adaptation
for international students in Italy.

First, the static-encyclopedia-like content is going to become more dynamic, and user-driven, enhan-
cing participation and engagement through functions as the collaborative update of information, sha-
ring insights about experiences and transition journeys.

Second, community-building will be fostered through features like the possibility of connecting with
people also preparing their trip or already settled in Italy, as well as forums with questions and answers,
providing a sense of immediacy and closeness between users.

Lastly, the navigation and personalization of one’s own journey and interaction with the app will be en-
hanced by leveraging gamification strategies and crafting flows accordingly with users’ needs.
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CHAPTER 5

Developing
the project

Information Architecture

5- DEVELOPING THE PROJECT

Activities: International Student Journey

With the goal to create an intuitive and efficient
information architecture for the platform, the first
step was to define the usual educational mobility
journey for international Latin American students
in Italy. For this purpose, two main information
sources were consulted: Colfuturos* Website,
specially the “Prepare your postgraduate studies
abroad” page, and a Handbook created by Ca-
pitulo Javeriano in the year 2023, providing ele-
mental information about life in Turin and things
to consider before travelling.

*Colfuturo (Foundation for the Future of Co-
lombia) is an organization that contributes to the
country’s development, generating opportunities
for the postgraduate training of Colombian pro-
fessionals in the best programs worldwide.

HEMISFERIO NORTE

Busca informacién de:
v Programas
JULIO - OCTUBRE ¥ Universidades ' -
( Q

v Becas y ayudas financieras A
Solicita tus calificaciones
F - & Antelas universidades colombianas
3 o
L~ e
A

y traddcelas si es necesario.

g l Traduce tus documentos
|- Verifica silas universidades solicitan
traducciones oficiales de los mismos.

Ex@menes de conocimiento

Inscribete para presentar los exdmenes Y
deidiomas y conocimiento recuericios y V
realiza simulacros para medir tu nivel. 1

)
> Cartas de recomendacion
Gestiona el contacto con personas que
pueden ser tus recomendacores.
NOVIEMBRE - DICIEMBRE Portafolio y materiales
Alistalos y anéxalos atu postulacion. é&
Solicitudes de admision

Diligéncialas y revisalas muy bien. w@
-
Escribe el ensayo EE- =4 “/ /

¥ hazlo revisar de uno o varios expertos.

Legaliza los documentos
Todos los que sean necesarios.

Envia la solicitud a los universidades
En las fechas requeridas.

La solicitud
Verifica la recepcion de tu solicitud.

Informacion adicional
ENERO - FEBRERO Envia las solicitudes de la universidad.
i W Ayudas financieras
. Diligencia las solicitudes necesarias.
L Postulate a COLFUTURO
MARZO - ABRIL Aceptacion de las universidades
Confirma la aceptacién.

Planeacion del viaje JUNIO - AGOSTO
Empieza a planear el viaje
(opcionss de vivienda, cuentas bancarias,
sistema de movilizacién, etc.) y vicja en
el transcurso de agosto y septiembre.

Colfuturo.  (n.d... [Northern Hemi%)here countries  postgraduate
preparation timeline]. Retrieved from Planea tu posgrado en el exterior
(https://www.colfuturo.org/asesoria-planea-tu-posgrado-en-el-exterior)

After this research, and in addition to user inter-
views, a vertical flow was developed. Divided into
three phases: Preparing, Arriving and Adapting,
it intends to portray in the most accurate way the
usual educational mobility journey Latin Ameri-
can students go through when they move to Italy.

The phases are explained as follows:

Preparing

In this phase, students are still in their home
country. From there, they do preliminary research
about bilateral agreements or foreign universi-
ties. This stage is characterized by many applica-
tions, requests, and bureaucratic procedures in
the country of origin. Some of these include ad-
mission requests, grade certifications, embassy
appointments for visa applications and apostille
documentation. However, there is also a feeling
of excitement and expectancy, where students
inform themselves about life in the host country,
start packing their luggage, booking flights, and
completing other necessary procedures for tra-
velling.

Arriving

This phase starts when students arrive in Italy and
goes on for the first weeks or even months of stay
in the country. The activities done in this phase
include legal and bureaucratic procedures, and
activities for settling in and starting to build a daily
routine.

Adapting

In this phase, students are getting more familiar
with the culture and system of the host country.
Now feels like the perfect time to connect with
more people, whether they are international stu-
dentsorlocals.
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Flow of activities throughout the expatriate adaptation cycle
Preparing

UNIVERSITY APPLICATIONS

1. Search for information about universities and programs
2. Language certification exams

=z 3. Request grade certifications, legalize and translate them (if necessary)
(@) 4. Submit admission request
<
né Once the student has been admitted l
o
Ll
E VISA APPLICATION TRIP PREPARATION
5. Book an appointment at the local 9. Find a temporary accommodation upon
embassy arrival
6. Gather necessary documentation for 10. Book flight
visa application 11. Find health insurance
7. Legalize and apostille the required 12. Plan a budget
documentation l 13. Know what to pack
Arriving

BUREAUCRATIC PROCEDURES

2. Residence permit application 4. Opening a bank account

HONEYMOON

SETTLING IN

5. Searching for an accommodation to rent
6. Knowing the transportation system and options

l

Adapting

CULTURAL SHOCK

OVERCOMING CULTURAL SHOCK

1. Learning about cultural norms
2. Getting familiar with the educational system, study tips
3. Finding fellow international students

COMMUNITY INTEGRATION

5. Connecting with locals
6. Learning about events and places in the city
7. Practicing the language

Z
o
-
=
o
<
()
<

1. Fiscal code 3. Notify arrival to host university

7. Getting familiar with food and grocery shopping (supermarkets, mensas, local food, etc)

5- DEVELOPING THE PROJECT

Full list of functionalities

Upon the definition of the phases, a list of all the possible functionalities featured in the app was gene-
rated, considering not only the stages of the transitional journey, but also the sources from which each
content could be retrieved.

* Default content: Content native to the app, retrieved from official sources, and published and upda-
ted by the app administrators.

*  Community content: Comments, tips and updates provided by users, reviewed by app adminis-
trators and, in the case of updates in procedures or specific information, incorporated to the default
content.

Default content Community content
VISA APPLICATION
1. Visatypes ar.]d requestedldocuments 1. Tips for the visa application process
a0 2. How to legalize and apostille
£ - g
E ( 1\
% TRIP PREPARATION
} .
o 1. Types of temporary accomodations 1. Temporary accomodation offers
2. Flight booking tips 2. Flight booking tips
3. Health insucrance options 3. Health insucrance options and tips
4. Tips on what to pack 4. Tips on what to pack
BUREAUCRATIC PROCEDURES
;' ng :Eg ;eqlfe?é?aﬁrsgsldceonii ermit 1. Tips on how to request a fiscal code
3' How to Onga bank account P 2. Tips on how to apply for a residence permit
' P 3. Tips on how to open a bank account and
4. How to convert from your local currency to convertin
euros 9
o0
.E (. J/
.2 ( 1\
E SETTLING IN
1. Types of accommodation 1. Announcements (looking for roommate,
- Y . available accommodations)
2. Tips on how to find a home 2. Tips on how to find a home
3. Local transportation system 3' Tips on how to get around
4. Grc?cery shopping options 4. Tips on where to go grocery shopping or
5. University canteens eating
OVERCOMING CULTURAL SHOCK
1. About Italy’s cultural norms 1 Tios on cultural norms
o0 2. Italy’s educational system 2' Ur?iversit tios
£ 3. Study tips ' yup
o S J
©
2 s N
COMMUNITY INTEGRATION
1. Event announcements
1. Monthly calendar of events 2. Join groups (interests, activities, language, etc)
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MVP (Minimum Viable Product)

Understanding the complexity of the journey of
preparation and adaptation, and translating it to
activities and app functions, unveiled the neces-
sity to prioritize key functionalities to begin deve-
loping the first version of the app. To achieve this
goal,an MVP was defined.

The minimum viable product, or MVP, is the sim-
plest version of a product that can be shipped and
tested with users. It helps validate the core con-
cept of the product and review its user flows and
overall UX Design. (Maze, 2025)

To ensure that prioritization led to a useful pro-
duct, all phases and their activities were analyzed
in terms of relevance and how critical it would be
for a student to lack that type of information du-

ring each of the phases. For example: it is vital for
a student to know about the visa procedures and
to obtain this document before entering Italy. On
the other hand, although it would be interesting
for users to see tips on how to book a flight, this
information is not as crucial for travelling to the
country and can already be found on other sour-
ces.

The MVP included the most essential and coun-
try-specific information and excluded activities or
contents that were not vital to assure a smooth
adaptation process in Italy. Another considera-
tion for the definition of the MVP was to prioritize
contents related specifically to the city of Turin, as
it is the location of the initial development of the
project.

VISA APPLICATION
tén 1. Visa types and requested documents 1. Tips for the visa application process
o: A
m s N\
(ol
:,_j TRIP PREPARATION
1. Types of temporary accomodations 1. Temporary accomodation offers
2. Tips on what to pack 2. Tips on what to pack
BUREAUCRATIC PROCEDURES
1. Howtorequesta ﬁsca'l code . 1. Tips on how to apply for a residence permit
2. How to apply for a residence permit .
2. Tips on how to open a bank account
3. How to open a bank account
m (. J
£ 7
= SETTLING IN
S
< 1. Announcements (looking for roommate,
. available accommodations)
1. Types of accommodation . .
. 2. Tips on how to find a home
2. Local transportation system .
3. Grocery shooping options 3. Tips on how to get around
) Y pping op 4. Tips on where to go grocery shopping or
eating
OVERCOMING CULTURAL SHOCK
) 1. About Italy’s cultural norms 1. Tips on cultural norms
E 2. ltaly’s educational system 2. University tips
Q_ .
©
'o e
= COMMUNITY INTEGRATION
1. Monthly calendar of events 1. Join groups (interests, activities, language, etc)
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Sitemap (first version)

To give a hierarchy to the app contents, a sitemap
was built following the scheme and logical se-
quence of the different phases of the journey.

The first version of the sitemap included a home-
page, followed by the 3 essential phases: Prepare,
Arrive and Adapt. Inside each of them, there are
macro-activities that users must have some spe-

5- DEVELOPING THE PROJECT

cific content for each activity. On the other hand,
the Connection section works as a communi-
ty tab, where students can connect with people,
create and join groups.

Al

¢ Ve
Preparation Arrival

_ iy

\_) . . .
Visa application procedures

L

NN Requesting a fiscal
code

N> Trip preparation

Applying for a

Temporary NN
residence permit

accommodations

> Opening a bank

What to pack?
account
o Forum N Settling in
N Tips No|  Accommodation types
N_, Accommodation Public
announcements transportation
S Inform of an >, Grocery shopping
update options

o Forum

Tips

Announcements

I

Inform of an

update

NN Bureaucratic \ Overcoming
cultural shock

i

Connect with
internationals

Create a group

About Italy’s
cultural norms
Italy’s educational
system
NN Event
calendar
k—)m

Join a group

Inform of an update
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First wireframing approach

Following a layout grid of 8px and four columns,
with a margin of 16px, low fidelity wireframes were
developed for structuring the layout of the On-
boarding, Home, Groups and Connect sections.
Some common design patterns from other apps
onboard were considered. For example, a carou-
sel consisting of key app features before logging
in or registering as a new user, or the forms where
users fillin their personal data to register.

Regarding the home section, the first wireframe
included access to the three main phases and a
shortcut to the Connect section. After onboard-
ing, some tooltips would appear on screen, walk-
ing users through the different functionalities.
For the Groups and Connect screens, common
layouts and patterns were replicated, ensuring
familiarity and ease of use.

11:07 * 410 11:07 41 11:07 * 410

¢« Registrate con tu Email <  Encuentra personas
Comienza a conectar con personas de la
comunidad:

Email

. Mariana . Pablo
Contrasefia I mMsxico 2 colombia
- 1 & meses en ltalia W 1aoen italia
LOGO Cropen ) QUGS e ) QG

Tu contrasefia debe contener al menos & caracteres

Al registrarte estds aceptando nuestros Términos de Servicio y

Palitica de Privacidad

David Laura

[ Per | Venezusla

| 2mesesenhtaiia 1 2afios en ltalia

Registrate e ) (D (verpen (GG

11:07

Desliza para saber mas

Juan

*4i .Sara

|
B
i
g

| 7 mesesen htaiia

I colombia
|| Preparando su visje
. Com) GEED e GEED

iTe damos la bienvenida!

Registrate Preparemos tu viaje a Italia . Carolina . Sergio
o Preparate I Argentina W hésico
Inicia sesion Toda lo que necesitas saber antes de
viajar a Italia
et 11:07 *d4i
&« Crea tu Perfil
Llega
Sigue estos pasos para instalarte en tu
llegada a ltalia
N 0/2 completada . . . . .
1107 * i ¢Cual de estas situaciones te describe mejor?
Adaptate
Supera choques culturales y sumérgete ..
en la cultura local Preparacion
02 completade . Aun estoy en mi pais de origen y me encuentro

Conecta

. Valentina
I maxico

|| Preparando el viaje

[ ———
Eventos

O vernen

I

ome

18

preparando mi viaje e informandome sobre los
tramites

Ver toda

Encuentra a otros que estén preparando su viaje
0 ya establecidos en tu pais de destino

Llegacda
Lievo poco tiempao en el pais de destino y
todavia estoy instaldndome y conociendo el

entorno
Pablo

[ colombia .
Adaptacion
[ 1aioen ltalia
b ) Ya llevo algo de tiempo en el pals de desting,
vernectn ) AR pero quiero conocer mas personas y sumergirme
. . &n la cultura

Conecta Perfil
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Gamification strategies and user flows

After the first wireframing exercise, the need to
reduce cognitive overload in sections like Home
was made evident. With the goal of making the
mobile app more dynamic than the first version
and other existing apps, some gamification strat-
egies were applied to the different phases, refin-
ing user flows and defining interaction patterns.

Why gamification?

Gamification has become a major trend in UX, as
it increases engagement and adoption, motivat-
ing usersto achieve goals and overcome negative
associations they may have. (Vinney, 2024).

To achieve a successful implementation of gami-
fication, it is necessary to establish a main goal, in
the case of the present project it is: To help inter-
national students adapt better and smoothly in
ltaly.

This goal can be achieved in two different ways:
individually and with a community.

Individually:

Users can make progress in different parts of the
process, by finding information and know-hows,
and ticking off tasks in checklists.

With acommunity:

Users can find people who have gone or are go-
ing through the same experience. Through the
forum and connect tab, they can get tips and up-
dates about life as an international student in Italy.

Considering that some phases and activities of
the international student journey, like bureau-
cratic procedures or finding an accommodation,
might provoke negative feelings and be frustrat-
ing for users, adopting gamification can be an
optimal strategy to keep students motivated and
excited about the experience they are about to
live in Italy.

For the app, it is applied by dividing the contents
into small tasks that can be easily completed and
designing the user flow in a way that is perceived

as progress in levels. Some elements to be imple-
mented are badges, stickers, challenges or lead-
erboards.

Octalysis framework

Octalysis is a gamification framework created by
Yu-kai Chou. Emphasizing Human-Focused De-
sign and analyzing (The Octalysis Group, 2023)
human motivation, it comprises 8 core drives rep-
resented by an octagon shape.

Accomplishment Empowerment

Ownership Social Influence

Scarcity Unpredictability

Figure 7. Adapted from The Octalysis Group, 2023,
(https://octalysisgroup.com/framework/)

1. Epic Meaning and calling: Players believe that
they were “chosen” to do something greater
than themselves.

2. Development and accomplishment: Inter-
nal drive of making progress, developing skills
and overcoming challenges.

3. Empowerment of Creativity and Feedback:
Usersare engaged inacreative process where
they must figure things out and try different
combinations.

4. Ownership and possession: Users feel like
they own something, wanting to improve
what they own and then own even more.
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5. Social influence and relatedness: Incorpo-
rating all social elements that drive people, like
mentorship, acceptance, social responses, as
well as competition and envy. It also includes
the drive we have to draw closer to people,
places and events.

6. Scarcity and impatience: Drive of wanting
something because they cant have it. The
fact that people can't get something now mo-
tivates them to think about it all day long.

7. Unpredictability and curiosity: Drive of want-
ing to find out what will happen next. If us-
ers don't know what is going to happen, their
brains will be engaged, and they think about
it often.

8. Loss and avoidance: Based upon the avoid-
ance of something negative happening, like
losing previous work or quitting, making ev-
erything done up to that point useless.

To apply it in actual systems, all the game me-
chanics that are used to appeal to each core drive
are identified and listed next to the core drive of
the octagon. Based on how strong game me-
chanics are, each side of the octagon will expand
or retract.

(The Octalysis Group, 2023)

Full Gamification Journey

According to Yu-kai Chou, a user’sinteraction and
journey with a product is continuously evolving.

“The reason why a person is using a product on
day one is often very different from the reason
why this person is using this same product on day
one hundred - the goal she is trying to fulfill is dif-
ferent, and even the features she sees are differ-
ent!” (Chou, 2025)

Within the Octalysis Framework, it is possible
to break the process into four distinct products,
based on the 4 experience phases of agame:

1. Discovery: Initial phase when a user first
comes across the product. Its key element is
curiosity and interest. The design of this phase
should create intrigue and demonstrate the
potential value of the journey, motivating us-
ersto further explore.
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2. Onboarding: The user learns the rules of the
game or the basics of the service. They should
feel motivated and capable, having a learning
process as seamless and enjoyable as possi-
ble.

3. Scaffolding: In this phase, users repeatedly
engage in the core activities of the game or
product. This is the main phase of the user
journey where users work toward their goals.
There are ongoing challenges and rewards
that match the user’s growing skill level.

4. Endgame: Users have done just about every-
thing there is to do. The challenge is to keep
them engaged. Design should introduce new
content or opportunities for social interaction
to keep them engaged and invested.

The challenge was to rationalize the previously
established phases of the international student
journey with the four phases of the player’s jour-
ney. The Prepare phase was somehow a Discov-
ery, as students were starting to get familiar with
life in Italy and preparing their trip from a comfort
zone like their home country. The next phase, Ar-
rive, was like Onboarding, as students begin to
learn about their new context and settle in. Finally,
the Adapt phase was in a way like Scaffolding, as
at this point, they already had basic knowledge
about life in the country, having already built a
routine.

However, an Endgame phase was lacking. To in-
tegrate it into the international student journey;, it
was necessary to think about the possible paths a
student could take once they finished their stud-
ies, as well as what kind of contents or functions
that could motivate them towards the achieve-
ment of new goals. This led to the creation of two
new phases: Belong and Evolve.

The updated international student journey, with
the applied Octalysis framework principles was
defined as follows:

Phase 1: Prepare

5- DEVELOPING THE PROJECT

This phase happens before travelling, while students are still in their home country. Itis characterized by
bureaucratic procedures in the country of origin. Some of these include grade certifications, embassy
appointments for visa applications and apostille documentation. They might also begin searching for

long-term accommaodation.
Activities

Applying for a student visa

Filter by country of residence and type of study.
Document checklist according to type of study.
Information on what to expect before, during and after the
visa appointment.

App Functionalities and contents

Finding an accommodation

Choosing between long-term (apartments for rental and
student residences) and short-term accommodation (hotels
and b&b’s, friends” houses).

Tips according to type of accommodation.

Lists of platforms to search for accommodation, with direct
links to the website.

Packing luggage

Checklist by category (clothing, technology, medicines,
weather adaptation, personal extras, etc)

Player Name: Planner.

Corresponding phase in the player journey: Discovery, early Onboarding.

CoreDrives:

* 1-Epic Meaning and Calling: Students begin
the great journey of studying in Italy, feeling
like great experiences are awaiting for them.

» 2- Development and Accomplishment: As
they prepare for their trip, users need a sense
of progress and of “small wins’, like obtaining
their visa, or finishing packing their luggage.

* 4- Ownership and Possession: Users can
customize their activities, going back to what’s
still in progress, as well as having a smart on-
boarding where they personalize their profiles
and select the date of their trip.

5- Social Influence and Relatedness: As
sometimes official information is unavailable
or outdated, word-of-mouth and experiences
from fellow Latin American students, become
the most reliable source for who's planning the
trip. Getting to know people who have already

gone through the process and obtaining an-
swers to the most frequently asked questions
is a key need for users.

7- Unpredictability and Curiosity: In this
phase, students are highly motivated to know
more about the context they are to live in.
There is also a sense of unpredictability (in a
negative way) with what is going to happen
with their visas or housing.
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Phase 2: Arrive

This phase starts when students arrive in Italy and goes on for the first weeks or even months of stay in
the country. Students begin to settle in, doing procedures such as the tax code, residence permit, get-
ting an Italian phone number or opening a bank account. They also get familiar with daily activities, such
as grocery shopping or knowing how to get around in the city they live in.

Activities App Functionalities and contents

First week survival kit

Phase 3: Adapt

5- DEVELOPING THE PROJECT

After having their basic needs met, students start to get familiar with Italy’s cultural norms and educa-
tional system. Itis very likely that they experience some cultural shocks and need to readjust routines or

patterns to feel more comfortable.

Activities

App Functionalities and contents

Life in Italy

Arrival day

Options to get to the city center from the airport.
Things to consider on the first day.

Applying for a residence permit

Process step-by-step.
Document checklist according to type of study.

Learning about holidays and
seasons

National holidays.
Italian traditions for international holidays.
Seasons and weather.

Obtaining an Italian phone
number

Process step-by-step.
List of mobile operators in Italy, with links to their websites.

Learning about food culture

ltalian diet.
Mealtimes.
Local customs for eating and table etiquette.

Opening a bank account

Process step-by-step.
List of banks in Italy where students can open a bank account,
with links to their websites.

Settlingin

Learning about human relations

Useful expressions.

Time management and punctuality.
Hospitality.

Approaching strangers.

they haven't found one yet)

Finding accommodation (in case | *

Tips on how to find accommodation.
List of platforms to search for accommodation, with direct
links to the website.

system

Learning about the educational | -

Academic calendar.
Grading system.
Insights about university life in the city.

Events and places

Getting around the city List of all transportation options
In-depth knowledge of the alternatives
Going grocery shopping List of options to go grocery shopping

American students

Finding placesto meetotherLatin | -

Browsing a live map with places of encounter.
Adding places to the map.
Reviewing already existing places on the map.

In-depth knowledge of the alternatives

Player Name: Newcomer.

Corresponding phase in the player journey: Onboarding, early Scaffolding.

Core Drives:

= 2- Development and Accomplishment: As

customize their activities, going back to what’s

Player Name: Explorer.

Corresponding phase in the player journey: Scaffolding.

Core Drives:

 2- Development and Accomplishment:

enrich the information provided by the app.
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they arrive in Italy, users need a sense of prog-
ress and of “small wins’, like sending their kit
for the residence permit to the post office or
finding long-term accommaodation.

3- Empowerment of Creativity and Feed-
back: In between the chaos that comes with
the arrival, students might find stimulating the
possibility of sharing their experiences with
the community in many creative ways.

4- Ownership and Possession: Users can

still in progress. They can also start “owning”
the places they start to know.

5- Social Influence and Relatedness: As
sometimes official information is unavailable
or outdated, word-of-mouth and experiences
from fellow Latin American students, become
the most reliable source for the newcomers.
Reaching out to the community and getting
to know people in personisalso a very exciting
and motivating activity for who's just arrived.

As they complete small tasks or read about
the most common and challenging cultural
shocks, users will get a sense of completion
and progress in the activity.

3- Empowerment of Creativity and Feed-
back: Students in this phase are encouraged
to share their experiences and give feedback
about places and events they have been to.

5- Social Influence and Relatedness: Asinthe
previous phases, personal experiences can

Encouraging people to share anecdotes and
tips contributes to their sense of belonging in
the community.

7- Unpredictability and Curiosity: The chang-
ing events and the dynamic map feed the
sense of curiosity and add a factor of surprise
to the overall user experience.
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Once they have settled in and adapted to the community, some students may want to become men-
tors, contributing information to newcomers in the forum, aiding them with housing search, or organi-
zing activities to meet fellow students.

Activities App Functionalities and contents

Helping People Accepting or declining friendship requests.
Accepting or skipping support requests in different tasks, like
accommodation searching oraccompanying in a bureaucratic

procedure.

Contributing to the forum Answering the newest questionsin the forum.
Sharing a story or piece of content about a weekly topic
proposed by the app, regarding life as an international student

in Italy.

Contributing totheliveopenmap |+ Adding places of encounter to the map.
Editing or adding photos of an already existing place.
Answering questions about an already existing place.

Contributing to events Creating and promoting events inside groups or open to the

whole community

Player Name: Mentor.
Corresponding phase in the player journey: Endgame.

Core Drives:

* 1- Epic Meaning and Calling: As they assume a new role, Mentors can find themselves motivated
and inspiring for helping Planners, Newcomers and Explorers, contributing to the community.

= 5- Social Influence and Relatedness: By obtaining badges and being in the top places of the lead-
erboards, mentors can become top contributors of the community, becoming a reliable and trusted
voice for students of all phases

* 8-Lossand Avoidance: To become a top voice, Mentors are encouraged to answer questions quick-
ly and try not to miss any update.
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Phase 5: Evolve

Although the primary focus of this project is on supporting students during their arrival and adaptation
in Italy, this phase is conceived as an experimental extension. Evolve addresses the moment after stu-
dents complete their studies, when they may face two different paths: remaining in Italy to pursue job
opportunities or returning to their home country and readjusting to familiar contexts. In both scenarios,
students could benefit from support, ranging from practical resources for job searching to guidance
for managing reverse cultural shock. While this phase was not fully developed within the scope of the
thesis, it highlights the systemic nature of the project and can serve as a potential entry point for future
design solutions.

Activities App Functionalities and contents

Finding ajob + Learning about useful job boards.

Browsing CV tips for job searching in Italy or Europe.
Getting interview tips.

Hearing tips and feedback from the community.

Returning to home country Browsing advice to manage reverse cultural shock.

Toolkit with checklists and activities to do before returning to
the home country.

Finding testimonials from other users who returned to their

countries.

Player Name: Walker.
Corresponding phase in the player journey: Endgame.

CoreDrives:

* 1- Epic Meaning and Calling: As they finish they studies, Walkers can feel motivation on the pursuit
of a new mission.

*  2- Development and Accomplishment: As they complete small tasks and get tips for both scenari-
os, users will get a sense of completion and progress in the activity.

* 5-SocialInfluence and Relatedness: Asin the previous phases, personal experiences can enrich the
information provided by the app. Obtaining testimonials and advice from other users can ease the
transition process.

The following map visually represents the 5 phases of the international stu-
dent journey, along with their corresponding phase in the player’s journey
and the application of the Octalysis Framework, the core drives that guide
each phase of the experience and the specific gamification strategies and
functionalities.
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Adaptive player journey by entry point

Considering that some users might get to know
the platform in one of the subsequent phases to
the trip preparation, an adaptive journey was de-
fined to help them enroll in the app in a smooth
way.

Smart onboarding is a key strategy for this adap-
tive player journey, as it allows users to better
identify their entry point and have access to the
most relevant information for them. For exam-
ple, if a user discovers the app after their first six
months in Italy, once they enroll in the app, they
complete a short survey that guides them to the
activities of the phase that is best fitting for them,
placing theminthe Adapt phase and omitting the
first two sections of the journey.

The following scheme illustrates the adaptation
of the phases of the international student journey,
their corresponding player phases and the gam-
ification strategies, sorted by goal setting (activi-
ties users do by themselves) and connection (ac-
tivities to connect with the community)

Entry Point

1. Prepare
(before travelling)

3. Adapt
(3-6 months)

4. Evolve
(9+ months)

Player Phase
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Gamification strategies

Goal-setting Connection
. . * Smart onboarding * Finding mentors

Discovery > onboarding + Checklists + Finding pals

- Date organization

* Milestones

* Badges

Goal-setting Connection
Fast discovery - * Smart onboarding * Finding nearbypeople
scaffolding * Checklists * Groups

* Badges

* Milestones

Goal-setting Connection
Onboarding > * Smart onboarding * Finding people
scaffolding * Milestones * Groups

+ Badges * Events

Goal-setting Connection
Scaffolding~> -+ Smart onboarding - Answering forum questions
endgame + Badges + Sharing experiences

* Leaderboards

Goal-setting Connection

+ Checklists * Alumni network

* Milestones
Re-onboarding »> * Badges

scaffolding > endgame

* Tips for finding a job
* Tips for culturalreadjustment
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Progressive Disclosure

Considering that the app’s content is based on a
multi-phase structure, and with the goal to avoid
overwhelming users with excessive loads of in-
formation that might not be relevant to the phase
of the international student journey they are cur-
rently living in, another gamification strategy
known as progressive disclosure was applied to
the system.

Progressive disclosure is a strategy that reveals
information to users as it is needed, deferring
advanced features and information to second-
ary components, and keeping the primary Ul
straightforward and inviting. Its goal is to improve
usability for novice and experienced users.

Principles of progressive disclosure
applied to the system

* Smart onboarding: Accompanying the user
during the app onboarding process, helping
them to choose the most fitting phase to be-
gin their journey inside the platform, whether
they are still in their home country or already
in Italy.

* Dynamic homepage: Depending on the cur-
rent phase of the users, the homepage and its
contentscanvary, reflecting the mostrelevant
activities that students can do at the moment.

* Task breakdown: Each activity is broken
down into smaller tasks to give users a sense
of progress and accomplishment and avoid
overwhelming them with large loads of infor-
mation.

User Flows
Onboarding

The app onboarding is the starting point in the
experience of all users. Following patterns identi-
fied in other apps, once the students download it,
they will find a short carousel to preview the fea-
tures and benefits of the app. After that, they will
be asked to log in or register and create a profile.

For the profile creation, they will be asked to pro-
vide basic information about themselves (name,
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age, home country, home university). Subse-
quently, they will be asked to fill in information
about the city of destination, type of study they
are going to do in Italy and the estimated date of
arrival in the country.

After filling in their information, they will be asked
to choose a starting point depending on the situ-
ation that best describes them:

* Prepare: “l am still in my home country, and |
am preparing my trip and informing myself

S1AG

l f

Information
about app’s
benefits

WV

!

Sign up

N\ 4

Vv

|

Fill in personal

dataand
information
about planned

Vv

mobility €

l

Choose starting

A\ 4

point

Vv

about procedures’”.

Arrive: “| arrived in Italy a short time ago, | am
settling in and knowing my surroundings’.
Adapt: “I've been in Italy for a while, but | want
to immerse myself in the culture and know
more people and events’.

Belong: “I've beeninItaly for a while,and |l want
to contribute with my knowledge and support
newcomers’.

Evolve: “| am finishing or have already finished
my studies, but | want to know about what |
could do next!”.
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If they are not sure about the phase they should
choose, users can complete a short set of ques-
tions about the activities they are doing or have
already done, and the app suggests them the
most fitting starting point. Once they completed
their profile, users are directed to the correspon-
dent homepage to the phase they chose. Aided
by tooltips, they progressively discover and get
familiar with the features. From the homepage,
it is also possible to explore and skip to the other
phases. Usually, once they finish exploring a sec-
tion for the first time, users will find a Milestone
screen with a motivational message.

Prepare 2
Arrive 2
Adapt ~
. S Getting started
screen
Belong o T
Evolve 7
Quick questions to get Confirm
Not sure yet —> asuggestedstarting ——>  starting
point point
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Phase 1: Prepare

The Prepare phase includes three key activities:
Applying for a Visa, searching for accommoda-
tion and packing luggage. Users are free to ex-
plore them in their preferred order.

Visa Application

For the Visa Application section, users are going
to start by selecting the number of days they plan
to stayin Italy, as Visas are only necessary for peri-
ods longer than 90 days. In case they need to ap-
ply for a Visa, they choose the type of study they
are going to do in the country. This step is neces-
sary, as Italian embassies request different types
of documentation according to the type of course
or degree.

After that, they find a checklist with the necessary

documents for their Visa application. There are
supporting tooltips in the case of items that result
unfamiliar to the users, or when further explana-
tions about a document are needed. This check-
list can be completed later.

Then, students will encounter a series of tips and
information about their appointment at the Em-
bassy. Finally, a Milestone screen appears, indi-
cating users that they now know how to apply for
avisa and that they can come back to the check-
list whenever they want.

For the development of the prototype, the guide-
lines provided by the Italian Embassy in Bogota,
Colombia were taken into consideration. The re-
quirements may vary from country to country.

AN

Searching for accommodation

Finding accommaodation is a crucial part of the
preparation journey. Some students decide they
want to find long-term accommodation from
their home country, while others decide they want
to spend their first weeksinanother place and see
for themselves the apartments or rooms that are
available for rental.

Regardless of their choice, they will be able to find
information about types of accommodations, av-
erage prices, tips for finding a home, and a list of
platforms where they can find places for rental.

STUDIO - CORSO SINGOLO UNIVERSITARIO
STUDIO - FORMAZIONE PROFESSIONALE

Choose country Does the
START ~—> ChooseVisa —> of birth and e user need YES
time of stay avisa?
NO J
(Less than 90 days of stay)
Choose starting
point from app
onboarding ~—> Clothes checklist
See list of
ee .|s © ,—> Technology checklist
Cch essentials and
—> oose e choose one —J—% Medicines checklist
Luggage " 4
categoryto “—> Documents checklist
Prepare browse
—> Weather adaptation checklist
\—> Personal extras checklist
Before travelling
Choose Choose when to
— . ——>  startsearchinga
accommodation home
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On arrival
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Packing luggage

Knowing what to pack and not forgetting any
of the essential items is a key activity inside the
preparation phase. In this section, users explore
the different luggage categories: Clothing, Tech-
nology, Documents, Medicines, \Weather adapta-
tion and Personal extras.

Inside each category, there is a checklist that sup-
ports users when preparing their baggage.

Read before,

Read and tick END
Choose type STUDIO - IMMATRICOLAZIONE UNIVERSITA during and after .
2 —> elementsoff —— ——>  Milestone
of study STUDIO - POST-LAUREA . the Embassy
STUDIO - PROGRAMMA DI SCAMBIO E MOBILITA' of the list . screen
appointment
STUDIO - TIROCINIO
Go to forum with the filter
(9 “Accommodation”
YES
MILESTONE Do you want to see
}% Task 4 the community’s
completed recommendations? NO
\ N END
Go to connect
taband finda
mentor
. MILESTONE
. Seetypes Browse Browse a list Task YES
7 of housing useful tips of platforms
completed Want to connect
with someone to
help you finda
house?
Seet B B list END NO
N ee yp.es rows.e rowse alis Milestone d
of housing useful tips of platforms
screen END
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Phase 2: Arrive

Once users have completed all the activities
from Phase 1, they can move forward to the Ar-
rive phase. This includes a survival kit for the first
week, consisting of activities that users should
complete during the first seven days of their stay;
and a set of activities for settling in, that can be
completed during the first monthsin Italy.

First Week Starter Pack

Arrival Day

Thisincludes a feature with options informing us-
ers how to get to the city center from the airport,
presenting the different alternatives in the form
of a carousel.

Then, users will find tips and things to consider
during the first day, such as: jet lag, a reminder to
reach out to their loved ones, and an invitation to
begin exploring their surroundings.

Tax Code

Users can understand the procedure with a pro-
cess step-by-step in the form of a carousel. Like
the visa application, a document checklist will be
available to help students prepare the procedure.

Residence Permit

The Italian authorities require non-EU students
to request their residence permit within the first
seven days of stay in the country. This process is
acritical step in the international student journey.

Firstly, users will find a step-by-step breakdown of
the whole process in the form of a carousel. This
includes a detailed timeline with waiting times
and concrete activities to do in each step.

Next, there is a checklist of documents that stu-
dentsneedto putinthe envelope to be sentat the
post office. The use of tooltips is key to explaining
unfamiliar topics or informing about the possi-
bility of delivering some of the documents to the
Questura on the appointment for the fingerprint-
ing.

After knowing the basics of the residence permit
application process, users will find a Milestone
message and the possibility of returning to the
checklist or the step-by-step.

Mobile Phone
Another crucial activity that students do during
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the first days of their stay is obtaining an Italian
phone number. This activity is connected to the
residence permit application, as Questura com-
municates through SMS with applicants.

The process on how to buy an Italian sim card is
explained in a step-by-step breakdown. Then,
there is a list of mobile operators in Italy, with di-
rect links to their websites.

Bank Account

Managing money and converting it from their
local currency to Euros is one of the key needs
of users. There are different alternatives for this,
from financial apps to accounts in Italian banks.

Users can understand the procedure step-by-
step, as well as finding the list of banks where they
can open an account or make cash withdrawals,

5- DEVELOPING THE PROJECT

with direct links to their websites.

Settling In

After concluding the essential activities for the
first week, students start to learn how to do daily
activities in their new city.

Read how to arrive Read about thinas to END
ut thi
—_—— Arrival day —> fromthe airportto —— > R .g Milestone
. consider on the first day
the city center screen
Read the step by Read and tick off END
—> Tax Code —> steptorequesta —> elements of the ———> Milestone
Tax code list screen
START
Browse First )
Week Survival Kit ) Read the step by Read and tick off END
> ResidencePermit ——> steptorequesta —> elements of the ——> Milestone
N residence permit list screen
NO
Isthisthe Read the step by Browse the different END
us<.-:rs entry ~—> Mobile Phone = ——> steptogetanItalian ————> mobile phone operatorsin ——>| Milestone
point to the sim card Italy screen
community? YES
B the diff t
Read the step by rowsethed erer? END
banks that allow foreign .
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activities housing? house to help them
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Have they Browse Settlin . Browse all END
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Finding Accommodation

In case they haven’t found accommodation yet, users will be able to browse again the accommodation
section, with a special focus on apartments and rooms for rental. During this phase, community en-
gagement is encouraged, as there are people newcomers can reach out to and ask for help.

Getting around the city

In this section, users get to know the transportation alternatives existing in the city of Turin, presented
in the format of a carousel. After that, they can choose to know more in depth about one of the options:
Public Transportation System (GTT), Bike sharing or riding a bike.

Food and grocery shopping

Another crucial activity to settle in is getting to know where to buy groceries. In a pattern like the trans-
portation section, users get to know the different existing options in the format of a carousel. Then, they

can know more about their preferred option: Local Markets, Central Market or Supermarkets.

Phase 3: Adapt

Once users have completed all the activities from
Phase 2, they can move forward to the Adapt
phase. This includes a guide for overcoming cul-
tural shocks and adapting smoothly to the local
culture and customs.

Based on user interviews, four main cultural
shocks were determined. These were turned into
content categories for the Adapt section inside
the mobile app. The categories are described as
follows:

The Calendar

This section includes the understanding of sea-
sons and weather conditions of the host city, con-
sidering that many Latin American countries are
tropical and therefore have no seasons.

Additionally, provides information about national
[talian holidays, such as April 25th or Ferragosto,
as well as national traditions during global holi-
days, like Christmas or New Year’s Eve.

Food Culture

This section provides all the necessary informa-
tion for students to learn about typical and re-
gional foods, the Italian diet, mealtimes and table
etiquette according to national conventions.

Human Relations

The main goal of this section is to help Latin
American students better understand social dy-
namics to integrate with locals in a smoother way,
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containing tips for different social interactions, as
well as useful expressions for daily life.

Educational System

This section aims to guide students into their
journey with the Italian educational system, giving
an overview of the academic calendar, the grad-
ing and evaluation system, and useful advice for
university life in the country.

Users are encouraged to browse freely accord-
ing to their preferences and needs. After finishing
each category, a Milestone screen appears.

Besides overcoming cultural shocks, the Adapt
phase seeks to promote greater community in-
tegration through the event tab, which includes
monthly events and holidays in the city. Addition-
ally, in this stage, users can see and modify a live
open map with encounter places for Latin Ameri-
can communities and students.

The map consists of the places mentioned in
Chapter 2 and gives the possibility to enrich the
list with other small businesses, restaurants or
community centers. Users can add a place by
putting an image, hame, description, category,
address and website.

The live map will be visualized according to cate-
gory and country (in the case of country-specific
places). After a location is added, other users will
be able to give reviews and rate places, further
feeding the map.

—<

—>

Choose Life
in ltaly

Places of
encounter

<

Browse
“The calendar”
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Learn about National Holidays

=\[D)

Learn about Italian Traditons for .
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Screen

L

Learn about seasons and weather

Learn about the Italian Diet

Browse .
» Y Learn about mealtimes
Food culture

Learn about Italian customs for eating

Learn useful expressions

Browse .
Learn about time management and

punctuality

with strangers

See Italy’s academic calendar

Educational
Learn about the grading system
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Get some insights about university life
in the city

Add a
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the map
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Phase 4: Belong

After completing contents from Phase 3, students can find the possibility of becoming mentors for new
community members. With a dynamic homepage, they will be able to browse updates from different
topics and complete tasks that add points for earning badges and becoming a top contributor of the
community.

People

Inthis tab, Mentors will explore their friendship requests, as well as requests for support in different tasks
that Planners and Newcomers must carry out, such as searching for an accommodation or bureaucratic
processes like tax code, residence permit, etc.

Forum

Mentors will receive notifications of the most recent questions and have the possibility of answering
them. To make the experience more stimulating and encouraging the sharing of stories, there is the
opportunity to create a piece of content or a story related to the weekly suggested topic.

Places

There are three possible actions for mentors to perform in this tab related to the places of encounter for
latin american students present in the city: they can feed the map by adding places, review a place or
answer specific questions about an already existing and visited location.

Events

Mentors are encouraged to create events for the community, fostering more integration among inter-
national students, or between them and locals.

Phase 5: Evolve

Users in this phase would be encouraged to browse freely between both possible routes they can take
after finishing their studies. When choosing the Find a job option, they would find useful tips for landing
ajobinltaly. Onthe other hand, if they choose the return to home country option, they would find advice
for reverse cultural shock and find a toolkit for returning to their home country. The forum and commu-
nity tab plays a key role in this process, as members can give advice, post offers and give testimonials
based on their own experience.

Browse useful job

— —/
boards
pEN ChooseFinda <—) Browse CV tips — END
job >—>  Milestone
screen
“—> Browseinterview tips ——
START —
Browse advice to
manage reverse
cultural shock
Choosereturn END
>  tohome Milestone
country screen

Browse the toolkit to
return to home
country
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User Interface and Voice Strategy Definition

After defining the set of app features deriving
from the activities and phases of the international
student journey, it was necessary to characterize
the visual interface and tone of voice. To achieve
this and give the platform a unique personality
and storytelling strategy, able to differentiate it-
self from the already existing solutions, a design
question was asked:

How would the app be if it were a
person?

Imagining how the app would behave and talk if it
were ahuman being, wasanideation exercise that
allowed it to develop a fresh and bold Ul and tone
of voice. The app’s personality was developed be-
cause of the initial insights of the user research, as
well as the implementation of gamification stra-
tegiesinside the user flows.

If the app were a person, it would be...
..between 23 and 28 years old.
..from a Latin American country, they already
settled in Italy and want to help fellow Latin
Americans.
..encouraging students to exit their comfort
zone and listen without judging.
..a warm and outgoing person, they like to
connect with people.
..someone who knows the tricks, the groups,
the places.
..a reassuring person, telling students: “it’s
okay, | understand you” but also “come on, this
is just the beginning!”

In summary, it can be defined as “Your Cool
friend”.

The 12 Brand Archetypes

To further explore the idea of the app and the
brand behind it as a person, the 12 Brand Arche-
types, inspired by Carl Jung’s theory, were applied
to the definition of the identity of the project.

Carl Jung introduced this concept, defining ar-
chetypes as universal symbols that reside with-
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in the collective unconscious of humans. These
archetypes influence thoughts, behaviors and
emotions. By appealing to them, it is possible to
foster an emotional bond with users.

There are 12 brand archetypes, grouped into 4
macro categories:

Explore spirituality:
1. Thelnnocent: Embodies purity, simplicity and

optimism. Evokes nostalgia, hope and good-
ness.

2. TheExplorer: Represents freedom, adventure
and a desire for new experiences. Encourages
the audience to explore the unknown

3. The Sage: Symbolizes wisdom, knowledge
and understanding. They position themselves
as experts and advisors.

Leave alegacy:

4. The Hero: Characterized by courage, deter-
mination and the desire to become the best
version of oneself.

5. The Outlaw: Rebels against the norms and
advocates for change, challenging the status
quo.

6. The Magician: Associated with transforma-
tion, innovation and mystery, promising to
make the impossible possible.

Pursue connection:
7. The Lover: Evokes passion and emotional

connection, celebrating love and connecting
with customers’ desires.

8. The Jester: Represents joy and spontaneity,
using humor to engage the audience.

9. The Everyman: Representsreliability, simplici-
ty and humility, appealing to a broad audience
and presenting as down-to-earth.

Provide structure:

10. The Caregiver: Compassionate and selfless,
focusing on empathy and support, and aiming
to improve customers lives.

1. The Ruler: Symbolizes authority, control and
leadership. Inspires trust and reliability.

12. The Creator: Embodies innovation, imagina-
tion and self-expression, encouraging clients
to embrace their individuality.

The motivation behind the definition of an arche-
type was the creation of a compelling narrative
and the possibility to connect and communicate
more effectively with users. Keeping students
motivated throughout their journey needed to
be done not only through UX strategies, but also
through the implementation of a distinctive Ul
and a coherent tone of voice.

By taking a test available on the website thebran-
darchetypes.com, it was possible to define that
the platform fitted the archetype of The Every-
man, which will be further explained below:

I

Provide | Explore
structure | spirituality

Connect | Leavea
to others | mark

Figure 8. Adapted from Brand Archetypes, by Sensible Marketer, 2025,
(https://sensiblemarketer.ca/brand-archetypes-the-secret-ingredient-
for-a-knockout-brand-strategy/)

The Everyman

According to The Brand Archetypes, The Every-
man represents the common person. It is relata-
ble, approachable and down-to-earth. They are
driven by affinity, fellowship, inclusion and asso-
ciation.

The Everyman represents students’ desire to be-
long and integrate with others when arriving in a
new country. This archetype appreciates authen-
ticity, honesty and reliability, which connects with
the need to find trustworthy, clear updated infor-
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mation to make a smoother adaptation process.

Inclusivity and belonging are key pillars for com-
munication, using diverse images and messa-
ges that welcome people from different back-
grounds. The Everyman’s tone of voice is warm
and inviting.
Thealignmentof the characteristics of The Every-
man with international students’ core needs: fin-
ding reliable information about life in Italy, whi-
le also belonging to a community of people like
them.

To complement and reinforce the aspirational as-
pect of the app, there was a brief examination of
The Explorer archetype, taking into consideration
certain features that could motivate users and
encourage them to exit their comfort zone.

The Explorer

The Explorer wants to step outside the comfort
zone and immerse themselves in an environment
where they can be creative, grow and better un-
derstand themselves. This archetype is driven by
a sense of adventure and curiosity and the wi-
llingness to take risks.

Studying abroad can be an opportunity for stu-
dentsto grow and earn independence. Itisan ad-
venture where they can discover people, places
and more about themselves. The platform can
encourage users to enjoy the journey and explore
the experience and possibilities that living in Italy
can offer.

In summary, the main brand archetype that ins-
pired the brand identity is The Everyman, as it
appeals to a broad audience who wants to be-
long and integrate smoothly in their new con-
text. Some slight touches from The Explorer in
certain sections and messages make the whole
experience more encouraging and aspirational,
motivating users to continue their journey despi-
te some difficulties that they may face along the
way.
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User Interface Design

Mood board

After characterizing the personality of the brand,
a mood board was defined. It consists of a set of
references from mobile interfaces, graphic de-
signs, and photos. The pursued style is bold, fresh
and appealing to gen Z students. The main emo-
tion it wants to evoke is excitement, freedom and
youth, while also relating to the interests and aes-
thetics of the target user.

The reference interfaces included vivid colors
over dark backgrounds, with some white ele-
ments to create contrast. Collage style was con-
sidered as it combines familiar elements in un-
conventional ways, giving emphasis to certain
elements and encouraging users to create new
mentalimages - like themselves living new expe-
riences abroad-. Photos of young people having
spontaneous moments are in line with the style,
as they represent common activities and the joy
of being young and independent while living in
another country.

Ul Kit and Design System

After defining the app’s look and feel through the
mood board, a color palette and typography were
chosen to begin establishing the visual guide-
lines of the product. Ul assets derived from those
guidelines were created as the prototype screens
were developed.

The Ul kit was developed following the principles
of atomic design, as follows:

Particles

Color palette

The main color palette consists of a wide set of
vivid colors, accompanied by two neutrals (black
and white). Each color is associated with a phase
of the international student journey, and paired
with the neutrals, itis applied to its corresponding
section in the mobile app and as an identification
item for users who are currently going through
that phase.
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Colors associated with the phases of the interna-
tional student journey:

* Prepare-Lightblue: This color was chosen for
the preparation phase, as it evokes the trust
and stability that most students are searching
for during this phase.

* Arrive- Lilac: Embodying the mystery and
unpredictability of the first days in Italy but
also provoking serenity and optimism among
users.

» Adapt- Dark blue: Represents the confidence
and success of users once they have settled
in their new context, as they are now ready to
tackle new challenges and embrace the pur-
pose of immersing themselves in the culture.

= Belong- Light red/salmon: It conveys warmth
and fellowship, offering a safe space. Itis asso-
ciated with the welcoming feeling the men-
tors should transmit to newcomers.

* Evolve- Yellowish green: Showing the feeling
of optimism and the desire of growth and fin-
ding new perspectives after ending a cycle.

Typography

Connecting with the youthfulness that the app
aims to communicate, and ensuring accessibility
and legibility, two sans serif fonts were chosen:
Rethink Sans for headings, and Instrument Sans
for body texts.

Images

Inside each of the sections, users will find colla-
ge-style images that have two main communica-
tional purposes:

Firstly, they serve as a visual representation of
a concept that is being explained, making in-
formation more accessible and dynamic.

On the other hand, they can also be used in
start and milestone screens for each activity
of the different phases, representing some
aspects of Italian culture related to the topic
or the motivational message, and supporting
the aspirational feeling the app wants to re-
flecton users.

» WE HAVE * W
* SOMECOOQL »

MUSIC % +
% FORYO

GET HYPED

Buy

Sell&Spend

Crypto

L)

Lesson
schedule

August 2024

ORGAjIc
D

WHEN LIFE
GETS TOUGH
SHAKEIT

dreamboa

Joy-Con (L)(R) Paste

rd (3

| Pink
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Color Palette

Images

Prepare
9DFEF

Arrive
C588FD

FOSFS5F5

Adapt
122DB3

Belong
FDlsieiske]

OOOZO B Evolve

EAFD7B

Typography

Rethink Sans Instrument Sans

Paragraph 1 - 14px Regular
Paragraph 2 - 12px Regular

Title 1 - 28px Bold

Title 2 - 24px Bold Call-to-action 18 px Bold
Title 3 - 16px Bold Card Text 1-13px SemiBold

Placeholder- 8px Italic

Subtitle 1 - 16px SemiBold
Subtitle 2 - 12px SemiBold
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Atoms Molecules
Call-to-action buttons Input Field Search Bar
Including primary and secondary actions throughout the whole app Used for the initial onboarding and in For finding specific topics, keywords
the visa procedures or names inside the Connect tab.
Primary Secondary Email

o QT (o) ( P C——

Unabled iEmpecemos! Registrate

Dropdown menu Argentina

Allowing users to choose from a range of Bolivia

Tags options.

Brasil
For applying filters in the forum, people Mas interacciones Chile

section, and groups.

Off ol Colombia
\ Y,

Radio Buttons Checkboxes Organisms

For selecting options during the For multiple selections and ticking off Cards

enrollment process. items of lists. User Groups

ol A ¥ 4 "- m t ‘.—
V ;.--"- ‘__..
9 A_ . ; ‘Jj‘.
7 ?_ Mariana .

. -;"P s

Normal Selected Unchecked Checked
o il TN
R México T éﬁ :
(© 6 mesesen ltalia 2 Bt ¢
Labels Colombianos en
For input fields throughout the different sections of the app, especially in the ( Ver perfil ) .
onboarding and for searching topics inside the forum Italla

72miembros
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Nueva direccion para el permesso di soggiorno

Hola a todos, ahora tienen que ir a Via Tommaso Doré, 3,
cerca de Porta Susa

hace 30 min. Actualizacion

© 20 5 10 & 1

Activities Completed

Preparar el Viaje

Completado

In progress

. Preparar el Viaje

1 En proceso

| o o
. Preparar el Viaje

| Por iniciar

Carousels

For explaining step-by-steps or different elements inside a category

Antes Antes Antes Durante

a hiciste la preinscripcion en Universitaly
 tienes la Luz Vierde/ Declaracion de
Valar? weh, jpuedes usar nuestra checklist para
Si no sabes qué es, trangui: puedes volver a guiarte!

la checklist v ver ayudas gue te lo explican

todo.

Revizsa que llevas todos loa documentos en
&l orden que indica la Embajada en su sitic

Mo necesitas agendar una cita, Lna vez que
tengas toedos los documentos listos preguntas de rutina sobre tu solicitud.
dirigete a |z sede de la Embajada en los Esalgo normal y répido: quieren confirmar
horarios que indica su sitio web que toda esté en orden,

Tendris una entrevista en la que te harén

o)
=

Eventos Conecta

Tab Bar

Tone of Voice

Considering the brand personality, the Tone of
Voice of the app can be described as conversa-
tional but accessible, with an aspirational and mo-
tivational touch. This can be summed up in sen-
tencesthat the user would hear from a friend who
already lived the process, such as:

“l understand, everything seems strange at the
beginning... but trust me, the best is yet to come”
“We all were new once”

“lalso lived that, but you will adapt”

Considering that the target users of the app are
Latin American students, the language chosen
for the design of the app is Spanish. Since the
goal is to create an international network, the use
of regional slangs or idioms is avoided, opting for
a more neutral use of the language and ensuring
understandability and neutrality.

The Four Dimensions of Tone of Voice

According to the Nielsen Norman Group, there
are four primary tone-of-voice dimensions:

Formal vs. casual.

Serious vs. funny.

Respectful vs. irreverent.
Matter of fact vs. enthusiastic.

The tone of voice can be expressed as a point in
the spectrum of each dimension, being placed on
either side of the extremes, or in-between. The
product’s 4 dimensions of tone of voice were de-
fined as described below:

Casual: The platform should be conversational
and not too formal, to create connection with the
users and feel like a close friend to them.

Slightly more funny than serious: The goal of
communication is to be warm and human, with
light moments of humor. Not too serious and bu-
reaucratic as it could be perceived as overly cold,
but not constantly funny or sarcastic, which could
feel dismissive or mocking.

Respectful: Although there is a desire to connect
with the user, the product needs to be perceived
as a trustworthy and reassuring network. Stu-
dents must know the platform understands their
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situation and journey.

Enthusiastic: It is necessary to make users excit-
ed about their journey and motivate them to pre-
pare for this new adventure.

Tone Do’s and Don’ts

After defining the four dimensions, the tone strat-
egy was refined by creating a list of adjectives the
tone must fit (Tone Do’s), and another one with
the words that the tone should not match (Tone
Don'ts)

Casual and welcoming, making the user expe-
rience like having a conversation with a friend,
and avoiding sounding cold or bureaucratic.

Light, approachable and slightly funny, avoid-
ing risky humor that would make the app
seem sarcastic or irreverent.

Respectful and grounded, creating trust
among users, but without making communi-
cation seem impersonal or authoritative.

Enthusiastic and motivating, cheering users
up and celebrating small wins. The messages
should not be perceived as boring or flat.
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Dimension

Casual

Approved tone words

Welcoming, conversational,
friendly, relatable, caring

Avoid tone words

Cold, dry, bureaucratic, serious,
formal

Slightly funny

Light, approachable, playful, witty

Sarcastic, snarky, irreverent,

unapologetic

coarse
Respectful Grounded, trustworthy, smart Impersonal, authoritative, distant,
corporate
Enthusiastic Motivating, upbeat, cheerful Boring, flat, conservative,

Prototyping the experience

After having defined the main app features and
established Ul and tone of voice guidelines, the
first medium fidelity prototype of the Prepare
section was developed. Itincluded the MVP func-
tionalities defined for the user flow.

The homepage includes access to the three main
activities a student must do before travelling to It-
aly, as well as a call to action to connect with the
community.

Each activity includes an initial message welcom-
ing users and giving context about the informa-
tion they are about to receive. A collage-style im-
age related to the topic accompanies the text.

The Ul is predominantly black, with call-to-ac-
tions highlighted in yellow, and elements in light
blue (the chosen color for phase 1). After explor-
ing the activities for the first time, a milestone im-
age like the initial message appears on screen.

On the other hand, the Connect section, present
throughout the whole app experience regardless
of the user phase, leverages the use of light red as
a symbol of community and warmth.

< Scan thisQR
to explore the
prototype for
Phase 1. Prepare

11:07

iTe damos la bienvenida!

Etapa 1: Preparate

Todas las etapas >

Todo lo que necesitas saber antes de viajar a Italia:

: Solicitar la Visa

Por iniciar

: Encontrar Alojamiento

Por iniciar

' Empacar el Equipaje

Por iniciar

iConecta con la comunidad!

Encuentra personas y respuestas

Vamos alla

11:07 *4i
¢«

Empacar el
Equipaje

Preparar la maleta puede parecer un lio... pero
no te preocupes, estamos aqui para ayudarte
a que no se te quede nada importante.

Desde ropa y documentos hasta esos detallitos que
hacen que te sientas en casa, te dejamos una
checklist por categorias para que organices todo
sin estrés.

Conecta

Encuentra a otras personas, Unete a grupos, haz
preguntas y comparte lo que sabes. jAca nadie
viaja solo!

Encuentra Personas

Encuentra a otros que estén
preparando su viaje o ya establecidos en
tu pais de destino

Encuentra Grupos

Unete o crea grupos segun tus intereses
y necesiadades

Encuentra Respuestas

Explora el foro para hacer preguntas y
ver los Gltimos anuncios y consejos

e Terminar actividad |

Lista de esenciales
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Cuando vayas a la

Elige una categoria y encuentra las cosas que no
pueden faltar en tu maleta

Adaptacién aifs Extras
alclima personales

¢Qué empacan las personas?
Lee las recomendaciones de la comunidad

Mira el foro

Encuentra Grupos

Embajada...

Te dejamos unas recomendaciones para el dia
que realices tu solicitud en la Embajada:

Antes

£Ya hiciste la preinscripcion en
Universitaly y tienes la Luz Verde/
Declaracion de Valor?

Sino sabes qué es, tranqui: puedes volver
ala checklist y ver ayudas que te lo
explican todo.

11:07 *4i
<«

jActividad terminada!

Solicitar la Visa

Encuentra o crea grupos segln tus gustos o

necesidades

Deportes Estudio

Cocina tipica

100 miembros

Hobbies

ijLo estas haciendo muy bien!

Ya conoces todo el paso a paso para solicitar tu visa.
Témate un descanso: preparate un cafecito o mira
un capitulo de tu serie favorita.

Q

Y cuando quieras retomar, te dejamos un atajo con
el checklist y nuestras recomendaciones para que
no se te pase nada.

Profesionales Entretenim

v

Voleyball Torino

40 miembros

- \ \
Danza urbana
30 miembros )
f W

Sigue tu camino 1




CHAPTER 6

Testing the

Encuentra una comunidad de estudiantes
internacionales en tu pais de destino

Inicia sesién

6- TESTING THE APP WITH USERS

Once the first version of the MVP was ready to use, it was tested with
users. The main motivation for the test was to discover if the information
provided was sufficient to help students with the preparation of their trip,
as well as to test the clarity of the contents. Other aspects of the app that
were tested were overall usability, efficiency and user satisfaction for the

phase Prepare.

Testing Goals

The main goal of the test was to validate the
usability, efficiency, user satisfaction and clarity of
the information in the phase Prepare.

To achieve this purpose, it was necessary to val-
idate the effectiveness of the gamification strat-
egies and the progressive disclosure. Other eval-
uated aspects of the product were the tone of
voice and the aesthetic appeal of the app.

Methodology

A remote moderate test was developed. Elev-
en students participated throughout three short
rounds of user testing.

To ensure maximum accuracy in the results, the
participants were Colombian studentsfrom Jave-
riana University (Bogota and Cali), who at the time
of the test (May 2025), had just been accepted to
enroll for a double degree course at Politecnico
di Torino, and needed to start preparing to start
their studies in September 2025. Other partici-
pants were students about to finish their bache-
lor's degree, or who recently graduated, and will-
ing to study abroad.

The online testing session was organized and
recorded through Google Meet. There, partic-
ipants were provided with the link to the Figma
prototype and were asked to develop four tasks,
interacting with the mobile prototype from their
computers.

Task 1

Imagine you just obtained a place to study for a
double degree. You want to understand the visa
application process for Italy. Where in the app
would you go to obtain this information?

Task 2

Imagine you are just weeks away from travelling
to Italy, and you need to find an accommodation,
whether it is temporary or long term. From this
platform, can you indicate how you would start to
search foraccommodation?

Task 3

You are starting to organize your luggage. You
would like to know what is important to pack for
aflight to Italy. How would you do it with this app?

Task 4

You want to see if other students have asked
questions or shared advice on how to prepare the
trip to Italy. Where would you search for this infor-
mation? If you find something useful, tell me how
you would use it, or how you would make a ques-
tion.

After developing the tasks, users were asked
a series of questions about the overall experi-
ence. The goal was to unveil usability issues and
to obtain qualitative insights about the app. The
questions were:
*  What was the easiest part to use?
What was the hardest part to use?
What would you improve?
How did you feel using the app?
What do you think about the forum and com-
munity tab? What would you improve in this
section?
Onascale from1to 5, how useful do you think
the Prepare section is? Why?
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Findings and iterations based on testing

First testing round

The first round consisted of four participants. An overview of the results per task is presented below:

Task 1: Visa Application

1 Yes 2 The user read the contentsin a fast way, and did
not interact with the checklist.

2 Yes 4 The user interacted with the checklist, checking
some elements.

3 Yes 655" The user read the document checklist and
asked questions about unfamiliar terms.

4 Yes vy The user interacted with the checklist, checking
some elementsy
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Reading contents from the
computer screen.

n/a

The user would like to see
images in the cards that talk
about the appointment at the
Embassy.

Didn't use tooltips to

expand the information on
documents.

n/a

“Thisisinteresting” (about
tooltips)

“Which are the green light
documents?”

“Do they really ask questionsin
ltalian?”

The user leveraged the
tooltips to getin-depth
information about the
documents.

Overall, found the
functionality to be very useful.

Finding tooltips and
understanding some terms
as Universitaly, green light
and “Dichiarazione di valore”.

“What s the Universitaly pre-
enrollment?”,

“What does dichiarazione di
valore mean?”

“Do they really ask questionsin
[talian?”

Some terms were not very
clear and must be explained
more clearly.

Suggests the application of
a shortcut or reminder to
complete an activity.

The user performed the test
from her cellphone, making
some Ul elements look
different. It was necessary to
scroll to access the buttons
to move forward.

“Oh!” (expression of surprise
because of the tooltips), “I'd like
for it to tell me how to get health
insurance, because | don't know
howtodoit”.

The interface needs
modifications to be correctly
visualized on different
devices.

The carousel with advice isan
interesting element for the
user.
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Task 2: Find Accommodation

For this task, users had the freedom to choose if they wanted to find accommodation from their home
country, or if they wanted to search for it when they were already in Italy. Some users explored both
options, and the time to develop the task was registered separately depending on the path they chose.

1 Yes 17207 The user read the contents fastly
(whenarriving
in Italy)

2 Yes 230" The first time the user explores the activity,
(search from the task is developed in a slower way. As they
home country) | explore the secondary path, they get to finish
120" the task faster because of the repeating
(whenarriving | patterns and an already acquired familiarity
in Italy) with the system

3 Yes 226" The user read with attention all the tips for
(search from finding accommodation
home country)

4 Yes 1730” The user read the information provided quickly
(search from and had no doubts
home country)
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“| can’t read the texts”,
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"The user would like to see

computer screen. “If | click here, does it take me to images in the cards that talk
the website?” (in reference to the about the accommodation
home search platforms) options.
Suggests implementing base
questions to guide search.
n/a “Can | come back and take a look The user noticed the Connect

at the other option?”

“Iwould like to see a guide about
the city zonesin terms of price
and safety”.

tab and explored it.

The user suggested some
additional information,

like: knowing the average
prices for each type of
accommodation, detail about
number of bathrooms and
bedrooms (in the case of
apartments).

Finding the Connect tab

to ask for help in the home
search, as it was present
only at the beginning of the
activity.

“Iwould like to be able to click on
each suggestion to find ahome
and expand the information”.

The user suggests the
implementation of a chatbot
to answer quick questions or
toinclude on each step the
CTA “Do you need help?” that
redirects to the Connect tab.

n/a

“Oh!” (expression of surprise
when accessing websites to find
accommodation),

“Are those the actual websites?”,
“So, if | click, it opens the
websites?”

n/a.
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Task 3: Packing Luggage

6- TESTING THE APP WITH USERS

1 Yes 5 The user read in detail allitems from all n/a “I didn't see the option to add The user suggested extra
categories. an article because there isthe items to add in each category,
checklist symbol next toiit”. and toadd aniconto each
category card to make search
easier and faster.
2 Yes 230”7 The user interacted with the checklistin some n/a n/a The user marked the
categories. elements she already had.
3 Yes 226" The user interacted with the checklistin some Finding the option to add “I'd like to have a calendar to The user says that it would
categories. other items, because of the | organize my trip and the flight be interesting to have a
checklist symbol next toit. date”. feature that allows users
to upload documents and
another that reminds them
of the necessary documents,
whether they are for the visa
or for travelling.
4 Yes 430" Due to technical difficulties, the process to Technical aspectsrelatedto | “l wish | could navigate in any The user selected the
finish the task was longer. scrolling and some checklist | order”, categoriesin a casual
components while visualizing | “l didnt know about the power .order and emphasized the
in other mobile devices. converter’, importance of being able to
“I'd like to have alink in the explore them in any order, not
documents tab that brought inalinear way.
you to the app section where Some technical aspects need
said document is explained” (for to be reviewed.
example: health insurance - visa)
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Task 4: Exploring the forum and community section

1 No [tis necessary to have an Thefirstinstinct wastogo to
icon that identifies the forum the Connect tab.
better. The Connecttabis The user suggests a visual
more visible. key to indicate the level

or phase of who's writing,
differentiating those who are
stillin their home countries
from users who are already in
Italy.

2 Yes The user expresses a n/a
preoccupation about
response times from other
users, as well as the reliability
of the answers.

3 No The user would put the forum |+ Itis not easy to find the forum,
inside the Connect tab, because intuitively users go to
so thatitcan be divided in the Connect tab.
forum, people, and groups.

4 No “Are filters not working yet?” Expressesinterestin seeing
The user would search for functional filters.
people on the Connect
tab and would ask them
questions directly.
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What was the easiest and the hardest part of use?
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1 Visa. Finding the forum.
Organization of the information and
the activities.
2 Visa. Reliability and response times from
the community.
3 Organization and visual layout of the Finding the forum.
app.
4 Visa. Some technical aspects, since for
Organization of the information. accessing the button to move forward
it was necessary to scroll, and the
content could not be visualized
correctly.

What would you improve?

1 Adding images and icons to make elements more visible, providing different routes to
get to the information, especially the forum.

2 More detailed information on the accommodation section.

3 Having shortcuts for the features, clearer language for some procedures and the way
to find the forum.

4 Optimizing the interface for different devices, giving more user freedom in the luggage
section, explaining some elements in a deeper way (health insurance).
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How did you feel using this app?

1

“| felt comfortable and supported. The structure is clear and guides users’”.

“Very well, | think  am going to save it as a tool to prepare my process. | like that it
proceeds one step at a time and doesn’t overload you with information. | also like

messages for when a phase is finished”.

“Very well, it is well organized and structured. | would have just preferred to have some

information explained in a clearer way”.

‘I felt good, itis pretty, and | think it is well organized. Maybe, if | wanted to enter a

section again, I'd like for it to save my progress without having to put my information

again”. (visa application)

What did you think about the forum? What would you improve in this section?

1 “Itis useful to get answers from more The ease of finding it, and making the
people and updated information, | don’t filters functional.
feel ashamed to write to just one person to
clarify all my doubts”.
2 “Itis very useful; | am just worried about n/a.
the response times and the reliability of
information”.
3 “Itis useful to clarify doubts about The findability.
information provided by the app’”.
4 “I find it very useful’. Adding it to the Connect tab.
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On ascale from 1to 5, how useful do you find the Prepare section? Why?

1 5 “Itis well structured and explains things clearly”.

2 4 “Itis an app that guides the process, explains everything clearly and |
like the step-by-step way it proceeds’.

3 5 “It has guides and useful elements to organize my trip better”.

4 4 “I think it presents useful content, and it is aesthetic, there could be a
functionality to save progress on all activities”.

Conclusions from this round

What worked out?
Content organization.
Progressive disclosure.
Additional explanations.
The app's visual interface.
Milestone messages.

What didn’t work out?
Forum'’s findability.
Some terms were still unclear.
Visibility in other devices.

Lack of icons and images in some sections.

Lack of shortcuts.

Suggestlons- Next Steps

Adding images to complement information.
Adjusting technical aspects in the luggage
checklist.
Merging forum and connect tab.
Adding shortcuts to resume an ongoing
activity.
Give more user freedom in the luggage
section.
Adding further explanations in elements that
are still confusing:

*Pre-enrolment visa procedures.

‘Health insurance.

‘Types of accommodation.

‘Need to speak in Italian at the Embassy.
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Second testing round

The second round consisted of two participants, the prototype that was tested included the following
modifications:

Forum merged inside the Connect tab, which now appears on the home screen as a unique option,
and includes Find people, find groups, find answers.

More freedomin the navigation of the luggage section, adding a tab on the bottom part of the screen
that included all the categories, instead of the linear navigation.

Task 1: Visa Application

1 Yes 433" Initial exploration of the feature. The user reads
in detail all texts.
2 Yes 2’50” She read in detail and checked the documents

topresentatthe Embassy, but continues quickly
on the carousel about the appointment.

Task 2: Find Accommodation

For this task, users had the freedom to choose if they wanted to find accommodation from their home
country, or if they wanted to search for it when they were already in Italy. Some users explored both
options, and the time to develop the task was registered separately depending on the path they chose.

1 Yes 230” Explores both options for finding
accommaodation, does not explore all topics
and sees themin “disorder”.

2 Yes 221 Explores just one option, follows topicsina

(search from linear order.
home country)
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Further explanations: On the carousel that explained the accommodation types, a text with the
average prices was included. Likewise, in the Visa Application process, the copy was modified to
clarify the need to speak in Italian at the Embassy appointment, emphasizing that it was a possibility,
but not a usual situation.

An overview of the results per task is presented below:

Identifying the checklist “I think the step-by-step was For this user, it was very positive
and the possibility to scroll good, but | didn't understand to know what to expect from the
vertically in that functionality. | where the checklist was”. appointment at the Embassy and
liked the conversational tone of

voice.

Readability of the welcome | “llike it, although | think the
page because of the background color makesitallittle
background colorand of the [ hard toread” (on the welcome
text size. screen).

“Ilike the checklist; | find it very

useful”.

“Ilike that it is easy to read and

not boring”.

n/a “Onh!” (Expression of surprise Explored topicsin a casual
when the websites for finding a and non-linear order (as
house appeared). established in the navigation

flow). Thisis aninsightinto
the possibility of giving more
user freedom in this section.

n/a “Isthere an explanation aboutthe |- Itisimportant to give further
meaning of monolocale, bilocale, explanations on concepts
trilocale, etc? Me and some that change between
colleagues are confused about continents (rent contracts,
this topic”. types of apartments, etc).
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Task 3: Packing Luggage

1 Yes 230" Exploresjust two categories. With greater n/a “If lam preparing my luggage, - Theuser suggested to save
user freedom, less time is needed asitis not the first thing I'd do would be to progresses, adding the
necessary to read all categories. add more specific objects for my flight date and advice about

particular needs’. arrival schedulesin Italy
(recommending users the
best hoursto arrive in the
country).
She found the icons to be very
positive.

2 Yes 3 Explores all categories freely and took some n/a “Oh, so beautiful” (emotional - The user thinks the checklist
time to make some useful questions for her reaction to the personal extras format and the organization
preparation process. category, which includes of the categories is positive.

souvenirs from the home
country).
Task 4: Exploring the forum and community section Final questions
_ e e e
1 Yos fldoritfindtheanswer] |- The user explored the Find Usr  [Easiostpart  [Hardestpat |
am searching for in a forum People feature and explained 1 - Allapp features. - Sometimes texts are too small.
question, | would contact how she would use it to make - — - -
someone for more specific questions. 2 . Step—by—step guides, the separationin |- The_re was ngthlng particularly .
questions’”. - Groups were also explored. categories. difficult, but in some screens with the
blue background, the small texts were
2 Yes “Itiseasy tofindwhatyouare |- The useralso explored the hard to read.
looking for”. other community features
(people, groups).

166 167



6- TESTING THE APP WITH USERS

What would you improve? On ascale from 1to 5, how useful do you find the Prepare section? Why?
1 Some copies are too long and could be more direct (like the text for the connect tab in 1 5 “Thisis the hardest part of all, and it is explained in an easy way”.
the home page).
. . . . . : 2 5 “Iti ful”.
2 Explaining certain concepts that are different in Italy, regarding to accommodation. S very usetd
How did you feel using this app? Conclusions from this round

What worked out?
+  Contentorganization.

1 “Iliked the fact that it was simple, but not shallow. It is very intuitive; | felt comfortable Progressive disclosure,
with the step-by-step processes and the possibility to move forward and backwards’”. Tone of voice.
2 “Very well, itis comfortable and practical. It is something | would use in the moment I’'m - Step-by-step processes.

in”. +  Checklists.
*  Milestone messages.

What has improved? Compared to the previous test
What did you think about the forum? What would you improve in this section? - Ease of finding the forum
More exploration of the Connect tab (not only forum, also
groups and people)
Flexibility in the luggage section

1 “Ilike the fact that it is organized by
answers, groups and people. It would be

interesting to upload images in the forum Suggestions- Next Steps

Improving flexibility and freedom in all activities.

messages. Implementing checkpoints to avoid restarting all the activities
2 “Having that kind of human contactis To show more in detail what each fromscratch. -
helpful, | found it to be really good”. community user does, to understand * Making layout adjustments to ensure readability.

affinity between users.
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Third testing round
The third round consisted of 5 participants. The prototype included the following modifications:

Improvement of flexibility and accessibility in all activities, with a special focus on the accommoda-
tion section, as some users explored it in a non-linear way. This modification implied the elimination
of the call to action to move forward. Instead, users read one section and had the possibility to go
back. For the milestone to appear, it was necessary to press a Call-to-Action button named “Finish

Task 1: Visa Application

1 Yes 420” Re reads the whole checklist because she reads
the instructions on the cards (understands later
the possibility of scrolling).

2 Yes 1740” The user checks the documents, and reads
out loud the cards in detail (information about

appointments at the Embassy).

3 Yes 17407 Does not read the checklist in a detailed way
but notes that itis an observable element. In

general, the section is navigated easily.

4 Yes 137”7 Explores the elements, checks some items

from the listand reads everything fastly.

5 Yes 3247 Stops the navigation to read in detail all the
required documents for the visa, comments

about every interface detail.
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Activity”, located in the bottom right part of the screen. Additionally, the connection tab was added
to all sections of the accommodation activity.

Likewise, the finish activity button was repositioned in the luggage section to ensure consistency in

all activities.

Inthe visa application section, the copy for the checklist was replaced. The instructive text was repla-
ced with the title “Document checklist for the visa”, making it more direct and findable.

Understanding that the
checklistis something that
can be scrolled to visualize all
the elements.

“It would be nice if | could also
get the link to the Embassy’s
website™;

“Oh, I love it” (about the milestone

image).

The first time the user sees
the checklist, she does not
realize thatitis possible to
scrolldown to see all items
The messages at the end
of the activity make her feel
reassured.

n/a

“Ilike the colors; | think the
information is very clear”

Uses the button to close the
disclaimer.

Thinks the checklistis
useful to avoid forgetting
documents, believesitis
important and positive to
highlight the order in which
documents should be
submitted.

n/a

n/a

Finds the checklist feature
and the information to be
very useful, because itis
not necessary to go back
and forth to check which
documents are missing.

n/a

n/a

Expresses a positive opinion
about the checklistand
believes it gives a sense of
reassuring.

Identifying that the checklist
was an element that could be
scrolled vertically

“Oh, itlooks really pretty”
(comment about the Ul),
“I like the colors and the layout”.

The user comments

that perhaps it could be
communicated more clearly
that the progress of the
checklist can be saved and
continued without problems,
the instructions seem clear to
her.
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Task 2: Find Accommodation

For this task, users had the freedom to choose if they wanted to find accommodation from their home
country, or if they wanted to search for it when they were already in Italy. Some users explored both
options, and the time to develop the task was registered separately depending on the path they chose.

1 Yes 340” Only explores the option to search from your
(search from home country, deviates towards the Connect
home country) | tab because of the call-to-action ‘do you need

help?’ at the bottom of the screen.

2 Yes 4107 Explores the Connect tab, explaining how to
(search from find people to help him find accommodation.
home country)

3 Yes 1738” Explores just one of the two options.

(search from
home country)

4 Yes 2157 Explores just one of the two options.
(search from
home country)

5 Yes 308" (search Explores the Connect tab the first time. The
from home second time, time is reduced because the
country) interaction patterns are already familiar.

17271 (searchin
Italy)

Thiswasa critical task in the user testing. As users had already been used to alinear and guided flow that
led to a final milestone screen on the first activity, finding different patterns and not getting to an activity
conclusion was confusing in some cases. Besides, it was found that the presence of the call-to-action
that led to the Connect tab generated deviations and in some cases, users did not finish exploring all the
available information for the accommodation activity.
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In this iteration, more freedom was given to users, and a key aspect to test was the effectiveness of this

modification.

Discovering how to complete
the activity, since itis a non-
linear and more autonomous
process than the visa
application.

“I didn’'t get the screen like
the last time” (the milestone
screen); “l like the messages, |
feel encouraged”.

The activity isinitiated ina
non-linear way since there are
different options available.

The user explores the Connect
tab because itis the most visible
call-to-action button on screen.

Finding the relation of the
groups with the functionality
of finding accommodation

“It’s nice to have both options
and being able to explore to
decide what to do”; “the fact
that| dont need to bein Italy
to startinforming myself
helps me decide better”.

The user suggests that it would
be better to create a more direct
connection with who can support
home search if the community
tab is accessed from this point

Identifying the button to
finish the activity or knowing
what to do after visualizing all
the information

“Should | connect with
someone, or go back?”

The user finds the information
about accommodation types to
be useful and believes it would
be optimal to explain meaning of
monolocale, bilocale, trilocale.

Understanding how to
proceed or if itis necessary
to go back to the previous
screen

“Dolchoose one?Dolgo
back?”

The user believes there

istoo much textinthe
recommendations section, and
that this part could be more
dynamic; she also states that
the rental contract should be
explained, in terms of services
and expenses.

Does not arrive to the milestone
screen.

Knowing how to continue
and go back. Understanding
what happens when tapping
the button for finishing the
activity.

“l couldn’t decide on whether
or not to click the finish
activity button, because |
didn't know where it would
have taken me”.

Overall, the user finds very
positive the possibility to find
divisions by topic, platform, and
being able to access the forum.

Due to itsimportance on the preparation process, it was decided to go back to a more linear and guided
path for exploring the Finding an Accommodation activity, removing possible distractions and ensuring
that users get all the necessary information, while also helping them better understand how to navigate

across the section.

To avoid early deviations towards the Connect tab, it was decided to leave the call-to-actions after pro-

viding the information.
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Task 3: Packing Luggage

1 Yes 240" The user reads elements from some
categories, checking what they already have
(hypothetically)

2 Yes 2'35” The user explores all categories and checks
some elements

3 Yes 0’'35” Does not check the elements, just watches
them

4 Yes 205" Reads all categories and checks some articles,
without reading much in detail

5 Tes 17407 Explores quickly some categories, but does not
check everything out
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n/a “Having a base of what | need Explores the Connect tab from
helps me save a lot of time” the starting section that invites to
read the forum at the start of the
activity, after having explored all
categories
n/a “It would be interesting to The user suggests putting a
have a budget feature to disclaimer on the medicine
prepare the trip”; “Some section, regarding products that
questions about preferences can be bought with or without a
could be done to prepare the medical prescription.
budget™ Finds the checklists practical and
fun, talks positively about the
color palette
n/a “Oh!” “Is this also like the visa Finds the division in sections and
checklist?” “| like thisone categories to be very positive
alot” (about the checklist Does not reach the milestone
feature) screen, as she does not tap the
button to end the activity
n/a “How do | know that it was The user believesitis necessary
correctly saved?” to add a button to save progress
on the checklists, the category
buttons can also be used as
avisual key to recognize the
current category usersarein
n/a “Wow” (reaction to the Finds positive the possibility to
personal extras category) have a registry and check what to
“‘when | went on an exchange pack.
| didn't think about these
articles, and | didn't take
anything with me”
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Task 4: Exploring the forum and community section

1 Yes Talks about the possibility Asks if people participating at
of creating alliances with the forum are just people who
student groups already are preparing their trip, who
established inItaly. are already in Italy, or both.

2 Yes n/a Suggests adding more direct
connections and filters based
on the activity where the
Connect tab call-to-action s
visualized.

3 Yes The user says that this Finds the feature very

is probably her favorite interesting, as at the moment
feature, as sometimesitis speaks only with a friend who
embarrassing to ask people is also preparing the trip and
directly, and it is positive to does not know many people.
find answers.

4 Yes “I like the filters to find easily Regarding the community,
specific topics”. the user believes that the

challenge would be activating
groups or motivating people
to participate and interact.

5 Yes “The questions are really The entire Connecttabis
nice” finds positive to have comprehensible and intuitive.
filters by category and the
text indicating the age of the
publication.
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What was the easiest and the hardest part of use?
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1 “Overall, everything was easy. But I'd “Accommodation search, especially
highlight the step-by-step for visa not knowing if the task has been
application and the activity flow completed. More than hard, it was

confusing”.

2 “The luggage section, because of the “Regarding the accommodation
filters” activity, it can be confusing to go back

and explore the whole community
section when clicking the call-to-
action”.

3 “Everything seemed very easy” “l didnt know how to move back inside
the accommodation section, but |
think I got distracted”.

4 “The visa step-by-step and the sense n/a

of progress with the color changein
the buttons”.

5 “Being able to easily find elements and Navigating the categoriesin the
contents, subdivided into categoriesin accommodation search activity.
the home page; itis easy to understand
information”.

What would you improve?

1 n/a

2 Some sort of tutorial for the app’s first use. The second time, navigation could be more
autonomous

3 The descriptions of bilocale, trilocale (explaining the differences between apartments
for rental in Italy and Colombia)

4 Making the app more motivating for participation and interaction, including
notifications for new questions in the forum, and motivating people to answer

5 Adding links for the Embassy and Universitaly websites
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How did you feel using this app?

1 “I felt good, | found it organized, and | like the tone of voice”.

2 “Itis simple but very complete, it works well to plan a trip. | felt excited because |
remembered my trip in Spain, and this is a tool | would have loved to have at the time”.

3 “I felt good, it was simple, and | didn't feel stressed or frustrated. It was fantastic”.

4 “Itis a good sensation, | feel tranquil. Some buttons may be too small for touch target
size (secondary call-to-actions and button to explore all phases)”.

5 “Very well, itis very intuitive, and | like its design. | am very interested in this process, and
| found some new information”.

What did you think about the forum? What would you improve in this section?

1 “Ifound it very useful”. I[dentifying communities, questions
and answers by city.
Giving the possibility to add other
question categories.
Create direct messages between
users.
2 “like the fact that itis open and anyone n/a
can ask questions. | also like the possibility
of finding people and groups, it gives me
a bigger sense of safety. | like the fact that
| can connect from my home country, so
that| don'tarrive on my own”.
3 “I find it to be very complete. | like finding | n/a
people from my university, and to have a
variety of people”.
4 “Itis useful to contact peopleandtofind | “Rather than improving something,
direct information about each topic”. | would add languages or common
interests between people”.
5 “I feelitis very complete, easy to use n/a
and | wouldn't feel embarrassed to ask
questions there”.
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On ascale from 1to 5, how useful do you find the Prepare section? Why?

1 5 “It helps organize and understand in a better way all the necessary
steps for the trip preparation”.

“Because | believe that when organizing a trip, there is a lot of
incorrect information on the internet. A well-structured platform
simplifies your life, avoiding the problem of having to consult many
websites, it allows you to organize your activities and prepares you in
avery easy way. Overall, it makes your life easier”.

“Because now | am jumping between these activities, and that’s why |
find it useful”.

“Ilike that it is personalized depending on each user’s data and
requirements. | also like the reassuring messages to continue the
process; the tone of voice is very likeable”.

“It helps me organize my activities and to not leave things at the last
minute. | also liked the possibility to ask the community for further
information and expand the contents”.

Conclusions from this round

What worked out? What hasimproved? (Compared to the previous
»  Contentorganization. round)
Progressive disclosure. More positive comments regarding Ul and
Checklists. layout.

The app's visual interface.
Milestone messages.

What didn’t work out?
Navigation in the accommodation activity:
‘Understanding how to continue or end
the activity
*Deviations toward Connect tab.
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Suggestions and Next Steps

In all sections, create two different user flows: one
for the first time the app is used, and another for
the reuse of the functionalities. The interaction
patterns for each flow are based on current activi-
ties of the Prepare section, having the first flow be
inspired by the Visa Application process, and the
second flow be inspired by the Accommodation
activity.

Flow 1: First Use

When students access activities on each phase
for the first time, they are going to find a sequen-
tial flow, where each task is progressively dis-
closed as the app is explored. After finishing an
activity, the Milestone screen appears, indicating
users that they know the necessary stepsto com-
plete said activity. When necessary, tooltips are
going to appear to further explain hidden or more
complex functions.

Flow 2: Daily Use

When reusing the app, users are going to find
an “In Process” state for the home page buttons
that lead to each activity. Progress made on each
activity is going to be saved in the form of check-
points. When navigating each activity, students
will find direct options and shortcuts to each task.

From this testing round, the need to prototype
other crucial app functionalities that made the
experience more real and complete was evident.
For each activity, the suggested features and
slightimprovements are explained below:

Visa Application
+  Giving a clearer cue for scrolling the checklist.

Closing the disclaimer in the checklist after a
certain delay.

Adding an in-depth explanation of the Uni-
versitaly pre-enrolment and “Dichiarazione di
Valore” process. To reduce information over-
load, this could be accessed through the car-
ousel, specifically by adding a call to action in
the card that mentions these procedures.

Accommodation
Modify navigation for the first use.
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Adding an explanation of different apartment
types in Italy, as this information is unfamiliar
for Latin American students.

For future app versions: Adding a map with
city zones, indicating average rent prices and
security level.

Luggage
Modify navigation for the first use.

Connect Tab

Prototype functional filters based on activity
(Visa/ Accommodation/ Luggage)

Forum: Filtered questions

People: People who are available to help users
with said activity (e.g. finding a house while
they are still in their home country)

Visual key to indicate phase or level of each
individual user, based on the five established
phases of the international student journey.

Prototype the option to see another user’s
profile, as well as the connection functionality.

General app experience

Prototyping the option to explore all phases
Events Tab:

For phase 1- Prepare: Adding personal activi-
ties, like the date of travel

For the remaining phases: Events in the city.
Prototyping the personal dashboard.

Final thoughts on the user testing

Testing the mobile app with real users was an
opportunity to validate the desirability of a solu-
tion that combines information with community
engagement, confirming that both reliable infor-
mation and the possibility of talking to other stu-
dents are appealing features among users.

The main learnings this activity brought to the
design process were the validation of interac-
tion patterns and gamification strategies, which
were found very appealing and positive to users,
making the process more organized and easy;
likewise, some improvements were achieved in
the different iterations of the product, like the fin-
dability of the forum and, in the last testing round,
the decision to design two flows to better guide
users.

By listening to users expectations and sugges-
tions, it was also possible to prioritize the develo-
pment of new functionalities and to understand
how students would interact with the solutions.
Some testing limitations were the remote metho-
dology, as most participants accessed the proto-
type from their computer, lowering the fidelity
of interaction compared to the use from a mobi-
le device. As the target participants were not in
ltaly yet, another challenge was to contact them
and organize an online meeting for testing the
prototype, which led to less tests than expected.
Nevertheless, the results obtained during the
threeiterations helpedimprove and further deve-
lop the product, setting the basis for the project’s
next steps.

6- TESTING THE APP WITH USERS
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Designing
a self-
maintaining

system

7- DESIGNING A SELF-MAINTAINING SYSTEM

After prototyping and testing the Prepare phase with real users and outlin-
ing future app functionalities, user flows, and interaction patterns based on
feedback, the next step was to determine the application’s feasibility and

integration into the current system.

Feasibility of the app

Firstly, a feasibility analysis was carried out to bet-
terunderstand the viability and development pro-
cess for the mobile app. To accomplish this, the
functional prototype and the MVP correspond-
ing to Phase 1were considered and studied under
four feasibility dimensions: technical, referring to
the application’s development and maintenance
capacity; economic, focusing on necessary re-
sources and their sustainability; legal, relating to
regulatory compliance between Latin American
countries and Italy; and operational, focusing on
the system’s organization, adoption and scalabil-
ity.

To frame the feasibility analysis, the study is sit-
uated within a possible implementation context:
a pilot project between Pontificia Universidad
Javeriana, atits campuses in Bogota and Cali, and
the Politecnico di Torino, in Turin, Italy.

Technical Feasibility

Technologies

The app MVP and prototype for Phase 1 made it
possible to validate and consider key functional-
ities like user login, checklists, forum, connection
with other users, and data storage and task prog-
ress.

A hybrid and open-source framework like React
Native can be employed for developing a mo-
bile app compatible with both Android and iOS,
reducing development times and maintenance
costs. Regarding infrastructure, the use of cloud
services such as AWS or Google cloud is pro-
posed. These allow scalability and availability,
with databases to manage user profiles and doc-
umentation.

Scalability

Technical development is projected through an
incremental approach, starting from the already
existing MVP, and evolving towards more robust
versions based on user feedback. The app will be
initially implemented in a context of real use that
serves as a testing ground with a limited number
of users, to then be gradually expanded to other
scenarios, ensuring scalability and replicability as
the user base grows.

Human resources

In terms of human resources, it is estimated that
the initial phase of development will require a
small but interdisciplinary team: a UX/UI design-
er to ensure usability and coherence, two devel-
opers (backend and frontend) to implement and
maintain functionalities, a tester to ensure qual-
ity, and a project manager to coordinate devel-
opment, tests and user feedback. The workload
for the pilot phase of the project is estimated in a
span of 3to 5 months, with the possibility of short
iterations according to MVP feedback.

Given that the application’s content isintended to
be in Spanish and directed towards Latin Amer-
ican students, it is plausible that the initial de-
velopment team could be situated in Colombia,
potentially with the assistance of Javeriana’s IT
office.

Technical limitations

Considering that the MVP is focused on the Pre-
pare phase, future phases (Arrive, Adapt, Belong
and Evolve) may require additional features, in-
creasing technical complexity and necessary re-
sources.
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Economical Feasibility

Considering the academic and social nature of
the project, its viability does not depend exclu-
sively on profitability, but on its ability to create
value and benefit for the university community,
reducing uncertainty and administrative difficul-
ties that Latin American students face when go-
ing through international mobility processes.

Development costs

Costs for developing a mobile app with the Re-
act Native framework may vary depending on the
complexity of the project and the functionalities.
However, it is possible to calculate estimations
based on current prices.

The approximate cost of developing a medi-
um-complexity application, comprising function-
alities such as login, checklists, forums, groups,
personal dashboards, and connect features,
ranges from €17242.00 to €38,794.50. (520,000
to S40,000 USD)

Target market size

Referring back to the data presented in Chap-
ter 1 on international students at the Politecnico
di Torino, Colombians represent 2% of the 8110
international students enrolled in the 2024/25
academic year, equivalent to 162 students. On
average, each year there are 30 to 40 students
enrolled from the Pontificia Universidad Javeri-
ana (Bogota and Cali).

Funding sources

It is proposed to implement a mixed model that
combines institutional contributions. For exam-
ple: from the international relations offices of
Javeriana and the Politecnico di Torino, with pos-
sible grants for educational innovation projects
and international cooperation.

Economicrisks

Some possible risks for the economic feasibility of
the projectinclude the subestimation of technical
costs, dependence on institutional funding and
the possibility of a low initial user adoption rate.
However, these can be mitigated with a phase-
by-phase planning, prioritizing the consolidation
of the prototype and its validation on controlled
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contexts before investing in expansion or new
functionalities.

In summary, the project can be sustained with
strategic institutional support and a reasonable
initial investment, justifying its development due
to its high social impact and its benefit for Latin
American students’ international experience.

IMPLEMENTATION ROADMAP

Operational Feasibility

Initial operational context

As previously mentioned, the app will be initially
implemented as a project between Pontificia Uni-
versidad Javeriana, and Politecnico di Torino. The
starting goal would be the launch of the function-
al prototype corresponding to the Prepare phase,
aimed at students who are enrolling inaninterna-
tional mobility program. Progressively, features

7- DESIGNING A SELF-MAINTAINING SYSTEM

will be expanded to include the Arrive and Adapt
levels.

Context scalability

The gradual implementation model allows scal-
ability with other Colombian and Latin American
universities, in possession of ongoing agree-
ments with Politecnico di Torino and other Italian
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Universities.

For the drafting of content for future phases, it is
projected to rely on cross-national sources like
universities, students, alumni, government enti-
ties and Latin American networks in Italy. Figure 9
shows a roadmap for the gradual implementation
of the app, considering short, medium and long-
term, as well as the different contexts like Pon-
tificia Universidad Javeriana, Colombia, and Latin
America.

Implementation process

Prior to the implementation of the application in
universities, it is planned to collaborate with stu-
dents or student associations already settled in
Italy to establish the first Mentor hub. This hub
will assist the first students that are about to initi-
ate their international mobility process, as well as
contribute with information and insights.

On the other hand, it is necessary to partner with
universities international mobility offices, with
the scope of developing app onboarding activities
that serve asa supportinthe preparation process.

Operative human resources

It is projected that a cross-national operational
team, defined as app moderators, will be estab-
lished in order to ensure the smooth running of
the application and to provide user support. Fur-
thermore, the team will be responsible for draft-
ing and updating contents for the various phases
of the application.

Once thefirst versionisimplemented, itis provid-
ed to enlarge the staff to include human resourc-
es in charge of marketing and communications,
and growing partnerships with other institutions.

Legal Feasibility

Considering that the mobile application collects
students’ sensitive personal data, it is necessary
to consider existing regulations for data privacy,
intellectual property and interinstitutional rela-
tionships in Italy and Colombia (initial scenario of
implementation).

Compliance with the European Union's General
Data Protection Regulation (GDPR) and Colom-
bia’s Law 1581 of 2012 on Personal Data Protec-
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tion (Habeas Data) is an essential requirement.
To ensure legal compliance, a privacy policy must
be developed, explicit informed consent must be
obtained, and security protocols must be imple-
mented for data storage and transmission.

Informative content about migratory procedures,
Italian culture and daily life must cite its sources
and avoid the unauthorized use of protected ma-
terial.

Additionally, it is important to clarify that the mo-
bile app is conceived as an informative support
tool, not a legal or immigration advisory service.
Therefore, its use must be accompanied by a dis-
claimer that clarifies the indicative nature of the
contents.

Ensuring compliance with current regulations
and transparency on personal data management
reinforces the legal validity of the project, increas-
ing credibility and user trust.

System structure and map

Following the principles of systemic design, Migra
Tranqui goes beyond a mobile app. It is a system
of cultural adaptation that involves a variety of
actors in different contexts, behaving as a unified
source for diverse aspects of life abroad, fostering
community creation and accompanying students
throughout their journey. A scheme of the app as
asystem s represented in figure 10.

Students’ home country

Key actors involved include government entities
like the Italian Embassy, for Visa procedures, and
Ministry of Foreign Affairs, for apostille and title
recognition. Their input for the system is offi-
cial information about procedures, to be filtered,
posted, and constantly updated by app modera-
tors.

Home universities are another key actor provid-
ing information about international exchange
procedures, and having an active internation-
al agreement with a university in Italy. However,
their most important input for the app are out-
going students, who enter the app as players for
phase1(Planners).

Italy

Asthey arrive in Italy, Planners become Newcom-
ers inside the app, and incoming students for the
host University.

The main government entities involved in the in-
ternational student journey are Questura, the en-
tity to which a residence permit request is issued;
and Agenzia delle entrate for the obtention of a
Tax Code. Similar to how it works in the country of
origin, they provide official information, which is
posted by moderators and subsequently updated
by community members (asitis stated that word-
of-mouth is often a more reliable and updated
source than official channels).

The home country’s consulate or embassy in Italy
is also akey actor inside the system, asithasarole
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in providing services and support for its citizens.
Although its interactions with students are more
limited, as they are often located in a specific city
and not spread throughout their territory, they are
considered a stakeholder for the system as they
could help promote the mobile app or financially
support the project.

Inside the ltalian territory, there are non-official
but essential stakeholders: Latin American net-
works and student associations. They are key for
community creation, as they can be the input for
community events and interactions that go be-
yond the digital world, and that foster connection
in the physical world. They can be involved in the
system by proposing a variety of activities and
events inside the app, or actively participating in
groups and forums.

Mobile app

The app works as a bridge between continents,
bringing closer players belonging to different
phases in the international student journey. As
explained in chapter 5, students experience a
natural progression and level up by completing
activities inside the app, reflecting real-life ad-
vances in their cultural adaptation process.

Particularly, the first three players (Planners,
Newcomers and Explorers), are more informa-
tion-driven players, searching information and
seeking to organize and complete tasks. In paral-
lel, they are able to create connections with fellow
students and gradually discover groups, events
and communities.

If Explorers want to do so, after completing all
their activities and knowing more about Italian
culture, they can become Mentors and help other
members of the community. Contributions to the
community would be rewarded through gamifi-
cation strategies like badges and leaderboards,
and access to special benefits or exclusive events.

Mentors, the fourth phase players, are a pillar in-
side the digital community. It is to be noted that
any player in the app is able to contribute to the
best of their ability and knowledge with informa-
tion and insights. However, Mentors act as the
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most reliable source of information and a guide
for the former three players. They are driven by
contributing with content updates, helping with
specific requests and fostering community cre-
ation.

A Mentor can keep their role of top voice and con-
tributor of the app for as long as they desire. Nev-
ertheless, they are also making real-life progress-
es and changes, eventually ending their cycle as
students. When the moment arrives, they can
decide autonomously to move to the next level
and become a Walker.

This decision does not mean to stop contributing
to the community or helping other players with
their process. It means recognizing that they are
aboutto assume a new role, whether itisin Italy or
back in their home country, and that they might
need information and support for tackling these
new challenges. In a way, it is as if they became
Planners all over again, but instead of preparing
for a study experience abroad, they are thinking
about what is next for them. Taking this into ac-
count, it is possible to hypothesize that there will
be “levels of seniority” within Walkers, starting
from who has just concluded their studies and
is beginning a new path, and moving forward to
users who have already settled into a post-study
life and are willing to help fellow Walkers find their
way.
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Conclusion

This thesis aimed to improve the cultural adaptation experience of Latin
American students in ltaly. Through literature research about cultural
intelligence, adaptation and culture shock, alongside a systemic analysis
of the international student journey in Italy, and user interviews, the study
identified key insights that informed the design of the mobile application.

By incorporating strategies such as gamification, progressive disclosure,
and phased content delivery, the application provides an engaging and
tailored support system that addresses the evolving needs of students
throughout their adaptation process. Migra Tranqui enables smoother
integration into the host country and fosters community-building, being
perceived as a reliable companion in students’ international experiences.

The prototype developed for the Prepare phase demonstrates the
feasibility of the solution, suggesting that short-term implementation in
collaboration with universities in Colombia and Italy is achievable. Future
work will focus on prototyping and testing subsequent phases (Arrive,
Adapt, Belong and Evolve) to refine functionalities and gather feedback
from real users, ensuring the application remains responsive to students’
needs.

Overall, this project offers a user-centered solution deeply rooted in
the experiences of Latin American students and specifically designed
for the Italian context. By addressing the unique challenges of cultural
adaptation in Italy, Migra Tranqui provides a practical tool that merges
informative with community features. Its design demonstrates how
research on cultural adaptation can be translated into a focused, context-
sensitive application.

CONCLUSION
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